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,Y  CLIPP^" 


Eliminate  lost  time  lifting  forms  from 
the  bed,  and  carrying  them  back  and  forth  between 
stone  and  press.  The  Clipper's  swing-away  deliver^ 
enables  you  make  corrections  and  changes,  and 
plane  down . . .  with  the  form  on  the  bed.Time  saved 
. . .  plus  a  top  speed  of  5000  impressions  per  hour, 
mean  moresalable  printed  sheetsand  more  profitper 
hour.  The  Clipper  has  more  features  for  profit  than 
any  press  its  size.  Make  this  simple  test.  Compare 
^the  Clipper’s  features  with  those  of  your  present 
equipment,  then  refigure  your  last  four  or  five  jobs 
as  if  you  had  a  Clipper.  The  results  will  show  you 
how  a  Clipper  can  increase  your  profits  and  cut  oper¬ 
ating  costs.  You  can  afford  to  own  a  Kelly  Clipper. 
Ask  your  ATF  Salesman  for  press  sheet  and  details. 


CUPPER  FETAURES 

1.  Quick-set  Stream  Feeder 

2.  Accurate  Register 

3.  Rigidity  of  Impression 

4.  Convenient  Access  to 
Cylinder 

5.  Easy  Access  to  Form 

6.  Adequate  Ink  Distribution 

7.  Positive  Delivery 

8.  Top  Speed  SOOO  per  Hour 

9.  Automatic  Lubrication 
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^  I^HE  latest  27x41  Two-Color  runs 
over  25%  faster  than  its  first 
pioneering  model  and  25%  faster 
.  than  any  other  two-color  cylinder 
t  of  similar  size.  It  is  faster  even  than 
single-colors  of  its  size  excepting 
the  new  Miller  Major  which  now 
runs  4000  sheets  per  hour.  In  its 
sheet  size,  the  Miller  Major  offers  a 
still  greater  superiority  in  that  it  is 
one-third  faster  than  other  single¬ 
colors. 

The  success  of  these  two  ma¬ 
chines,  like  other  Millers,  is  based 
on  the  highest  percentage  of  pro¬ 
ductive  time  and  lowest  cost  per 
thousand  impressions  for  the  great¬ 
est  number  of  America’s  press¬ 
rooms.  New  literature  is  ready 
showing  many  other  unique  profit- 
producing  advantages.  Copies  will 
gladly  be  mailed  to  responsible 
firms,  on  request.  No  obligation. 


MILLER  PRINTING  MACHINERY  CO.,  PITTSBURGH,  PA. 

fF orlfT s  l<irgest  exdusive  manufacturer  of  cylinder  presses 


HAS  THE  EDC 


PAPER  CUTTERS  •  BOOK  TRIMMERS  •  DIE  PRESSES  •  KNIFE  GRINDERS  •  DRILLS  •  WIRE  STITCH 


This  is  the  Electric  j 
Spacer,  the  most  accm 
fastest  cutter  built  fon 
tiple  and  repeat  u 
Made  in  8i 
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GRAINING 


COMPOSITION 


ROTOGRAVURE 


NON-MELTABLE 


FABRIC-COVERED 


NATURAL  RUBBER 


SYNTHETIC  RUBBER 


VARNISH  &  LACOUER 


ROLLERS 


SAM’L  BINGHAM’S  SON  MFG.  CO. 


ATLANTA 
DALLAS 
ST.  LOUIS 
CLEVELAND 
HOUSTON 


^CHICAGO 

MINNEAPOLIS 
NASHVILLE 
INDIANAPOLIS 
PITTSBURGH 
DES  MOINES 


KALAMAZOO 
SPRINGFIELD,  O. 
DETROIT 
KANSAS  CITY 
OKLAHOMA  CITY 
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The  COVER  is  Important 

USB  BUCKEYE 


It  is  apparent  that  before  morning  the  cover  is  going  to  be  highly  im¬ 
portant  to  this  youngster  climbing  into  bed.  Covers  are  always  impor¬ 
tant.  They  are  so  conspicuous  and  so  useful.  To  the  buyer  of  good  mail 
advertising  and  the  printer  who  produces  it  the  cover  is  obviously  of 
first  consideration.  From  its  appearance  vital  impressions  are  formed 
and  upon  its  quality  depends  the  life  and  usefulness  of  your  printed 
message.  Don’t  take  chances  with  your  cover.  Use  Buckeye  and  be  safe. 

THE  BECKETT  PAPER  COMPANY,  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 


The  crime  of  the  nude  .  .  . 

They  were  putting  pants  on  everything  .  .  .  the  blue 
noses  of  1905.  But  one  of  the  ideas  that  came  out  “from 
under  wraps”  at  the  time  was  the  Kimble  idea  of  a  spe¬ 
cialized  motor  for  printing  equipment.  How  much  of  the 
later  growth  of  enlightenment  has  depended  on  just  that  idea? 
Your  guess  is  as  good  as  any.  But  important  it  has  been 
...  in  promoting  printers*  profits  too.  Kimble  Electric 
Company,  2011  W.  Hastings  Street,  Chicago,  Illinois 

Kimble  MOTORS 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Braachet  ana  Sates  Agents  In  Twenty-Ptre  Cities 
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CHALLENGE  PAPER  DRILLS  will 


are  available  for  all  SEVEN  models  of 


Challenge  Paper  Drilling  Machines. 
The  Challenge  line  is  complete,  and 
enables  you  to  select  the  type  of  ma¬ 
chine  and  equipment  that  fits  your 
needs  exactly.  Hand  lever,  foot  power, 
and  hydraulically  operated  machines 
are  included.  See  your  dealer  or  mail 
the  coupon  for  free  catalog — today. 


produce  200,000  to  600,000  holes 
per  hour,  depending  on  the  kind  of 
work  and  the  model  used.  But  that's 
not  all.  The  important  point  is  that 
they  produce  such  huge  volumes  with¬ 
out  sacrificing  quality.  Every  hole  is 
precisely  positioned,  clean  cut, 
and  in  perfect  alignment.  Slot¬ 
ting  and  cornering  attachments 


Hie  Challenge  Machinerg  Co. 

grand  haven,  MICHIGAN 


Without  obligation,  send  new 
illustrated  catalog,  giving  full 
details  on  the  Challenge  line 
of  Paper  Drilling  Machines. 


CHICAGO  VSlI 
17  E.  Hubbard  St. 


^  NEW  YORK 
200  Hudson  St. 


NAME. 


Publication  office 
608  So.  Dearborn  Street,  Chicago 
Telephone  Harrison  0486 


Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


The  ONLY  graphic  arts  publication 
sent  every  issue  into  every  known 
graphic  arts  plant  in  the  country  and 
to  thousands  of  executives  at  their 
homes. 

Subscription  to  individuals,  not  exec¬ 
utives,  $1.00  per  year  in  the  U.  S.; 
$2.00  per  year  outside  of  the  V.  S. 
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Circulation  Audit,  Inc. 
Printed  in  U.  S.  A. 


Tliis  issue  64,750  copies  printed— 64,199  copies  first  mailing 

THE  WORLD^S  MOST  WIDELY  READ  GRAPHIC  ARTS  MAGAZINE 


PRECISION 
PROOFS  „,id  klL  INVESTMENT 


The  No.  14  Vandercook  Proof  Press  is 
as  accurate  as  a  photo-engraver's  prov¬ 
ing  machine.  It  will  print  perfect 
proofs  of  halftones  up  to  ISya"  x  24" 
— yet  the  price  is  LOW. 

The  No.  14  Vandercook  Proof  Press 
is  equipped  with  double  automatic 
grippers  ON  THE  CYLINDER  —  a  fea¬ 
ture  essential  to  the  production  of 
GOOD  PROOFS.  Impression  cylinder 
is  set  down  on  bearers  under  a  pres¬ 
sure  of  200  pounds  per  lineal  inch. 
Full  ball-bearing  construction  makes 
rigid  impression  setting  possible  and 


insures  easy  operation  and  maintained 
accuracy.  The  No.  14  Vandercook  is 
definitely  a  precision  proof  press. 

The  No.  14  Vandercook  Proof  Press 
is  excellent  equipment  for  checking 
forms  or  for  premakeready.  Tympan  is 
easily  changed  and  packing  is  readily 
accessible  for  preliminary  overlays. 
Job  and  small  automatic  press  forms 
may  be  proved  in  chases. 

Every  printer  should  have  the  facts 
on  the  No.  14  Vandercook  Proof  Press. 
Complete  information  and  prices  will 
be  sent  upon  request.  Write  NOW. 


VANDERCOOK  &  SONS 

Main  Office  and  Factory  Eastern  Branch 

9C6  North  Kilpatrick  Ave.,  Chicago  218  East  45th  St.,  New  York 

Canada:  SEARS  LIMITED,  Toronto,  Montreal,  Winnipeg,  Vancouver 


STOOGE  of  the  NATION 


by  Kenneth 


★  The  Printer  is  the  fellow  who  is  to 
hlame  for  everything,  and  if  you  don*t 
believe  it,  keep  your  ears  open  at  the 
next  public  meeting  you  attend.  A  few 
years  ago  in  a  church  service,  the  minis¬ 
ter  emphasized  the  announcements  in 
the  printed  bulletin,  calling  attention 
to  changes  in  dates  and  other  informa¬ 
tion  that  The  Printer  had  substituted  in 
a  burst  of  creative  genius.  The  visiting 
minister,  a  brother  of  the  pastor — ^which 
accounts  for  his  freedom — began  his 
sermon  remarking  that  it  was  very  evi¬ 
dent  that  there  was  A  Printer  around. 
The  visiting  minister-brother  knew 
who-e  the  responsilnlity  lay,  just  as 
you  and  I  know.  And  it  wasn*t  with 
The  Printer. 

A  short  time  ago  I  attended  a  con* 
cert  sponsored  by  a  college.  Before  the 
program  began,  the  chairman  announc¬ 
ed  that  there  would  be  an  intermisrion 
of  ten  minutes  after  the  second  group 
of  numbers.  The  notice  was  omitted  be¬ 
cause  of  a  mistake  of  The  Printer.  As 
a  matter  of  fact,  the  intermission  wasn’t 
on  the  copy — ^for  the  program  came 
from  our  plant.  Perhaps  we  should 
have  known  better.  Possibly  the  day 
of  following  copy  k  over,  since  the  fall 
of  the  industry  before  university  men 
who  should  know  what  to  do,  co-oper¬ 
ating  with  technical  school  graduates 
who  should  know  how  to  do  it.  Which 
reminds  us,  someone  had  a  slogan  once, 
“We  follow  copy  even  if  it  flies  out  the 
window.” 

But  what  about  following  the  copy  in 
cases  of  obvious  error?  Theoretically, 
in  such  situations  the  thing  to  do  is 
always  check  with  the  client.  He  may 
appreciate  your  thoughtfulness.  How¬ 
ever,  if  he  is  not  of  the  calibre  of  print¬ 


L.  Wilson 


ing  customer  who  thinks  that  swear 
words  are  printed  in  cursive  type,  he 
may  consider  a  moment  and  then  ask 
if  you  think  he  doesn’t  know  what  he 
is  doing.  He  may  even  ask  it  without 
considering,  in  which  instance  you 
mumble  something  about  your  person¬ 
alized  service  and  slink  out.  Before 
you  effectively  complete  your  slinking 
the  client  is  very  likely  to  make  use  of 
this  golden  opportunity  to  demand  that 
the  job  be  hustled  through  by  tomorrow 
afternoon  at  3  o’clock.  And  that’s  what 
you  get  for  trying  to  mind  other  peo¬ 
ple’s  business. 

Two  years  ago  I  had  an  order  for 
postal  cards  from  an  out-of-town  firm. 
The  card  told  of  a  special  classified  ad¬ 
vertising  offer,  “minimum,  30  words.” 
We  were  practically  certain  that  it 
should  be  maximum  instead  of  mini¬ 
mum,  but  did  we  follow  the  dictates  of 
our  conscience?  Not  on  your  life!  We 
followed  the  copy,  and  the  firm’s  mail¬ 
ing  list  read  the  offer  of  “minimum,  30 
words.”  We  wrote  a  letter  to  the  client 
and  explained  that  there  was  not  time 
to  check  with  him  (it  was  a  special  de¬ 
livery  order)  and  we  followed  his  copy. 
We  told  him  that  we  didn’t  know  but 
what  it  was  an  advertising  trick.  After 
all,  we  knew  of  stranger  things  than 
that. 

There  is  the  soup  company  that  ad¬ 
vertises  that  they  produce  13  brands 
of  soup.  (Or  something  around  that 
number.)  They  list  the  various  soups, 
and  the  careful  reader  discovers  that 
only  12  are  named.  He  immediately 
points  out  his  intelligence  to  friend  wife 
who  sends  a  postal  to  the  soup  company 
suggesting  that  they  hire  her  husband. 
Whereupon  the  soup  company  chuckles 
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It  was  William  Bulmcr’s  ambition,  according  to  the  "adver¬ 
tisement”  in  his  Poems  hy  Goldsmith  and  Pamell,^\o  combine 
the  various  beauties  of  Printing,  Type-founding,  Engraving 
and  Paper-making . . .  with  a  view  to  ascertain  the  near  ap¬ 
proach  to  perfection  which  those  arts  have  attained.”  Of  the 
type  he  chose  for  the  task  he  wrote,"The  whole  of  the  Types, 
with  which  this  work  has  been  printed,  are  executed  by  Mr. 
William  Martin,  a  very  ingenious  young  artist  who  is  at  this 
time  forming  a  Foundry  by  which  he  will  be  enabled  to  offer 
the  world  a  Specimen  of  Types,  that  will  in  a  very  eminent 
degree  unite 

utility,  elegance,  and  beauty.  ” 


That  was  in  1795.  In  1923,  Morris  Benton  recut  Martin’s 
roman  and  italic  in  a  version  that  retained  the  elegance  and 
beauty  of  the  originals,  named  them  after  Bulmer.  Because 
they  are  particularly  suited  to  current  trends  in  typography, 
Bulmer  Roman  and  Bulmer  Italic  are  now  offered  with  new 
figures  that  increase  their  utility  in  advertising. 


The 


American  Type  Founders 

200  ELMORA  AVENUE,  ELIZABETH,  NEW^  JERSEY 

Branches  in  23  Principal  Cities  throughout  the  United  States 
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ui*  its  sleeve,  because  it  knew  of  the 
discrepancy  all  along. 

Maybe  when  the  printer  follows  the 
copy  and  then  holds  it  over  the  head 
of  the  disgruntled  customer  it  is  too 
hard  on  the  customer.  Possibly  it  is 
even  hard  on  the  printer  in  the  future. 
But  something  must  be  done!  Reme¬ 
dies  have  been  discovered  for  practic¬ 
ally  every  other  ailment  in  the  industry 
— as  far  as  mechanics  are  concerned. 
Of  course,  this  is  not  a  question  of  me¬ 
chanics,  and  when  we  turn  from  cold 
machinery  to  passionate  human  nature, 
there’s  more  cussedness  than  ever  to 
overcome.  Intelligent  proofing  service 
will  help  to  dissolve  at  least  some  of 
the  cuss  out  of  customer. 

Suppose  you  receive  an  order.  While 
this  may  be  mere  supposition,  for  the 
sake  of  the  discussion  we  will  assume 
that  you  do  get  an  order.  You  set  the 
type,  pull  proofs,  and  deliver  them  to 
the  customer.  The  customer  reads  the 
proofs  and  returns  them  with  correc¬ 
tions.  Finally,  everything  is  set  to  go, 
and  the  job  is  run  and  delivered. 

The  customer  looks  over  one  of  the 
pieces  when  he  gets  the  finished  job. 
Maybe  you  have  never  seen  how  they 
go  about  that.  The  office  boy  or  re¬ 
ceiving  clerk  lays  one  of  the  new 
folders  or  whatever  it  is  on  the  desk 
of  the  boss.  The  Big  Fellow  looks 
at  it  carelessly  a  moment,  then  fondly 
picks  it  up.  It  is  his  own  creation 
and  it  tells  about  his  product.  Just 
imagine  yourself  sitting  down  to  a 
Thanksgiving  dinner  and  you’ll  have 
the  picture.  He  opens  the  sheet,  and 
suddenly  his  eyes  dilate  and  his  figure 
becomes  tense.  He  has  found  a  mis¬ 
take!  A  moment  and  he  has  slammed 
the  innocent  Product  of  the  Printer’s 
Art  to  the  floor  and  grabs  the  telephone. 
He’s  calling  The  Printer.  While  the 
call  is  en  route,  he  leans  down  and  re¬ 
trieves  the  folder,  and  then  he  proceeds 
to  tell  The  Printer  just  what  he  thinks 
about  proofreaders.  It  isn’t  complimen¬ 


tary.  The  Big  Fellow  forgets  that  he 
was  supposed  to  have  looked  over  every¬ 
thing.  What  happens  next?  Brother, 
you  should  know! 


You  have  read  the  symptoms  de¬ 
scribed  ‘and  the  prescription  follows. 
No  sure  cure  is  claimed;  rather  grad¬ 
ual  relief  as  the  patient  faithfully  co¬ 
operates. 

Enclose  a  printed  release  form  with 
the  last  proofs.  On  the  slip,  call  atten¬ 
tion  to  the  necessity  for  a  careful  read¬ 
ing,  and  that  the  signature  releases  the 
printer  from  mistakes  in  copy.  Where 
rush  0.  K.’s  must  be  obtained  by  tel^ 
phone,  send  around  an  errand  boy  as 
soon  as  possible  to  pick  up  the  release 
slip.  Don’t  hold  the  law  over  the  cus¬ 
tomer’s  head.  But  make  him  under¬ 
stand  before  the  job  is  printed  that  he 
is  responsible.  Let  someone  else  be  the 
stooge — but  don’t  let  him  realize  it! 

We’re  getting  tired  of  hearing,  “We 
are  very  sorry  for  this  mistake,  ladies 
and  gentlemen.  You  see.  The  Printer 
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STAPLE  PAPERS 


ttotr  number  six  lines 


gll  detigied  tor  moximum  printing  effect  «t  eompotitive  price  leeelef 


STRATHMORE  ROKD 


STRATHMORE  WRIT! JVC  (new) 


STRATRMORE  ROOK.  (Jormerly  Strathmore  Highway  Book) 
(Including  STRATHMORE  ALL-RAG  BOOK) 


STRATHMORE  TEXT 


STRATHMORE  COVER 


STRATHMORE  FAiRFtELD 


The  outstanding  success  of  the  four  original  Strathmore  Staple  Papers  has  proved  conclusively 
the  soundness  of  the  idea  behind  them.  IVow,  two  more  papers,  STRATHMORE  WRITING  and 
STRATHMORE  BOOK,  have  been  added  to  the  group,  to  develop,  still  further,  its  usefulness  to  you. 
Get  results  economically  with  Strathmore  Staple  Papers.  They  are  easy  to  buy,  easy  to  sell, 
easy  to  use.  They  help  you  keep  your  printing  costs  low,  and  your  printing  standards  high! 


PAPER  COMPANY  TEST  SPRINGFIELD,  MASS. 
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The  SMALL  PRINTER’S  ‘‘SKULE- 
HOUSE”  PROBLEM 


by  M,  I 

The  Challenge 

Uncle  Josh  Weatherbee,  immortal¬ 
ized  by  Cal  Stewart  in  the  days  of 
phonographs  with  morning-glory  horns, 
postulated  the  problem  of  the  New 
England  school  board  something  like 
this:  To  build  a  new  schoolhouse,  us¬ 
ing  the  bricks  from  the  old  one,  "with¬ 
out  tearing  daown  the  old  skulehouse 
until  the  new  one  is  built.’* 

Much  the  same  problem  faces  the 
operator  of  a  small  or  medium  sized 
printshop,  who  is  anxious  to  obtain 
greater  profitable  volume.  Suppose,  for 
example,  your  plant  is  one  of  the  com¬ 
mon  four-person  shops :  yourself,  a  jour¬ 
neyman,  an  apprentice,  and  the  office 
girl  who  helps  out  in  the  shop  when 
needed. 

You  do  most  of  the  selling.  Obvious¬ 
ly,  the  more  shop  work  you  can  pass  to 
the  others  without  clogging  things,  the 
more  time  you  will  have  for  your  real 
job :  building  the  business.  But  there’s 
a  limit  to  what  the  others  can  do  and 
so  the  more  work  you  sell  the  more 
time  you,  yourself,  must  help  in  the 
shop  until  you  reach  the  point  where 
sufficient  help  can  be  employed  to  let 
you  give  all  your  time  to  management 
and  sales. 

You  can’t  get  away  from  shop  work 
without  getting  more  business;  get¬ 
ting  more  business  means  still  more 
shop  work — thus  ’round  and  ’round  you 

go. 

The  only  "out”  appears  to  be  finding 
short-cuts  in  the  shop  so  more  work 
may  be  done  in  the  same  time.  It  may 
not  be  easy,  but  necessity  knows  no 


\  Smith 

Machinery  Co. 

law.  So  let’s  make  a  coldly  impersonal 
survey  to  see  what  can  be  done  in  this 
line;  first,  without  cash  outlay;  second, 
with  a  moderate  investment. 

We’ll  assume  that  the  present  man¬ 
ager  really  manages ;  sets  aside  certain 
times  of  day  for  customer  calls ;  handles 
his  work  systematically;  routes  the 
work  through  the  shop  to  best  advan¬ 
tage  ;  sees  that  all  instructions  are  clear 
and  complete,  so  presses  do  not  have  to 
be  held  while  some  one  tries  frantically 
to  get  in  touch  with  him  for  needed  in¬ 
formation. 

Now  for  the  shop. 

It  is  axiomatic  that  printing  opera¬ 
tions  are  precision  processes;  that  thr 
closer  we  can  come  to  maximum  ac¬ 
curacy  the  faster  the  work  will  go ;  that 
the  more  smoothly  the  work  flows 
through  the  shop,  the  less  likeli¬ 
hood  of  errors  and  spoilage;  and  that 
minutes  are  precious  —  one  or  two 
wasted  now  and  then  through  the  day 
add  up  to  an  appalling  total.  This  last 
is  most  important. 

Look  at  the  shop  in  general.  Is  avail¬ 
able  space  used  to  best  advantage? 
Does  the  layout  promote  a  steady  for¬ 
ward  movement  of  the  work  withoot 
back-tracking  or  confusion?  Where  are 
job  tickets  kept?  Is  it  necessary  for 
shop  people  to  fall  over  each  other, 
some  times,  to  find  copy  or  instruc¬ 
tions? 

Is  the  shop  kept  clean,  promoting 
cleanliness  and  care  in  handling  cus¬ 
tomers’  orders?  A  dirty  shop  is  a  time- 
wasting  one.  How  about  lighting?  Ad^ 


trill 


Ort 

s 

w. 


14 


The  Graphic  Arts  Monthly — March,  19411 


Thi 


Your  Time  Is  Too  Valuable 

to  waste  fussing  around  with  dummies  and  details  .  •  . 
especially  when  it’s  so  easy  to  find  the  right  size  for 
any  joh  in  ‘^Size  Selection  Simplified.” 

This  new  reference  book  gives  you  hun¬ 
dreds  of  pre-checked  sizes  to  choose  from 
.  .  .  plus  envelope  information  and  all  the 
other  size  data  you  need  for  planning  fold¬ 
ers,  booklets  and  commercial  printing. 

$12.75  postpaid 

Order  from  Graphic  Arts  Publishing  Company,  Chicago,  or  direct  from: 

SIZE  SELECTION  SIMPLIFIED 


W.  J.  BLACKBURN,  Publisher  •  560  West  42ncl  St.,  New  York,  N.  Y. 
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quate,  properly  placed  lights  represent 
money  well  invested. 

Would  some  composing  room  rear¬ 
rangement  cut  down  the  time,  even  a 
few  minutes  a  day?  Remember,  it’s 


those  few  minutes  we’re  after!  Are  the 
most  used  type  faces  easiest  to  get  at? 
Lead,  slug,  and  space  boxes  clean, 
handy,  well  filled?  Saw  in  its  most 
accessible  location?  Stock  cut  for  the 
proof  press,  and  the  packing  kept  in 
good  shape  to  save  time  in  proving? 
Is  there  a  proper  and  convenient  dump 
for  the  line-casting  machine?  Is  the 
machine  in  good  running  order?  Is 
type  distributed  when  jobs  are  killed? 
“Picking**  is  a  costly  waste  of  time. 

How  about  lockup  facilities?  Is  the 
imposing  surface  conveniently  located 
and  kept  clear?  Furniture  handy?  Ac¬ 
cessories  within  easy  reach? 

In  the  pressroom,  are  ink  cabinets, 
tools  and  other  accessories  handy  to 
the  presses?  Or  must  the  pressman 
hunt  all  over  the  place  for  a  gripper 
wrench  or  quoin  key?  Are  rollers  in 


good  shape?  Tympan  paper  and  press 
packing  kept  on  hand,  ready-cut  for 
each  press? 

Is  stock  kept  on  shelves,  marked  for 
quick  identification,  or  piled  on  the 
floor?  Is  there  a  place  for  cutting 
waste,  and  is  it  put  there?  Are  usable 
scraps  stored,  or  left  on  the  cutting 
table  in  the  way? 

These  and  similar  points  noted  for 
immediate  attention,  let’s  consider  the 
equipment.  We’ll  assume  there  is 
enough  of  the  usual  machinery,  such  as 
presses,  paper  cutter  and  paper  drill, 
light  bindery  machines,  etc. — and  that 
none  of  these  are  so  obsolete  as  to  be 
liabilities. 

We  can’t  spend  any  great  amount  of 
money;  what  improvements  we  make 
must  be  spread  over  a  period  of  time. 
What  shall  we  set  as  a  minimum?  $15 
— $25 — $50  a  month? 

Wonders  will  be  accomplished  with 
small  amounts  if  we  establish  a  plan 
and  follow  it  as  closely  as  possible. 
Most  of  the  items  we  are  go'ing  to  talk 
about  are  long-term  investments,  too; 
once  we  have  them,  no  replacements 
should  be  needed  for  many,  many  years. 

In  the  composing  room  the  prime 
need  is  spacing  materials :  leads,  slugs, 
spaces,  quads,  iron  furniture.  The  latter 
is  incomparably  more  economical  than 
wood  in  the  long  run,  for  it  not  only 
saves  a  great  deal  of  time  because  of 
its  accuracy,  but  has  the  additional  ad¬ 
vantage  of  never  needing  replacement 
We  can  buy  a  few  pieces  at  a  time,  and 
not  miss  the  money. 

On  the  line-casting  machine,  are  the 
mats  short  or  badly  worn?  If  fio,  many 
precious  minutes — perhaps  hours — ^are 
being  lost  daily.  How  about  border 
slides?  Machine-cast  borders  save  a 
lot  of  hand  time.  And  have  we  enough 
spacebands? 

If  we  do  considerable  color  work 
from  plates,  investigation  of  a  modem 
( Continued  on  page  74) 
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ABSOLUTELY  SATISFACTORY 


WAYNE  AVENUE 
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The  Rouse  Vertical  Rotary  Miterer  cuts 
more  than  1000  miters  an  hour  direct  from 
strips,  without  previous  cutting  to  length. 

It  makes  perfect  joining  corners  of  rule 
from  hairline  to  24  point  full  face.  A  special 
model  miters  up  to  36  point  rule.  Speed  of 
operation  is  the  same  for  a  single  miter  or 
hundreds  —  one  pica  or  144  pica  lengths. 

There  are  models  priced  for  large  or 
small  plants.  Complete  information  will  be 
sent  upon  request  and  without  obligation. 


★  The  average  two-thirder  eventually 
develops  into  a  pretty  fair  printer  mere¬ 
ly  by  attending  to  the  daily  tasks  as 
they  come  along.  Of  course  he  will  be¬ 
come  a  good  printer  sooner  by  putting 
forth  extra  effort — by  studying  his  job, 
by  reading  trade  magazines,  books,  and 
everything  he  can  get  hold  of  pertain¬ 
ing  to  printing. 

But  he  will  have  to  do  a  lot  of  reading 
plus  some  good  hard  studying  if  he  ex¬ 
pects  to  become  a  competent  estimator 
— this  specialized  training  can’t  be 
picked  up  merely  by  attending  to  the 
daily  routine.  Much,  however,  can  be 
learned  in  the  day’s  work  which  will 
help.  An  estimator  has  to  know,  either 
from  actual  experience,  from  average 
production  records,  or  from  records  in 
his  own  plant,  how  long  it  takes  to  set 
a  6x9  dodger,  lock  it  up,  make  it  ready, 
and  run  a  thousand.  The  same  holds 
true  for  any  job  of  whatever  size. 

Plants  where  time  records  aren’t  kept 
should  start  now  to  insist  that  employees 
jot  down  the  time  required  for  each  op- 
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COSTS  and 

ESTIMATING 

by  Thos.  C.  Ryther 
South  Dakota  State  College 


eration  on  important  jobs,  either  on  the 
back  of  the  job  ticket,  or  on  a  sheet  to 
be  put  inside  the  ticket.  Then  actual 
production  records  will  be  available 
when  the  same  job  or  a  similar  one 
comes  in  again  for  an  estimate.  Further¬ 
more,  the  individual  employee  will  be 
surprised  at  the  amount  of  time  he  is 
spending  on  some  jobs,  and  will  learn 
to  shorten  it.  He  will  find  it  interesting 
and  profitable  to  compare  his  time  with 
average  production  records,  which  are 
available  from  several  sources. 

The  average  owner  or  workman  who 
thinks  he  can  “guess”  pretty  close  to 
how  long  it  will  take  to  do  a  job  will 
be  in  for  a  few  surprises  when  actual 
records  are  kept.  Workmen  frequently 
over-estimate  their  speed  and  ability. 
For  the  owner’s  enlightenment  and  sat¬ 
isfaction,  records  in  his  plant  should  be 
checked  against  average  production  rec¬ 
ords.  The  United  Typothetae  Standard 
Book  on  Estimating,  among  others, 
gives  the  average  time  record  on  prac¬ 
tically  all  operations. 

The  person  who  can  correctly  esti¬ 
mate  the  amount  of  time  it  will  take  to 
perform  the  various  operations,  and 
who  will  take  the  time  to  consult  pro¬ 
duction  records  on  operations  he  isn’t 
sure  about,  has  mastered  one  of  the 
three  fundamentals  of  estimating.  The 
other  two  are:  Apply  the  correct  hour 
charge  to  each  operation,  and  figure 
correctly  the  cost  of  all  necessary  ma¬ 
terials,  including  a  margin  for  profit. 
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There  are  no  two  ways  about  it — you  must 
beat  keen  competition  today  and  meet  cus¬ 
tomer  demands  for  greater  printing  dollar 
value— or  else  watch  the  parade  go  by.  In 
other  words,  if  your  E.  Q.  is  down — your 
number  is  up. 

So  face  these  brass  tack  facts.  Daycos,  the 
original,  leading  synthetic  rubber  rollers 
will  raise  your  E.Q. !  And  don’t  forget  they’ve 
been  proved  for  seven  years  on  the  presses 
of  America.  Daycos  plug  the  leaks  that  al¬ 
low  your  profit  margins  to  dribble  away. 
For  instance,  in  the  hottest  weather — on 
long,  high  speed  runs — Daycos  won’t  melt 
down.  They  won’t  swell.  They  need  no 
"nursing.”  And  that  means  you  don’t  have 
to  reduce  press  speeds  from  20%  to  25%— 
m/  uvV/h  Daycos  on  the  job.  Even  on  multiple 
shifts,  Daycos  deliver  capacity  impressions 
per  hour.  Furthermore,  Daycos  eliminate 
"down”  time,  which  means  a  substantial 
saving  per  press  per  day. 


Yes,  Daycos  raise  your  E.Q.,  save  you 
overtime  and  cut  the  cost  of  quality  pro¬ 
duction.  And  Daycos  are  "tailored”  to  the 
exact  plasticity  that  your  work  requires. 
They  are  tough,  durable  and  long-lived. 
They  resist  cuts  and  abrasion  and  retain 
their  face  for  millions  of  impressions. 
Daycos  are  the  all-season,  all-purpose  roller. 
They  cut  your  investment  in  spares,  and 
assure  you  lower  cost-per-month-of-use.  Get 
all  the  facts  and  all  the  proof  about  the 
genuine  Dayco  Roller  with  renewable  sur¬ 
face  (Re-Daycoing)  feature. 

THE  DAYTON  RUBBER  MEG.  CO- 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers. 


DAYCOS  will  Raise  your 
and  Lower  your  ''Down”  Time 
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The  VALUE  of  COLOR  in  PRINTING 

by  Lawrence  Mund 


This  essay  won  first  prize  in  the  Fourth 
Annual  IP  I  Essay  Contest  on  Color 
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★  I  AM  COLOR,  born  of  an  insatiable 
desire  to  satisfy  the  finer  sensibilities 
of  man.  My  heart  is  of  grandeur  red, 
my  eyes  true  blue — and  I  wear  a  halo 
of  golden  yellow. 

I  am  the  most  important  factor  in 
printing.  My  existence  means  the  re¬ 
production  of  fine  work.  I  am  the  voice 
of  today,  the  herald  of  tomorrow.  I  am 
the  fruition  of  spiritualized  effort — di¬ 
vinely  inspired.  I  reflect  the  ideas  of 
great  men,  the  oratorios  of  great  record. 
I  bring  forth  the  songs  that  gladden  the 
heart.  I  permeate  the  perfect  model — 
the  rainbow.  I  AM  COLOR. 

Color  plays  a  most  influential  part  in 
the  forward  march  of  printing.  Through 
the  medium  of  printing,  everywhere^  is 


to  be  found  an  abundance  of  color.  It  * 
is  the  one  great  distinguishing  factor 
which  enables  us  to  separate,  in  our 
vision,  one  object  from  another.  When 
the  darkness  of  night  descends  upon  us 
and  the  moon  is  hidden  behind  the 
clouds,  we  immediately  realize  how  im¬ 
portant  color  is  to  U6.  When  this  oc¬ 
curs  we  cannot  recognize  objects  as 
readily  as  before,  because  their  color  is 
hidden  from  us  by  the  darkness. 

To  give  a  simple  example  of  how 
color  attracts,  take  a  common  object 
such  as  a  magazine  newsstand,  with  its 
galaxy  of  colors.  You  know,  and  I  know 
they  are  the  blues — the  reds — the  yd- 
lows — the  greens — and  the  violets,  the 
colors  that  add  life  and  zest  to  the  illus-  pf 
trations  on  the  magazine  fronts.  Indeed,  j, 
it  is  this  mingling  of  vigorous  and 
subtle  colors  that  attracts  and  magnifies 
our  desire  to  look  again  and  again,  and 
then  purchase.  I 

The  modem  advertiser  need  not  sac-  I 
rifice  the  dignity  or  subtle  blendings  so  * 
necessary  in  a  true  reproduction  of  his  ^ 
quality  product,  if  his  story  is  told  in  ' 
color  harmoniously  and  skillfully. 

The  advertised  article  is  expressed  in  | 
various  colored  effects,  achieved  by  the  i 
( Continued  on  page  52)  ] 
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SAVE  FLOOR  SPACE  .  .  . 

This  type  cabinet  required  ONE-THIRD  LESS  SPACE  than  the  usual  two-tier 
cabinet.  It  is  amazingly  concentrated.  One  man  said,  "It  is  almost  a  com¬ 
plete  composing  room  .  .  .  within  arm's  reach!" 

PLENTY  OF  STORAGE  SPACE  .  .  . 

yet  type  and  materials  storage  has 
not  been  sacrificed.  It  carries  on  the 
working  top  a  lead  and  slug  case, 
and  a  spacing  materials  case,  and 
underneath  gives  the  choice  of 
either  an  additional  lead  and  slug 
rack  or  a  copy  drawer  and  quarter 
case  unit. 

ROOMY  WORKING  TOP  ...  the 

working  surface  is  20 Va"  wide.  It 
will  take  a  type  case  without  cov¬ 
ering  the  materials  cases. 

CASE  SIDE  .  .  .  showing  No.  13217 
Lead  and  Slug  Rack  .  .  .  Spacing 
Materials  Case  No.  1 3223  .  .  .  This 
Lead  and  Slug  Rack,  also  Spacing 
Materials  Case  are  optional  equip¬ 
ment  and  must  be  ordered  separ¬ 
ately  if  wanted  ...  48  full-size  California  Job  Cases  with  combination  pulls 
and  label  holders  .  .  .  Overall  floor  space  only  7214  x  26%". 

FREE  CATALOG  .  .  .  Full  information  on  this  No.  12007-E  Concentrated 
Type  Cabinet  is  given  in  HAMILTON'S  new  No.  22  Catalog  on  pages  six 
and  seven.  Write  for  your  free  copy  today. 

HAMILTON  MFC.  CO. 

TWO  RIVERS  WISCONSIN 

—  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  “  —  —  —  —  —  —  —  —  —  —  ““  —  —  •■“I 

I  HAMILTON  MANUFACTURING  CO.  GA-3-40 

■  Two  Rivers,  Wisconsin 

,  Send  me  full  information  about  the  No.  12007-E  Type  Cabinet. 

1  ADDRESS _ _ _ 

1  CITY  AND  STATE _ 


CASE  SIDE  NO.  12007-E 
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RADIO-  [P 
PRINTING 
HOOKUP 
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★  Shall  the  time  come  when  you  or  I 
or  any  one — in  short,  the  public,  may 
write  to  any  radio  station  in  the  U.  S., 
enclosing  a  small  fee,  request  a  tran¬ 
script  in  print  of  any  quarter,  half  hour 
or  one  hour  program  designated?  And 
why  not? 

Shall  the  multitudinous  programs 
emitted  into  and  through  the  ether  fade 
into  oblivion  or  be  gone  with  the  wind, 
never  to  repeat  themselves,  never  to 
be  scrutinized  in  calm  dispassionate 
study  that  is  only  attainable  with  unim¬ 
peded  thinking  while  the  transcript  is 
read  in  the  privacy  of  one’s  own  fireside 
or  study? 

The  radio  is  now  of  age — mature. 
Its  novelty,  magic,  mystery,  its  adoles¬ 
cence  are  over.  It  must  now  take  its 
place  among  the  rugged  disseminators 
of  thought,  influence  and  entertain¬ 
ment.  It  cannot  claim  special  privil¬ 
eges.  Such  is  not  the  American  way. 

The  ownership  of  radio  stations  is 
jittery.  Government  licenses  are  issued 
for  six  months  only.  Renewals  depend 
upon  the  policies  of  the  administration 
which  happens  to  be  in  power.  While 
things  are  running  smoothly,  prece¬ 
dence  is  usually  followed  and  renewals 
are  allowed  at  successive  six  month 
periods.  However,  exigencies  may  oc¬ 
cur  in  the  future  which  might  terminate 
all  licenses  requiring  an  entirely  differ¬ 
ent  set-up  for  radio  broadcasting. 

The  U.  S.  is  the  only  country  in 
which  radio  is  not  under  control  except 


as  to  the  licensing  as  above  referred  to. 

How  well  is  radio  entrenched  with 
the  public  to  withstand  gradual  or  vio¬ 
lent  changes? 

The  printers  of  the  U.  S.  can  help 
and  strengthen  the  public  service  of 
radio  if  the  radio  interests  will  volun¬ 
tarily  adopt  a  system  of  furnishing  a 
printed  transcript  of  any  program  re¬ 
quested  by  the  individual. 

Herein  shall  be  a  potential  of  a  vast 
additional  influence  of  radio.  The  aud¬ 
ible,  oral  programs  are  put  in  black  and 
white  for  perusal,  for  study,  for  re¬ 
flection;  for  discussion  at  the  fireside, 
and  the  town  square. 

If  one  particularly  likes  a  listened-to- 
program  he  might  desire  it  in  print  for 
the  further  pleasure  of  reviewing  it. 
Again,  many  programs  are  heard  in 
part  only,  or  during  poor  reception,  or 
local  home  distractions  and  the  unheard 
parts  are  tantalizingly  missed. 

Then,  there  are  the  millions  of  deaf 
and  near-deaf  people  who  are  absolute¬ 
ly  deprived  of  the  radio  excepting  what 
is  meagerly  interpreted  to  them  by 
members  of  their  families.  What  a  joy 
and  satisfaction  would  be  the  printed 
transcripts  to  this  vast  population  who 
are  now  blanks  in  radio  audiences! 

The  simplicity  of  this  service  is  in 
favor  of  its  adoption.  Its  enhanced 
value  to  radio  is  obvious  and  its  service 
to  the  public  unquestioned. 

In  most  cases  it  can  become  self-aus- 
(Continued  on  page  92) 
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Motored  by  Kimble 

America’s  lowest  priced  cylinder  press  .  .  .  with  a  top 
speed  of  3500  an  hour!  Many  of  the  profit-making  features  of  a  much 
larger  press:  Fully  automatic,  the  Little  Giant  is  built  for  simplicity 
and  accessibility,  speedy  lock-up  and  changes,  quick  makeready  and 
accurate  control  of  register.  The  Little  Giant  takes  the  popular  com¬ 
mercial  sizes  11x17  one-up  and  85^x11  two-up. . .  from  onionskin  to 
4  ply  cardboard.  Prints  anything  from  regulation  post  cards  to  letter¬ 
heads,  envelopes,  office  forms,  labels,  decalcomanias,  blotters  and 
broadsides.  Ask  your  ATF  Salesman  or  Agent  for  a  press  sheet,  or  write 

AMERICAN  TYPE  FOUNDERS 

Webendorfer-Wills  Division  200  Elmora  Ave.,  Elizabeth,  N.  J.  Branches  and  Agents  Everywhere 


Types  used:  Franklin  Gothics  and  News  Gothics 


APVERTiSiNe 


PmmS  WHO  ADVERTISE 

should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


and  uses  ’em  as  business  cards ;  claims  the;  1 
don’t  wind  up  in  the  wastebasket,  which  is  1 
reason  enoufi^h  for  their  continued  use.  With  ] 
his  “Call  Bob’’  slogan  H.  B.  pursues  a  per¬ 
sonal-touch  course  that  many  small  print¬ 
ers  would  be  wise  to  emulate. 

ALLIED  PRINTING  CO.,  70S  East 
Fourth  St.,  Duluth,  Minn.  Of  the  3  | 
items  you  sent  me,  I  like  best  the  little 
(2''x3'')  round-cornered  blotter,  with  the  ‘ 
simple,  very  effective,  handling  of  the  word 
“Printing.’’  Your  larger  blotter  suffers 
from  wish-washy  typographical  treatment, 
and  utter  lack  of  layout;  the  same  might 
very  well  hold  true  for  your  little  four-page 
folder. 

THE  HAWKEYE  PRESS,  2849  North 
Halsted  St.,  Chicago,  Ill.  “An  Open  Let¬ 
ter  to  Buyers  of  Printing’’  is  an  extremely 
well-done  little  four-page  announcement  for 
“Chicago’s  newest  printing  plant.’’  Hope 
you  followed  up,  and  didn’t  let  this  nice 
job  carry  the  whole  burden  of  getting  busi¬ 
ness  for  you  1 

THE  MORGAN  PRESS,  West  ^ng 
Branch,  New  Jersey.  Morgan  cashes  in  on 
the  returning  Americanism  consciousness 
by  putting  out  a  little  house  organ  called 
“American  Ideal.’’  February  issue  was  de¬ 
voted  to  Mr.  Lincoln’s  address  at  Gettys¬ 
burg.  No  advertising  appears;  only  Mor¬ 
gan’s  name  on  the  front  cover.  Good  in¬ 
stitutional  job.  Enclosing  a  “keep  me  on 
your  mailing  list’’  card  is  also  a  good  idea. 

HILL  CITY  PRESS,  Hillsboro,  Ohio. 
“Just  Lookin’ — ’thot  maybe  your  printing 
supply  was  getting  low’’  postcards  ffill 
City,  with  an  arresting  looking  little  gov¬ 
ernment  card  that  probably  brings  results. 

ARTHUR  J.  DAMOUR,  Rumsen. 


Never  let  it  be  said,  good  friends,  that 
we  can*t  take  it!  Jim  Gardner,  who 
seems  to  be  doing  a  bang-up  one-man 
job  of  keeping  The  Gardner  Press  on 
its  feet  at  2643  North  Cicero  Avenue,  Chi¬ 
cago,  writes  to  say :  “You  are  always  kick¬ 
ing  us  around  for  not  enclosing  Business 
Reply  Cards  with  our  advertising.  It  seems 
to  me  that  it’s  one  of  these  good  ideas  which 
don’t  always  work.’’  Jim  goes  on  to  tell 
about  the  monthly  calendar  mailings  he’s 
been  making,  and  the  good  results  he’s  en¬ 
joyed  with  them;  but  Jim’s  g^od  results 
have  always  been  in  the  form  of  telephone 
inquiries.  Says  he  used  to  include  business 
reply  cards,  but  nary  a  one  came  back.  I 
don’t  know  the  answer  to  that  one,  Jim, 
s’help  mel  Copy  on  your  card’s  okay,  ex¬ 
cept  that  “have  your  salesman  call’’  stuff 
might  be  a  little  bit  scarey  to  smaller  busi¬ 
ness  men,  who  like  to  deal  with  the  boas, 
personally.  Perhaps  if  the  copy  were  revised 
to  say:  “Jim:  Rush  right  over  and  pick 

up  our  copy ;  we’ve  got  to  have  some - 

printed  in  a  hurry’’ — results  on  the  cards 
might  be  different.  ...  I  dunno,  tho’ — 
here’s  once  where  your  guess  is  as  good  as 
mine — mebbe  better ! 

AMES  PRINT  SHOP,  30254  Kellogg 
Avenue,  Ames,  Iowa.  (H.  B.  (“Bob’’) 
Reelefsen  lays  a  problem  at  my  feet  that 
seems  to  have  only  one  answer.  He’s  been 
sending  out  stock  blotters  which  coat  him 
eleven  dollars  a  month ;  definitely  traceable 
to  these  efforts  is  a  business  increase  of 
fifty  dollars  per  month.  Simple  arithmetic 
would  make  me  believe.  Bob,  that  these 
eleven  bucks  are  well  spent.  Expensive, 
perhaps.  But  definitely  worthwhile.  Bob 
also  makes  up  little  memo  pads  (25  sheets) 
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.  and  this  time  I  don't 
want  the  printing 
showing  through 
from  the  back !  ” 


-ym- 


AVOID  "SHOW  THROUGH  "  THIS  WAY 

Envelope  enclosures,  self  mailers,  extra  cost.  And  ring  up  a  bigger  profit 
accordion  folders,  booklets — ^if.it  is  for  yourself  from  the  additional  work 


1^  accordion  folders,  booklets — ^ifiit  is 
1  to-be-mailed  job  print  it  on  Hammer- 
mill  Opaque.  This  paper  is  light  in 
weight,  but  it  has  the  opacity  of  much 
heavier  stock.  Whether  the  piece  calls 
ior  line  work,  halftones  or  solids,  Ham- 
mermill  Opaque  will  help  you  avoid  ob¬ 
jectionable  “show  through.” 

Because  it  is  light  in  weight,  Hammer- 
nili  Opaque  cuts  mailing  costs  for  your 
caitomer.  Use  these  savings  to  give  him 
better  artwork  ...  an  extra  color — at  no 


iAMMERMILL 

OPAQUE 


THE  MAKERS  OF  HAMMERMILL  BOND 


extra  cost.  And  ring  up  a  bigger  profit 
for  yourself  from  the  additional  work 
that  runs  over  your  equipment. 

You  can  depend  on  Hammermill 
Opaque  for  fast,  trouble-free  shop  per¬ 
formance.  It  prints  well  by  both  letter- 
press  and  offset.  Its  brilliant  white  gives 
a  life  and  sparkle  to  halftone  and  color 
work.  Tsrpe  is  sharp,  clean  .  .  .  invites 
reading.  See  for  yourself  that  Hammer¬ 
mill  Opaque  is  whiter,  brighter,  more 
opaque.  Mail  coupon  for  opacity  test 
card  and  handy  sample  book  with  full 
stock  information. 


^  M  Hammermill  Paper  Co. 

Erie,  Pa.  cam-mak 


it  I 


Please  send  me  opacity  . 
test  card  and  sample  book  [I 
of  Hammermill  Opaque.  * 


Name . . . 

Position . . . 

(Please  attach  to  your  butinmsa  letterhead) 


Maine.  Arthur  tells  his  customers  and 
prospects  he  knows  they’re  too  busy  to  read 
long  letters,  so  he  very  cleverly  sends  one 
out  that  skips  the  “middle.”  Should  watch 
your  proofreading,  though,  Arthur. 

TRIBUNE  PRESS,  126  Orange  Ave., 
Suffern,  N.  Y.  The  boys  at  Tribune  would 
like  to  have  their  name  put  on  your  PEX 
exchange  mailing  list.  They  set  a  good 
example  to  their  customers  by  changing 
their  letterhead  design  every  six  months. 

WILLIAM  A.  FREEDMAN,  655  Sixth 
Avenue,  New  York,  N.  Y.  Your  little 
“Everything  in  finishing”  is  a  clever  ex¬ 
ample  of  your  die-cutting  art;  is  this  one 
of  a  series?  I  hope  so. 

CRAFTSMEN  PRESS,  5240  North 
20th  St.,  St.  Louis,  Mo.  I’d  like  to  see  a 
better  type  job  done  on  your  letterhead. 

.  .  .  But  the  idea  of  having  “Inky  (him¬ 
self),”  your  alleged  devil,  sign  letters  for 
you  is  a  good  one. 

ALBERT  ARENSON  PRESS,  Inc., 
460  W.  34th  St.,  New  York,  N.  Y.  “It’s 
the  second  color  that  stops  them”  says  this 
firm’s  dramatic  broadside,  promoting  2-color 
jobs  “at  little  or  no  more  than  for  one 
color.”  A  business  reply  card  is  a  part  of 
the  piece. 

THE  SWEET  GRASS  NEWS,  Big 
Timber,  Montana.  J.  Defrees  Holmes,  The 
News’  editor,  goes  after  both  advertising 
and  circulation  with  interestingly  layed  out 
blotters,  novelty  cards,  etc. 

ATWATER  PRESS,  Inc.,  325  E.  45th 
St.,  New  York,  N.  Y.  A  blotter  that’s  sim¬ 
plicity  itself  makes  easy-remembering  for 
customers  and  prospects.  Atwater  has  re¬ 
produced  their  business  card  on  a  back¬ 
ground  of  tiny  trademarks. 

MESSENGER  PRINTERY,  Smith- 
town  Branch,  Long  Island,  N.  Y.  An 
amusing  map  of  Long  Island  on  its  reverse 
side  probably  convinces  advertisers  they 
should  keep  the  rate  card  of  Messenger’s 
newspapers. 

STANDARD  STATIONERY  CO., 
Waukesha,  Wisconsin.  Recognizing  the 
growing  popularity  of  the  “Dartball”  game. 
Standard  gives  out  an  official  rule  and  score 
book.  No  ads  appear  in  the  book,  but  a 
business  reply  card,  blank  on  the  message 
side,  goes  with  each  one. 

BILLY  BLUME,  Jr.,  70  South  Grove 
St.,  Freeport,  New  York.  Billy  wanted  to 
let  his  customers  know  about  all  the  free 
cuts  he  has  for  their  use.  so  he  sent  out  a 


nice  looking  blotter  to  tell  ’em  about  this 
service.  Nifty  touch  is  a  little  stapled-on 
folder  which  illustrates  a  few  examples. 

COMMERCIAL  PRESS,  3521  Butler 
St.,  Pittsburgh,  Pa.  Looks  like  Jim  (“pret. 
tyboy”)  Shaw  has  competition.  Now,  D. 
M.  Hall,  Commercial’s  boss,  has  decided  I 
need  more  heckling ;  well,  D.  M.,  as  I  said 
a  .long  time  ago,  right  at  the  lead-ofF  of 
this-here-new  department,  dishin*  out  ain’t 
the  only  thing  I  do,  see?  You  want  it 
straight?  Okay  I  That  25%  business  in¬ 
crease  is  probably  due  to  good  salesmen 
.  .  .  the  blotters  and  other  stuff  are  oka; 

.  .  .  but  the  interesting  letter  you  write 
indicates  that  you  can  do  a  heckuva  lot  bet-  | 
ter ;  the  stuff  looks  a  little  on  the  1915  side. 
Let’s  see  some  more. 

INTERSTATE  PRINTING  CORP., 
400  Watchung  Ave.,  Plainfield,  N.  J. 
“Something  Old  Under  the  Sun”  heralds 
an  interesting  collection  of  venerable  type¬ 
faces  just  acquired  by  Interstate,  and  avail¬ 
able  to  customers. 

BOWKER  PRINTING  CO.,  4  Milk  St, 
Portland,  Maine.  Effective  layout  com¬ 
bines  with  dramatic  illustration  to  make 
Bowker’s  2-color  “Why  Gamble”  blotter  a 
walloping  attention-getter. 

H.  P.  GOLDBERG,  1920  Fifth  Ave., 
Fort  Worth,  Texas.  Sending  out  your  little 
monthly  calendars  is  a  good  idea,  but  we’d 
like  to  see  you  do  something  to  make  the 
typography  and  layout  around  name,  etc.,  a 
little  more  attractive — especially  since  you 
specialize  in  “Printing  and  Advertising.” 

THE  HOMEWOOD  PRESS,  374S 
Haverhill  St.,  Toledo,  Ohio.  Your  blue  and 
green  blotter  is  effective  as  all  get-out ;  why 
not  put  that  layout  ability  to  work  on  other 
business-getting  pieces? 

ROSICRUCIAN  PRESS,  Ltd.,  San 
Jose,  California.  Remember  “Battleship,” 
that  good,  cozy  little  game?  “You  will 
have  more  time  to  play  ‘Battleship’  if  the 
Rosicrucian  Press  does  your  printing  I” 
says  a  little  blurb  on  the  cover  of  the  games 
this  house  hands  out. 

CLEVELAND  TYPOTHETAE  AS¬ 
SOCIATION,  1120  Chester  Ave.,  Qev^ 
land,  Ohio.  “Modern  Printing,”  this 
group’s  monthly  mag^azine,  is  always  a 
treat  as  far  as  typography  and  format  sre 
concerned.  January  issue  had  some  esp^ 
cially  meaty  articles— welcome  to  any  print¬ 
ing  buyer,  I’m  sure. 
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[LLIELLY  CO.,  Kalamazoo,  Mich.  G.AJ4.  3/40 

jU  us  about  tho  FREE  TRIAL  OFFER  on  WOTTA  BLACK 
OFFSET  INKS. 


mv 

"10  Wara  to  AtoM  Offsor— 
a  yaluablo  book  of  facts  com* 
piled  by  Kelly  Serrice  Dept. 
Get  your  copy  NOW — ^before 
they're  gone.  Write  on  your 
firm  letterhead. 


U.  KELLY  Company 


KALAMAZOO 

MICHIGAN 


THEY'VE 


GOTTA 
MAKE  GOOD 


Satisfaction  or  your  money  back  —  that's  what  we 
mean.  Try  'em  on  any  job.  If  they  don't  live  up  to 

our  claims  the  ink  costs  _ 

you  nothing.  Mail  the 
coupon  today  —  see  how 
hundreds  of  printers  have 
licked  offset 


Wotta  RlojcUi 

ELIMINATE 


IMPROVED 

MAGAZINES 


for  Linotypes 


Using  top  plate  of  duralu¬ 
min  and  bottom  plate  of 
brass  we  combine  best  fea¬ 
tures  of  previous  designs. 
Sold  on  guarantee  of  satis¬ 
faction  of  course.  For  use 
on  models  4,  5,  S,  1 4,  L,  1 8, 
19,24,  25,  30. 

Only  $16.50  Down 
Balance  $10  per  Month 

On  this  basis  magazine  pays 
for  itself  through  increased 
output  of  machine  and  time 
saved  by  operator  in  chang¬ 
ing  fonts. 

Ask  for  large  free  catalog 
of  other  bargains  in  type¬ 
setting  machine  equipment 
and  repairs. 

MONTGOMERY  R  BACON 

Towanda,  Penna. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

It^s  ah  Awful  Price  to 
Pay — ^Just  “Forgetting” 

QJFe  have  a  Model  C  Intertype, 
m  Serial  No.  5521.  The  trouble  is 
it  breaks  off  the  vise-locking  screws 
whenever  you  use  the  headletter  mold 
and  forget  to  put  the  filling  piece 
in  place  for  black-face.  It  happens 
whether  you  have  matrices  or  cast  a 
blank  slug.  It  is  a  great  strain  on  the 
mold  disk,  as  well  as  weakening  other 
parts  each  time  it  breaks  off  the  vise¬ 
locking  screws.  It  should  stop,  instead 
of  keep  on  going  and  force  something  to 
break.  The  mold  size  is  18-24  pt.  No. 
13248  Recess  Mold;  the  cap  lip  of  the 
mold  is  355"  thick.  We  have  an  adjust¬ 
able  clutch  rod  on  the  drive.  When  the 
machinist  installed  the  machine  he 
broke  both  vise-locking  screws  off  the 
machine.  He  said  it  couldn't  be  fixed, 
although  Tm  sure  it  can  be,  and  I 
would  like  to  have  your  advice. 

R.  A.  S.,  Sonora,  Calif. 


A  Damage  to  your  machine  through 
/\m  failure  of  operator  to  use  the  head- 
letter  filling  piece  when  required  is  not 
to  be  charged  to  the  machine — it  is 
rank  carelessness  and  neglect  for  which 
the  operator  is  solely  responsible.  The 
machine  is  an  innocent  victim  of  abuse. 

All  older  machines  not  equipped  with 
automatic  mold  slide  safety  devices  to 
release  the  clutch  and  relieve  this  im¬ 
proper  stress  and  strain,  are  susceptible 
to  broken  vise  grips  and  other  damage 
when  the  operator  forgets  his  filling 
piece.  Something  breaks — maybe  vise 
handles,  perhaps  the  pot  lever  or  its 
spring.  And  what  was  once  a  good, 
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J  to  be  a  be»<*- 

..  -,oasure  \obs  used  Jo  5,^ 

but  not  nov*.  ^  Accu- 

'»  ft.  ck»2y  4 

leconottnoo'-  '?n„terb/pe,-  „ 


>^ou,  V 

through 


*lt  was  no  troubi*  at 
all  to  handle  these  17 
different  nneasures  with 
the  MOHR  SAW. 


IVIQHR  LINQ-5AW  QU.,  124  n.  union  ave.,  Chicago 

Please  send  us  a  FREE  copy  of  "Short  Cuts  with  Short  Measures." 
NAME  _ 


ADDRESS 


The  Swing  Is  to 

MONOMELT 

•  Automatic 

Temperature  Control 

•  Automatic  Feeding 

of  Hot  Metal 

•  More  Slugs  of 

Better  Quality 

•  Less  Downtime 

and  Lower  Costs 

•  Get  the  names  of  the  newest  of  Mono¬ 
melt's  6794  users! 

MONOMELT  CO. 

1611  Polk  St.  N.  E.  Minneapolis,  Minn. 


INVENTORY-1940 
25%  OFF-SALE 

From  Now  to  April  30th 
On  All  Foundry  Type  in  Fonts 

Send  for  our  free  wall  chart  show¬ 
ing  specimens  and  prices  of  80 
series  of  type  faces. 

We  also  manufacture  Rules, 
Borders,  Leads,  Slugs,  Quads  and 
Spaces  at  attractive  prices. 

RAYCO  TYPE  FOUNDERS 

604  W.  Uka  St.  Chicago,  IR. 


secure  lockup  has  been  permanently 
weakened.  Clutch  should  slip  and  sU^ 
machine  under  this  excess  load.  Clean 
and  adjust  accordingly. 

Later  machines  are  equipped  with 
automatic  releases  to  protect  these 
parts  but  it  is  still  up  to  the  operator 
to  stay  awake  on  the  job.  The  factory 
can  advise  to  what  extent  this  auto¬ 
matic  safety  is  applicable  to  older 
machines. 

Serious  mold  damage  is  caused  when 
the  inside  first  elevator  jaw,  being  too 
low  and  contacting  the  mold  cap  face, 
forces  the  mold  cap  back  out  of  line 
with  the  mold  body  and  against  the 
back  knife,  cutting  away  its  rear  face 
and  also  the  liners  that  happen  to  be  in 
the  mold.  The  mold  cap  face  then  is 
no  longer  flush  with  its  mold  body 
against  the  mats,  and  metal  accumu¬ 
lates  there.  This  condition  is  then 
chronic,  and  becomes  worse  each  time 
the  operator  ** forgets” 

On  older  molds  with  narrower  mold 
cap  end  guides,  the  guide  is  often 
warped  out  of  line  by  this  undue  strain 
upon  the  cap,  requiring  correction. 

Numberless  variations  in  lockup,  slug 
height  and  knife  trim  spring  from  this 
source. 

These  are  cold  facts — the  price  paid 
for  **forgetting” 


**Thm  boB»  iold  him  to  trim  thom 
bookimts*** 
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YOU  WILL 
IF  YOU 


INSTOCK 

Rollen  for  all  pop¬ 
ular  automatic  and 
cylinder  preites 
carried  In  alr^n- 
dltloned  etook 
rooms  for  quick 
ihipment. 


SELL  MOBE  PBIHTING 
SHOW  BETTEB  SAMPLES 

. . .  and  that^s  where  AMERICAN  ROLLERS  can  help 

•  There’s  no  guesswork  about  AMERICAN  ROLLERS’ 
performance  because  there’s  no  mere  "rule  of  thumb”  any¬ 
where  in  their  manufacture.  Their  production  is  scientifics^y 
controlled  from  start  to  finish  . .  .  ^e3r’re  engineered  to  give 
better  performance.  It  was  for  this  purpose  we  installed  our 
costly  Scientific  Curing  Room  for  high  speed  rollers  and  our 
Controlled  Storage  Room  for  all  rollers.  Equipped  with  the 
latest  atmospheric  controls,  temperature  regulating  devices 
and  air  conditioning  apparatus  these  rooms  imbed  the  qual¬ 
ity.  The  difference  . . .  the  superiority  . . .  shows  up  on  your 
presses,  betters  your  quality,  makes  more  money  for  you 
through  extra-durability  and  improved  production.  Prove  it. 
Order  a  set  today  and  test  them  out. 

•  BRANCH  OFFICE:  2Z5  N.  NEW  JERSEY  ST.,  INDIANAPOLIS,  IND. 


AMERICAN  RDLLER  CDMPAN 

1342  N.HALSTED  STREET  •  •  •  CHICAGO 


I 

I 


•  ^ 


MARCH  ONLY 


6  Pt.  No.  10 
6Pt.  No.  10 
6  Pi.  No.  40 
6  PI.  No.  41 
6  Pi.  No.  50 
6  Pi.  No.  50 

TpraiTts 

6  PI.  No.  633 

_ I 

6  PI.  No.  980 

-  - * 

6  PI.  No.  985 
6  PI.  No.  984 
6  PI.  No.  91 
6rtrNo.’916 


STRIP  RULE 
and  BORDER 

Order  at  least  100  lbs. 
or  more.  (No  less  than 
10  lbs.  ol  one  kind.)  Send 
lull  payment  with  order. 
Shipping  charges  C.O.D. 
(truck  or  freight). 

.LbscFill  in  and  mail^Lbs. 
6  Pi.  No.  642  - 


I - 1  6  Pi.  No.  142  7== 

■I _ I  gSSSSSS^  I 

l| - 1  6RrNou594^==i 

*L...  1 1  I 

.1 - 1  6  PI.  No.  936^r=i 


ll - [  6  PI.  No.  597 

a7prN™139 

..AX4.4.4.4U 
6  Pi.  No.  582  , - - 


1 — I  7^feTW*l=! 

w  ...  .,w.  ..6^^ 

6  Pt.'N”929  ^  ???V4o. 

.  2  wiK'surp 

1 2  PI.  No.  8831 

□  6^*1.  No.  640  ' - ' 

llimillj|jlllli|yill 


6  Pi.  No.  892 


12  PI.  No.  831 
6  Pi.  No.  758 


6  Pi.  No.  450 


12  PI.  No.  58! 


Notional  Type  Founders.  35  N.  High,  Akron,  0* 

Enclosed  $ . for  total . lbs. 

of  Strip  Rule  and  Border  (100  lbs.  or 
more)  ot  15c  per  lb. 

□  FREE  catalog  □  FREE  Set-a-line  Chart 
Name  and  Address  in  margin  below. 


Monotype 

Questions 


answered  by 
(HIABLES  BROAD 

Monotype  Advice 

Speeds 

Caster  operators  have  di£fering  ideas 
about  correct  speeds  for  their  machines. 
Most  operators  prefer  120  to  125  rpm 
for  12  point  on  all  the  £  molds.  Of 
course  the  3E  series  can  be  operated 
faster  due  to  the  more  rapid  dissipation 
of  heat  possible  on  these  molds,  but  the 
slower  speed  is  preferable. 

For  10  point  they  prefer  135  to  140; 
145  to  150  for  8 ;  while  for  6  they  don’t 
run  much  over  the  8  point  speed. 

Metal  formulae  and  temperatures 
should  be  considered  together,  as  a 
change  in  either  affects  the  other. 

Metal  Formulae  and  Temperatures 

Plants  producing  quality  type  prod¬ 
ucts  use  the  “government”  formula  of 
9/19,  operating  at  a  temperature  of 
775-800.  This  formula  produces  the 
best  type  for  “repros”  and  also  will 
withstand  runs  upwards  of  50M.  Un¬ 
fortunately  the  number  of  plants  using 
this  formula  is  in  the  minority ;  but  the 
minority  would  soon  disappear  if  it 
were  known  that  the  best  type  is  also 
the  most  economical  type  when  using 
this  formula.  Cost  records  have  proved 
that  9/19  type  not  only  is  economical 
of  compositors*  time — ^is  less  wasteful 
of  pressroom  time — the  presses  operate 
for  longer  runs  than  with  type  of  lower 
formulae — but  more  can  be  produced 
annually  than  with  any  other  formula. 

The  7/17  (though  oftentimes  lower) 
formula  of  most  plants  casts  best  at 
750-775,  and  is  suitable  for  the  general 
run  of  ordinary  casting  and  ordinary 
printing.  In  some  plants  the  formula 
has  dropped  to  about  5.50/16  or  lower, 
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AND  FIBRE  CO 


GIRL  WITH  THE  COTTON  STOCKINGS? 


Nothing  I  The  same  thing  that  happens  to  printed 
pieces  that  aren’t  dressed  up  in  their  Sunday  best. 
Today’s  competition  demands  more  than  ordinary 
advertising  literature  —  it  requires  good  ideas,  art, 
plates,  printing  .  .  .  and  more  than  ever.  Champion 
paper,  the  foundation  for  good  printing. 


Champion  is  the  largest  maker  of  printing  papers, 
with  a  complete  line  of  fine  enamels,  uncoated  book, 
offset,  boards,  postcard,  and  envelope.  With  all  these 
grades  from  which  to  choose,  you  give  your  custom¬ 
ers  the  most  for  their  money  when  you  dress  up 
their  advertising  with  Champion  paper. 


CHAMPION  PAPER 


Hamilton 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufaciurers  of  Advertisers*  and  Publishers*  Coated  and  Uneoated  Papers,  Cardboards, 

Bonds,  Envelope  and  Tablet  Writing — Over  i, 500,000  Pounds  a  Day 

DISTRICT  SA  LES  O  FFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI 


eomewhat  too  low  for  solid-body,  sharp- 
face  product. 

While  a  slug-machine  formula  will 
produce  a  passable  caster  product  and, 
while  it  is  ideal  for  leads  and  slugs  and 
furniture  (the  “white”  space  of  print¬ 
ing),  it  cannot  equal  that  of  the  higher 
formulae  either  for  “repros”  or  for 
number  of  impressions  on  the  press,  or 
for  “matting”  purposes. 

Prior  to  the  automotive  “recession” 
the  author  had  the  honor  of  a  fortunate 
typographic  connection  and,  during  his 
stay  with  this  typographer — one  of 
America’s  finest — he  made  type  that  pe¬ 
riodically  was  reproduced  in  many  na¬ 
tional  magazines  and  local  newspapers. 
His  type  had  to  be  good. 

To  check  its  uniformity  metal  should 
be  analyzed  and,  when  it  drops  below 
the  standard  formula  of  the  plant,  ton¬ 
ing  metal  should  be  added.  Toning 
metals  are  usually  in  a  12/12  formula 
and  of  course  should  be  added  spar¬ 
ingly. 

At  all  times  metal  should  be  kept 
clean  and  free  of  impurities  and  used 
type  should  not  be  fed  directly  into 
the  caster  pot.  Such  feeding  not  only 
will  introduce  impurities  difficult  to 
remove,  but  some  of  the  loose  type  will 
land  on  top  of  the  mold — resulting  in 
a  serious  squirt. 

Slug-machine,  stereotype,  electro¬ 
type  backing,  battery  metals,  brass  and 
other  impure  metals  never  should  be 
mixed  with  caster  metal  as  the  formulae 


of  these  metals  differ  widely  and  their 
introduction  will  add  nought  but  end-  \ 
less  grief  to  the  operation  of  the  caster,  j 

The  author  recalls  his  tragically  || 
humorous  attempt,  some  years  ago,  to 
operate  the  caster  department  of  an 
Eastern  trade  plant  equipped  with  sev¬ 
eral  tons  of  “bargain”  metal  bought  at 
auction. 

By  all  means  avoid  bargains  in  metal  » 
You  don’t  know  their  formulae  and 
you  will  find  the  “bargain”  very  ex¬ 
pensive  when  your  department  cost  and 
time  sheets  are  recapitulated. 

Remelting  and  Cleaning  Metal 

★  Some  firms  prefer  the  remelting  pot 
mounted  directly  on  the  caster.  Thu 
system  feeds  clean,  hot  metal  direcdy 
into  the  caster — reduces  fluctuations  in 
temperature  control.  The  advantages  t 
and  disadvantages  of  this  type  of  equip-  | 
ment  will  not  be  discussed  except  to  I 
say  that  the  plant  contemplating  such  | 
installation  should  study  the  matter  I 
thoroughly  if  installation  is  contemplat-  i 
ed.  The  writer  has  used  such  equip¬ 
ment,  but  makes  no  recommendation 
for  or  against  it. 

Where  cold  metal  is  fed  to  the  caster 
the  advantages  of  a  metal  feeder  far 
outweigh  the  costs  of  such  feeder  or 
feeders. 

Remelting  and  skimming,  using  a 
good  grade  of  metal  cleaner,  should  be 
religiously  adhered  to  in  all  caster  dfr 
partments.  Where  the  remelting  pot  is 
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$119.50 


We  Encourage  Comparison 


A  plant  in  your  neighborhood 
now  h«i  a  new  C&G  SAWLINER. 
Write  for  the  name.  The  owner 
will  be  proud  to  show  you  this 
efficient  composing  room  saw. 

•aNetlii  S-2  has  complete  details 


Milwaukee  Saw  Trimmer  Cerp. 

610  I.  Clybomi  St.  Milwaukee,  Wis. 
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SPEEDY  -  DEPENDABLE 
ACCURATE 


THE  DIXON  ROUTER 
and  TYPE-HI  PLANER 


kneh  MoM  _ SIIO 

PcdMtal  Mo<Ui  $1^ 


Automatic  Saw  Sharpening  Co. 

730  E.  Ohio  St.  Indianapolis,  Ind. 


ftf  BieeEII  PROFITS 


The  New  Universal 
MonO'Tabular  Broach 
.  .  .  rapid'fire  setting 
for  all  ruled  forms. 
Simplicity  of  operation 
.  .  .  supreme  m  accU' 
racy  .  .  . 
no  spacing 
material  used 
.  .  .  distribu 
tion  elimi* 
nated. 

You'll  need 
one^  in  your 
business. 

Write  for 
particulars 


Patent  No. 
2.153.890  Li¬ 
censed  under 
Patent  Nos. 

1.682.514 

1.682.515 

1.682.516 


Operated 


UNIVERSAL  MONO-TABULAR  CORP. 
1905  Bryan  St.  Dallas,T0xas 


not  installed  on  the  caster,  metal  should  I 
be  remelted  in  batches  of  not  less  than  f 
500  pounds  each,  but  never  less  than  I 
one  day’s  run.  I 

Unless  metal  is  thoroughly  cleaned 
before  skimming,  the  dross  will  contain 
a  large  amount  of  metal  particles.  These 
particles  are  rich  in  tin  and,  unless  you 
are  careful,  you  will  be  skimming  off  a 
lot  of  expensive  high-tin  and  your  metal 
formula  will  be  drastically  lowered  in 
its  tin  and  antimony  content.  “Metal 
Cleaners”  and  fluxes  are  highly  desir¬ 
able,  but  metal  can  be  cleaned  without 
them  if  considerably  more  time  is  de¬ 
voted  to  the  cleaning  process.  Where 
the  caster  operator’s  time  is  worth  less  ■ 
than  50  cents  per  hour,  metal  cleaners 
would  be  superfluous. 

Pamphlets  discussing  the  “problenas 
of  metal  users”  have  been  published  by 
several  metal  houses.  Some  of  these 
folders  still  are  in  print  and  your  metal  ' 
salesman  may  secure  a  copy  for  you.  | 

Oil 

It  goes  without  saying  that  a  clean 
mold  is  essential  to  good  type.  High  [ 
grade  oil  is  the  cheapest  oil  that  you  ^ 
can  afford.  Cheap  lubricants  are  ex-  . 
pensive,  as  a  5-cent-per-quart  saving—  | 
amounting  to  about  1/20  of  1  cent  per 
day  per  caster — may  result  in  an  other¬ 
wise  unnecessary  $40.00  mold  repair 
bill. 

Excess  oiling  of  the  mold  will  induce 
carbonization;  which  in  turn  will  has¬ 
ten  leading  up  at  the  points  of  casting 
and  fins  and  mold  blade  hanging  will 
obviously  follow. 

1.  the  cross  block  is  improperly  ad¬ 
justed,  or  adjusted  to  accommodate  im¬ 
proper  oil,  air,  and  with  it  some  metal, 
will  leak  out  and  “fins”  or  “whiskers” 
will  develop.  These  fins,  sometimes 
microscopic  in  size,  will  alter  the  me¬ 
chanical  dimensions  of  your  type  and 
the  point-  or  set-size  will  corresponding¬ 
ly  be  strong. 

It  all  sums  up  to  this;  Your  caster. 

( Continued  on  page  55) 
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PROFITS  for  YOU 

in  specialty  printing 


Work  that  the  average  printer  can't  touch 
— ^tickets#  labels/  tags#  match-book  covers/ 
register  formS/  etc. — ^you  can  handle  easily 
with  a  NEW  ERA  Flat-Bed  Web  Press  • . . 
and  at  7500  multi-color  sheets  per  hourl 
Available  in  six  sizeS/  from  6x6  to  13x38/ 
the  NEW  ERA  press  delivers  a  finished 
product — sheeted/  re-wouncL  or  zig-zag 
folded/  as  required.  Attachments  can  be 
provided  for  slitting/  punching/  perforat¬ 
ing/  cutting/  scoring/  numbering/  and  for 
reinforcing  and  eyeletting  tags — all  in  one 
operation.  Write  for  particulars  and  sam¬ 
ples  of  work. 


niuitratod  below  Is  a  9x12 
New  Era  Press,  eqidpped 
to  print  two  colors  on  one 
dde  of  sheet,  and  one 
color  on  the  other  side, 
and  to  number,  punch, 
perforate,  slit,  cut  oU,  and 
dellTor  by  conTsyor  belt. 


NEW  ERA  FLAT  BED  WEB  PRESSES 

NEW  ERA  MANUFACTURING  COMPANY.  375^  EleT«nth  At*.,  Patonon,  N.  I. 
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KNOCK-OVT  FOR 

QUALITYI 

KNOCK.OVT  FOR 

PRICE 

Hand-Finished  BPIE 

15y2C  pens. 
LEADS,  SLUGS 
lie  p.rlb. 

All  rule  faces  on  hand.  2  to  36  pt.  100 
lbs.  minimum — order  can  be  assorted 
rules  and  strip  material.  Immediate 
shipment.  Send  check  with  order. 


COMPO  RULE  CO. 

55  E.  W  acLer  Drive  Ch  icago,  III. 


PROTECT  PLANT  &  MEN 
..CUT  INSURANCE  COSTS 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 
Practical  Type 

QJF  e  operate  a  small  printing 
m  planty  and  while  the  largest  por¬ 
tion  of  our  business  is  a  specialty  item, 
we  do  cdso  a  fear  cmiount  of  general 
commercial  work.  We  have  severed  se¬ 
ries  of  type — some  complete — including 
these:  Kabely  Broadway  Engretvedy  Par- 
sonSy  Copperpleue  GothiCy  Greeting 
MonotonCy  and  a  number  of  odd  fonts. 
Our  type  investment  cannot  be  large, 
but  we  would  like  to  add  to  our  pres¬ 
ent  stock.  We  would  like  to  purchase 
one  of  the  following  series:  Stymie 
Light  or  Mediuniy  Bodoni,  Ultra  Bo- 
doniy  Garamondy  Caslony  or  Goudy. 
Which  of  these  would  you  consider  the 
most  practical  type  to  purchase  first? 

R.  T.  0.y  Spokaney  Wash. 

A  In  your  case,  we  would  think  that 
A\m  a  great  deal  depended  on  what 
your  compositor  —  or  compositors  — 
might  prefer  to  work  with.  The  types 
you  mention  are  all  popular  faces.  As 
between  the  Stymie  Light  and  Medium, 
we  would  suggest  the  Medium  first,  as 
being  more  generally  useful  than  the 
Light  when  used  alone,  and  on  miscel¬ 
laneous  job  work  it  might  prove  most 
useful  at  the  present  time.  Ae  a  second 
face,  we  would  suggest  the  Bodoni  as 
being  used  a  great  deal  at  present.  Both 
the  Garamond  and  Caslon  are  old  fa¬ 
vorites  which  will  likely  continue  to  be 
used  after  we  have  passed  on — ^likewise, 
the  Goudy. 

«  » 

Throw  Type  Away 

QOur  plant  does  a  considerable 
m  amount  of  small  commercial 
work,  business  cards,  envelopes,  letter- 
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YOUR  TYPE  CASES 


Adequate  type  supply  is  essential  to  profitable 
composing  room  operation.  Depleted  cases 
should  be  filled  immediately. 

New  M  &  L  Foundry  Type  is  generally  less 
expensive  than  distribution  of  old  type  and  the 
extra  press  makeready  time  its  use  entails. 

The  maintained  reasonable  price  of  M  &  L 
Foundry  Type  is  the  solution  of  the  type  prob¬ 
lem  for  many  printers.  Up-to-the-minute  faces, 
superior  wearing  qualities,  and  the  high  stand¬ 
ards  of  accuracy  of  M  &  L  Foundry  Type  have 
made  it  the  exclusive  selection  of  leading  print¬ 
ers  everywhere. 

If  you  want  economy,  excellent  printing  qual¬ 
ities,  and  long  wear,  be  sure  to  buy  M  &  L  Foun¬ 
dry  Type.  The  coupon  below  brings  price  list 
and  specimen  sheets  of  the  latest  M  &  L  faces. 

M&L  TYPE  FOUNDRY 

4001  RAVENSWOOD  AVE.,  CHICAGO,  ILLINOIS 
TELEPHONE  LAKEVIEW  8201-8207 


Without  obligation,  please  mail  latest  M&L  type 
specimen  sheets  and  money-saving  price  list. 


Mmw 


Firm _ 

Address _ 


4Spt.M&H  OIX 

HANDY  TYPE  SAMPLER  FONT 


U 

•  o 

•  ^ 


Oi 


MACKENZIE&HARIUSnc 

659  Folsom  St.  San  Francisco 

42  pt.  M&H  ONYX  CAPS . —  -J 

42  pt.  M&H  lower  cose . . 

42  pt.  M&H  ONYX  figures  @  40c_  ^  I 
HANDY  SAMPLER  FONTS  EACH  I 

Enclosed  please  find  $ _ Send  me  I 

the  above  checked  fonts  POSTPAID.  -B- 

NAME _ 

ADDS _ _ _ 


heads — all  of  the  better  class,  sold  on 
a  quality  basis.  We  have  considerable 
lost  time,  due  to  having  to  change  small 
type  which  has  been  run  before,  and 
which  has  become  so  worn  that  it  shows 
up  badly  when  used  in  the  same  line 
with  new  type,  especially  when  a  very 
light,  delicate  type  is  used.  Can  you 
suggest  anything  we  can  do  to  cut  down 
this  lost  time,  still  be  able  to  turn  out 
high  grade  work? 

C.  M.  S.,  Boston,  Mass. 

A  We  printers  are  too  frequently 
•  inclined  to  be  overly  “Scotch.” 
We  often  practice  the  false  economy  of 
putting  type  back  into  the  case  when  it 
would  be  lots  cheaper  to  throw  it  away 
after  it  has  been  used.  This  is  partic¬ 
ularly  true  when  small,  light  type  is 
concerned.  There  may  have  been  a 
time  when  type  was  relatively  high  in 
price  and  composing  room  labor  cheap 
that  it  was  the  economical  thing  to  dis¬ 
tribute  small  type,  even  when  it  was 
badly  worn,  but  now,  if  the  printer  is 
desirous  to  produce  the  best  class  of 
work,  it  is  cheaper  to  throw  such  type 
away  after  use,  and  to  use  new  type  in 
each  small  commercial  job,  insuring 
uniform,  clean  printing.  There  are  many 
places  which  will  not  permit  certain 
type  to  be  used  on  the  press  at  all — 
keeping  it  for  proofs  and  making  elec¬ 
trotypes.  It  is  an  easy  matter  to  waste 
a  dollar’s  worth  time  changing  a  few 
letters  which  show  in  the  press  proof 
as  being  worn,  when  the  entire  type 
used  on  a  business  card  or  letterhead 
might  not  cost  half  that  much.  Of 
course,  we  cannot  always  make  electro¬ 
types  of  every  job  we  print,  but  we  are 
apt  to  find  that  we  will  save  money  and 
turn  out  better  work  if  we  do  not  put 
this  small  type  back  into  the  case  at  all 
after  running  it  on  the  press,  especially 
if  printing  on  bond  paper  or  vellum^  fin¬ 
ish  cards.  We  are  creatures  of  hahit  to 
such  an  extent  that  we  seldom  stop  to 
think  in  terms  of  cost — ^meaning  final 
cost — of  time  and  materials. 
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answered  by 
MAGNUS  A.  ARNOLD 

Slip  Sheeting 

Q  Never  had  occasion  to  ‘*slip 
■  sheet”  before.  Have  always  got¬ 
ten  along  by  spreading  sheets  “a/Z  over 
the  countryside”  to  dry  but  cannot  do 
it  with  a  72  page  booklet.  Am  printing 
it  on  an  old  style  C  &  P  J4%  x  22  press. 
Eight  pages  at  a  time. 

IF  hat  kind  of  paper  is  used  or  should 
he  used  for  this  purpose?  Same  size  as 
stock  fed  or  smaller  or  larger?  What  is 
the  modus  operandi  really?  Can  the 
press  feeder  feed  the  stock  and  slip 
sheet  too  or  how  is  this  accomplished? 
Where  is  the  slip  sheet  piled  or  put?  I 
like  plenty  of  ink  and  I  cannot  pile 
even  one  sheet  on  another  without  off¬ 
set  and  cannot  accomplish  much.  Be¬ 
lieve  there  is  no  way  to  spray  on  these 
presses  like  Pearl  and  old  style  Gor¬ 
dons.  I  do  not  see  how  slip  sheeting 
can  be  done  by  feeder — would  take  an¬ 
other  hand  it  would  seem  where  one 
sheet  even  cannot  be  piled  on  another. 
Am  absolutely  ignorant  on  slip  sheet 
business  as  never  see  it  done  or  any¬ 
thing  in  regard  to  it. 

F.  H.  5.,  Burlington^  Vt. 

A  With  the  type  of  press  you  have 
•  it  will  necessary  to  have  some  one 
place  the  slip  sheets  in  as  the  feeder 
delivers  them.  The  paper  used  for  slip 
sheeting  depends  on  the  ink  you  print 
with.  If  you  are  using  a  soft  ink  with¬ 
out  varnish,  you  can  use  a  heavy  sheet 
of  newsprint.  If  your  ink  carries  var¬ 
nish,  it  might  cause  the  sheets  to  stick. 
Therefore,  it  is  necessary  to  use  Kraft 
stock.  Slip  sheets  should  be  about  an 
inch  larger  all  around  than  the  sheet 
you  are  printing,  to  be  sure  of  covering 


With  8,500  adhesives  formulae 
on  record  — of  which  approxi¬ 
mately  900  are  in  active  demand 
—Supplying  100  industries  with 
their  adhesives  requirements  — 
Pioneering  in  the  development 
of  glues,  pastes  and  mucilages 
since  1885  —  With  laboratories 
and  factories  in  New  York, 
Chicago,  San  Francisco— and  ad¬ 
ditional  offices  and  warehouses 
in  Boston,  Philadelphia,  Seattle, 
Toronto  and  Montreal  — 


The  Arabol  Manufacturing  Co. 
seeks  the  opportunity  to  supply 
your  adhesives  requirements. 


More  than  700  distributors, 
throughout  the  United  States, 
handle  Sphinx  Make- Ready 
Paste,  Padtex,  Arabol  Padding 
Composition  and  other  special¬ 
ties  for  the  Graphic  Arts.  All 
are  time-tested;  many  have  been 
in  use  for  50  years. 


THE  ARABOL  MFC.  CO. 

FIONBBRING  SINCB  1885 
Executive  Offices: 

110  East  42nd  St.,  New  York.  N.Y. 

factories: 

Brooklyn  *  Chicago  *  San  Francisco 
'branch  Offices  or^Warehouses: 
Boston  *  Philadelphia  *  Seattle 
Toronto  •  Montreal 
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For  MORE  BUSINESS 
at  BIGG€R  PROFITS 


Numbering 
MfvM  first  place- 
Por  66  ways  to  de¬ 
velop  profitable 
new  accounts 
through  typographic 
numbering,  write 
(or  *'N  umbering  (or 
Profit** — a  novel, 
usefiil  booklet 


OjellCR  NUMBfRlNG  MACHINES 

\  >k.O  %*  Ail  a»0  l■ASC^.^V 

AA^ERICAN  Type  Founders 

•4N^»A 
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Press  Static 

with  a 

WESTERN 

STATIC  ELIMINATOR 


Inexpensive 


Dependable 


A  Proven  Scientific  Device, 
Easy  to  Attach  to  All  Types 
of  Printing  and  Roto  Presses. 


Speeds  Up 
Production 


Increases 
Your  Profits 


10  DAYS  FREE  TRIAL 
No  Obligation 

Write  for  llluMtrated  Folder 

Western  Brush  Co.,  Inc. 

29  South  Market  Street 
Dept.  G  Chicago,  Illinois 


in  case  the  slip  sheet  is  not  placed 
straight.  But  why  slip  sheet?  Inks  can 
be  had  for  most  kinds  of  paper,  and 
cuts,  which  will  not  offset:  Consult 
your  ink  man  on  this.  Keep  stock  b 
lifts  of  about  250  sheets  to  avoid  stick¬ 
ing  together. 


Spot  Carbon  Work 

QITe  have  occasional  calls  for 
m  **spot”  carbon  work.  We  have 
experimented  with  it  some  with  rubber 
plates  and  **carbon”  ink  made  by  a  rep¬ 
utable  ink  maker.  We  can  get  cover¬ 
age  all  right,  but  wonder  if  this  ink  is 
going  to  dry  out  after  a  few  months  so 
it  will  not  give  clear  copies. 

Perhaps  there  is  a  more  economicd 
way  of  doing  this  work  than  on  a  platen 
or  small  cylinder.  We  have  been  buy¬ 
ing  some  of  this  kind  of  work  from  spe¬ 
cialty  houses,  but  if  we  can  do  the  work 
satisf(zctorily  (to  the  customer)  here 
we  prefer  not  to  send  out  for  it. 

L.  S.,  Pulaski,  Fa. 

AAnent  “spot”  carbon  work,  it 
•  would  not  be  possible  to  make  a 
statement  as  to  whether  or  not  the 
carbon  ink  you  are  using  will  dry  b 
any  specified  time.  This  you  will  hare 
to  ascertain  by  trial  over  a  satisfactory 
period  of  time. 

This  type  of  work  is  somewhat  of  a 
specialty,  as  you  know,  and  requires 
special  equipment  to  do  it  economi¬ 
cally. 

However,  if  you  have  a  sufficient 
quantity  of  this  work  to  warrant  it,  we 
would  suggest  that  you  have  a  press 
built  of  the  rotary  type  with  sheet  cut 
off.  The  press  to  be  of  a  size  suited  to 
your  largest  size  sheet.  This  would  be 
automatic  roll  feed.  Such  a  machine 
could  be  built  at  small  cost,  and  could 
be  made  to  handle  other  kinds  of  work, 
including  perforating  and  embossing. 
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Keep  Phenoid  handy 

/or  TOUGH  JOBS 

•  To  remove  red  process  inks,  quick-drying  inks, 
high  gloss  inks,  non-scratch  inks— 'you  need  a  power¬ 
ful,  fast-acting  type  cleaner  like  Phenoid.  Ink-caked 
rollers  and  parts  of  the  press,  or  long-dried,  thick- 
encrusted  halftones  are  not  jobs  for  an  ordinary  type 
wash.  But  Phenoid  makes  them  shine  like  new  in 
a  jiffy. 

Phenoid  requires  no  harmful  scrubbing.  Dries 
faster.  Will  not  injure  wood,  metal,  fabric,  or  the 
hands. 

A  little  goes  a  long  way. 

Order  from  your  dealer.  Write  for  booklet. 
Chalmers  Chemical  Co.,  123  Chestnut  St.,  Newark,  N.J. 


INSTANTANEOUS 


TYPE  CLEANER 


Blatchiord 


THE  ORIGINAL 
HONEYCOMB 


Base 


For  the  past  three  years  Blatchford  Base  has  been  sold  with  a  ten  year  guaran¬ 
tee  against  distortion — a  proven  alloy.  This  alloy  is  made  to  stand  many  years 
of  wear  and  its  lightness  in  weight  per  square  inch  lessens  the  load  on  your 
press.  Blatchford  plate  mounting  equipment  speeds  up  production  and  assures 
_  quality  printing. 

Time  saving  is  profit  saving,  and  for  that 
reason,  you  should  investigate  the  economy 
improved  Blatchford  Patent 
m  m  costs  no  more  than  other  plate 

I  I  Write  us  for  descriptive  booklet  and  com-  . 

1  M  pare  Blatchford  features  to  any  other  plate 

%  M  mounting  equipment  on  the  market. 

y  E.  W.  BLATCHFORD  CO. 

63  PARK  ROW,  NEW  YORK  CITY 
THE  GUARANTEED  BASE  ’00  WEST  18th  STREET,  CHICAGO 
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Photomechanicol 
Questions 


For  expert  label -counsel, 
label-manufacture, 
complete 'label  service 


turn  to  EVER  READY. 


•  YOU  CAN  EARN  25%^^ 

Build  up  old  accounts; 
oet  new  customers. 

•  WRITE  TODAY 

for  Ever  Ready's  FREE 
Catalog  and  complete 
Selling  Plan.  No  obligation! 


EUER  REflDV  LABEL  CORP. 


139  EAST  2Sth  ST. 


NEW  YORK  N.  Y. 


Save  press-time  and  man-time  with  Ton 
Tough  Tympan — no  warp,  cockle,  or  sag 
— with  guts  to  stand  up  for  long  runs. 
Water  Repellent  Sign  for  in-  or  out-door 
use  saves  20%  on  ink.  Die  Wipe,  Creped 
Book  Back,  Manifold,  Tag  Stock,  Auto 
Press  Bond-— send  for  press  size  samples 
with  your  jobber's  name. 

CENTRAL  PAPER  CO.,  lac. 

MNSKECON,  MICHICAN 


m\ 
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Single  Color  Harris  Offset 


'  HARRIS -SEYBOLD- POTTER -COMPANY- 


HARRIS 

LITHO-CHEMICALS 

Through  research  Harris 
has  developed  and  stand¬ 
ardized  new  chemicals  for 
both  deep  etch  and  surface 
plate  making  processes. 
Full  details  upon  request. 
Write  us  with  reference  to 
your  lithographic  problem. 


ForToiaij's  Plant 

Nothing  but  the  Best  is  Profitable 


To  Produce  the  Best  in  Offset 
joumust  have  Modern  Equipment 

fhenever  offset  is  produced  with  LESS  profit 
than  is  possible  with  a  modern  Harris  Press, 
then  the  difference  must  be  figured  as  LOSS. 

Harris  Presses  are  engineered  and  built  to 
rive  that  maximum  profit— a  profit  possible 


with  equipment  built  by  the  pioneer 
builders  of  successful  offset  presses.  In  today*s 
plant  only  the  best  is  good  enough  for  max¬ 
imum  profits.  Harris— the  press  of  modern 
business  — is  acclaimed  for  this  reason. 

For  Offset  Profits  you  need  the  Harris  — 
To  get  these  Profits  — Call  on  Harris 


Use  an 
EDIPHONE,  and  you  never 
wait  to  dictate 

If  you’d  use  an  Ediphone,  the  modern  dic¬ 
tating  machine,  you’d  never  wait  for  a 
steno.  You’d  reach  for  the  Ediphone  re¬ 
ceiver  and  dictate  letters,  memos,  ideas, 
the  instant  you  wanted  to.  You’d  finish  a 
day’s  driving  work  in  mid-aftemoon.  Edi¬ 
phone  saves  you  hours  and  money.  Inquire 
today : 

THE  EDIPHONE 

EDWIN  C.  BARNES  &  BROS. 

173  W.  Madison,  Chicago.  Alto:  Paorlai 
8t.  Louis.  Rockford,  8.  Bend,  DavenporL 


IN  YOUR  OWN  SHOP 


Save  Time 

Save  Money 
Save  Blades 
Scientific  Swigart  Sharp 
ener  gives  your  cutter 
blades  a  keener,  leveler,  longer  last¬ 
ing  edge. 

Sharpening  time  ten  minutes. 

Grinds  only  .002  inch  from  blade — 
does  not  change  bevel. 

Complete  only  $17.50.  Use 
■  Grinder.  In  10  days  send  us 

CpECf  $17.50  or  return  grinder  at 
■  our  expense. 

SWIGART  KNIFE  GRINDER 

1148  South  Wabash  Ave.  Chicago,  III. 


on  photographic  gelatin  film,  and  a 
number  of  patents  were  taken  out  in 
this  direction.  E.  E.  Eckhardt  evolved 
processes  employing  multilayer  films, 
the  first  (G.  P.  390,763;  1924)  embrac¬ 
ing  the  use  of  an  opaque  substratum  un¬ 
der  the  emulsion.  After  exposure  and 
development  of  the  surface  emulsion, 
line  (negative)  images  were  produced 
by  cutting  or  scratching  lines  through 
the  emulsion  and  substratum. 

In  a  second  patent  (G.  P.  483393; 
1930),  Eckhardt  proposed  the  use  of 
plates  carrying  a  layer  of  translucent 
material  between  the  photographic 
emulsion  and  the  glass  surface  or  sup¬ 
port.  The  claim  for  this  method  was 
that  tones  could  be  deepened  by  cutting 
into  the  surface  and  middle  layer  by 
engraving  or  abrasion. 

It  is  surprising  to  see  how  often  an 
old  idea  is  repatented :  witness  the  pat¬ 
ent  (G.  P.  430,134;  1926)  issued  to  P. 
Menzel  for  the  production  of  line  nega¬ 
tives  by  engraving  a  light-sensitive  plate 
or  film,  then  darkening  the  background 
by  development  of  the  light-affected  sur¬ 
face. 

The  opaque  substance,  lampblack, 
also  was  brought  into  play  for  the  cre¬ 
ation  of  artificial  negatives,  particularly 
for  lantern  slides  and  the  projection  of 
plans,  diagrams  and  other  educational 
illustrations.  An  ingenious  method  of 
utilizing  lampblack  was  outlined  by 
Schumburg  U achrbuch  fur  Photograph- 
ie,  1906, 530-531) ,  who  suggested  depos¬ 
iting  lampblack  on  a  glass  surface  by 
holding  the  plate  over  the  flame  of  a 
spirit  lamp,  which  had  been  filled  with 
xylol  instead  of  the  usual  alcohol.  The 
smoky-burning  xylol  caused  the  glass 
to  be  evenly  coated  with  an  opaque  film 
of  lampblack,  which  was  fixed  on  the 
glass  surface  by  dipping  the  “sooted” 
plate  into  an  alcoholic  solution  of  shel¬ 
lac. 

The  design  or  plan  was  then  scratched 
into  the  film  of  lampblack  with  a  draw¬ 
ing  or  etching  needle,  creating  trans¬ 
parent  lines  in  an  opaque  background. 
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A  further  educational  aid  was  the  pos¬ 
sibility  of  introducing  color  effects  into 
the  projected  images  by  applying  to  the 
back  of  the  plate  solutions  of  anilin 
dyes  dissolved  in  collodion,  different 
colors  applicable  to  different  parts  of 
the  line  image. 

Fuming  of  engraved  images  to  create 
printing  opacity  was  the  method  pat¬ 
ented  (G.  P.  92,248;  1896)  by  Theo¬ 
dore  L5hler  and  Paul  Muller.  In  this 
method  we  return  to  the  wet  collodion 
process  in  that  a  glass  was  coated  with 
negative  collodion,  sensitized  in  a  silver 
nitrate  bath,  then  exposed  to  light,  and 
the  film  blackened  by  treatment  with  a 
ferrous  sulfate  solution.  At  this  stage 
the  plate  was  washed  and  bleached  in  a 
saturated  solution  of  mercuric  chlorid, 
again  washed,  and  then  coated  with  an 
albumen  or  gum  arabic  solution.  The 
purpose  of  bleaching  was  to  provide  a 
whitish  colored  surface  on  which  a  de¬ 
sign  could  be  transferred  or  drawn. 

The  clearly  visible  design  was  now 
engraved  into  the  collodion  film,  after 
which  the  bleached  background  was 
blackened  and  rendered  opaque  by 
placing  the  plate  in  a  cabinet  and  cov¬ 
ering  the  surface  of  the  collodion  film 
with  a  sheet  of  felt  moistened  with 
aqueous  ammonia.  The  ammonia  fumes 
reacted  with  the  mercury-impregnated 
collodion  film,  creating  an  image  (back¬ 
ground)  possessing  sufficient  opacity 
for  photographic  duplication,  the  en¬ 
graved  lines  (design)  obviously  remain¬ 
ing  transparent. 

Drawing  or  painting  on  glass  with 
white  pigments  was  the  subject  of  a 
patent  (B.  P.  6.879)  issued  in  1896 
(Process  Photogram^  1896,  173).  One 
side  of  a  glass  plate  was  covered  with  a 
black  cloth  or  coat  of  black  paint,  and 
an  image  or  picture  paint^  on  the 
other  side  with  white  lead  or  other  suit¬ 
able  pigment.  The  black  backing  was 
then  removed  and  the  white  lead-image 
blackened  with  hydrogen  sulfid  (sol- 
furetted  hydrogen) .  The  plate  thus  pre¬ 
pared  could  be  used  as  a  negative,  or  an 
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Modernize  with 

THE  RELIABLE 
STEREOTYPER 

designed 
to  produce 
accurate 
casts  in 
a  safe, 
easy 
manner 
• 

Valveless, 
easily 
controlled 
metal  pot 

Sold  by 

ATF  and  all  rasponsibla  daalara 

STEREOTYPE  EQUIPMENT  CO. 
2815  W.  Irvins  Park  Road  Chicaso 


100%  Transparent 

LURTRO-FILU — the  Ideal  OrilnloM  rnm 
for  Rafciiter  Proofing,  rerene  type  and 
negatiT#  proofa.  color  aeparatloiia,  trana- 
fen  and  wet  negatiraa. 

LTTSTRO-PILM  lays  perfectly  fiat  on  other 
aurfacea.  doea  not  wrinkle,  hnckla.  stretch, 
or  shrink  under  all  weather  conditions. 
Easy  to  cement,  will  not  tarnish.  wiU  not 
discolor  with  age,  will  not  dry  out  or  he- 
come  brittle  under  heat.  In  sheets  or  roUs. 
Send  for  free  oatalog  and  samples 

THE  LUSTRO  COMPANY 

125  E.  13th  St.  Chlaaga,  IN. 


BOSBACK 


Rotary  Round  Hols  and  Slot  Hols 
Psrforators,  Hi ‘Pro  Papsr  Drill, 
Gang  Stitchsr,  and  Vsrtical  Psr- 
foratora  and  Punching  Machinsa. 


P.  Rosback  Company 

lest  Perforator  Paetory  In  the  World 


F. 

Largest  Perforator  Paetory 

Banton  Harbor,  Michigan 
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WITH  A  CAPACITY  OF 


Q  SHEETS  TO  I 


WITHOUT  -A 
CHANGE  OF 
k.  PARTS 


230  NO.  JEFFERSON  ST 


A  BOON  FOR  THE 
ONE  STITCHER  SHOP 


•  New,  modern,  pre-tested.  New  speed 
. . .  new  accuracy  . . .  new  utility.  Pro¬ 
vides  in  one  highly  efficient  unit  a  com¬ 
plete  stitching  service  for  the  shop 
which  can  afford  only  one  machine. 

NOTE  THE  FEATURES: 

The  only  stitcher  on  the  maricet  taking  2  sheets 
to  1*  without  changing  parts. 

Simple  dial  adjustment  for  extra  wire  in  the 
stitch  for  extra-hard  or  soft  books. 

Indiridnal  adjustment  for  wire,  and  for  thickness. 
Done  in  an  instant. 

Narrow  head  with  combination  cam  and  crank 
action  allowing  a  dwell  by  former  and  drirer 
while  stitching  takes  place. 

Wn  cut  off  is  poeitire  and  is  not  actuated  by 
springs. 

Straightening  device  adjustable  for  taking  care 
of  any  curl  in  wire. 

Antomatic  wire  guide  to  prevent  buckling  on 
heavy  work. 

Simple  to  thread — telescoping  tube  leads  directly 
to  gripi>er. 

Tested  for  two  years  prior  to  announcement. 

ASK  FOR  THE  DETAILS 

*  Here’s  a  real  stitcher  .  .  .  up*to>the-niinute 
and  away  ahead  on  capacity,  on  performance, 
on  gmeral  ability  to  do  every  biff  and  little 
job  in  your  plant  profitably.  Get  the  full 
utaila.  No  obligation — ^write  today. 


•  •  •  -PROFIT  MAKING 
EQUIPMENT . 


AUTOMATIC  CASTER 


MADE  IN  ALL  SIZES 

From  10X14  to  full  pago 
Pricod  from  $87.50 

FLAT  CASTERS 

not  shown 

From  10X14  to  full  pago 
Priced  from  $27.50 


Sr.  Motiix  Moulder 

16X24  Moulding  Surfaco 
Pricod  from  $119.80 

Jr.  Matrix  Moulder 

13X20  Price  $48.00 


Renter  A  Type-High 
Planer 

Full  Siae  Floor  Type 
Machine  at  the  Price 
of  a  Hand  Router 
Priced  from  347.80 


NOLAN  MACHINERY  CORPORATION 


a  century 

year  for  nearly  ^ 
goes  into  every  book  v; 

for  you. 

you  of  quality  and 

1  ^r  modem  aut<y 
sdtufoctum-  ^j^y 

^uSon  and  fast  dcuvery. 

g  SOUTH  tASMX 


?^NETRLVt.lTY«AJ's 
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electrotype  taken  from  the  surface  of  *' 
the  painting,  said  electrotype  then  used 
as  a  printing  surface. 

Electrotypes  from  images  on  glass 
had  previously  been  one  of  the  claims 
in  a  patent  (G.  P.  112,779;  1897)  is¬ 
sued  to  the  Berlin  (Germany)  firm  of 
Johann  Friedrich  Wallmann  &  Co.  This 
process  really  was  an  artificial  negative 
method,  based  on  ceramic  proc^ure; 
it  entailed  coating  a  glass  plate  with  a 
vitrifiable  pigment,  in  which  images 
could  be  produced  by  means  of  stip¬ 
pling  with  a  stiff  brush.  The  stippled 
design  was  then  fired  (heated)  in  the 
ceramic  manner,  resulting  in  a  negative 
image  suitable  for  photographic  use.  If 
the  stippled  image  was  only  slightly 
fired,  the  vitrifiable  coating  remaining 
on  the  glass  surface  retained  a  low  re¬ 
lief,  capable  of  being  electrotyped. 

Deposition  of  lead  sulfid  on  glass 
plates  for  the  production  of  artificial 
images  was  the  basic  feature  of  a  series 
of  patents  by  J.  Heidenhain.  The  first 
(G.  P.  486,392;  1929)  comprised  form¬ 
ing  a  mirror-like  surface  of  lead  sulfid 
on  a  glass  plate,  then  engraving  or  etch¬ 
ing  a  design  into  the  lead  layer.  A  sub¬ 
sequent  British  patent  (No.  327,068; 
1930)  covered  the  same  principle,  but 
included  a  method  of  coating  the  lead 
sulfid  layer  with  bichromated  albumen, 
exposing  an  image  thereon,  and  etching 
the  developed  image  to  produce  a  pho¬ 
tomechanical  negative. 

In  later  patents  (B.  P.  442,473;  1930 
— G.  P.  657,273;  1938),  Heidenhain 
proposed  to  produce  photomechanical 
printing  plates  without  the  use  of 
screens  by  applying  a  layer  of  lead  sul¬ 
fid  to  a  grained  transparent  support  of 
either  glass,  celluloid  or  other  transpar¬ 
ent  material.  A  drawing  was  applied  to 
the  layer  by  means  of  a  special  drawing 
material,  after  which  the  unprotected 
parts  of  the  layer  were  dissolved  or 
etched  away. 

Drawing  on  grained  transparent  ma¬ 
terial  is  an  old  idea,  but  some  mention 
should  be  given  to  the  Dodge  process, 
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HELPFUL  BOOKS 

far  reference  and  guidance 


Photolithography  and  Offset 

Printing  _ _ : _ Price  $  6.00 

by  /.  S.  Mertle  and  Harry  Keusch 

The  Encyclopedia  of  Ideas _ Price  $20.00 

Letterhead  Design  and  Manufacture _ Price  $10.00 

by  Frederick  Scheff 

A-B-C  Handbook  for  Printers _ Price  $10.00 

by  C,  A,  Hale 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C,  McMurtrie 

Nuway  Rapid  Paper  Calculator _ Price  $  5.00 

Advertising  and  Publishing  Production 

Year  Book _ Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R,  Spicher 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W,  Hoch 

Printing  Papers _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

Linotype  Keyboard  Operation _  Price  $  2.00 

Printing  and  the  Allied  Trades _ .Price  $  1.50 

by  R,  Randolph  Karch 

Tips  on  Presswork _ Price  $  1.50 

by  G,  C,  Cooper 

Pressman's  Pocket  Manual _ Pr.ice  $  1.00 

by  /.  iV.  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1 .00 

by  Albert  Highton 
Please  send  money  with  order 

GRAPHIC  ARTS  PUBLISHING  CO. 

m  SOUTH  DIARBORN  STREET  CHICAGO,  ILLINOIS 


WHY  PAY  MORE? 
Models  27  and  28 


Direct  Driem 
Correct 
Mechanically 


"The  Finest  Medline  at  Any  Price" 

Model  27—5  Wheels,  $12.  CT  0(1  yal 
40%  oft  is  $4.80— or 

Model  28—6  Nirheeb,$14.  Cft  1(1  Mpt 
40%  oH  is  $5.60— or 

Quantity  discounts  quoted  np<Hi  reanest. 
We  will  allow  10  %  Trade-in  for  one  old 
machine  acainst  each  new  machine  pur¬ 
chased. 

e 

ROBERTS  NUMBERING  MACHINE 
COMPANY 

694-7 1 0 Jamaica  Ave.,  Brooklyn,  N.  Y. 


Here’s  the  finest  line 
of  ’’raised -letter" 
Commercial  and  So¬ 
cial  Stationery  you’re  erer  seen. 

Includes  Ehicasement,  Weddiim 
and  Birth  Announcements.  Sympathy  Acknowr 
ments.  Annirersaiy  Inritations  —  almost  200 
items  .  .  .  erery  one  a  hie  profit  "demand" 
seller.  Prices  are  popularly  low.  Hammermill 
and  Strathmore  Bonds  are  used  exclnslTely  for 
Commercial  and  Professional  Stationery.  *Tin- 
weare"  Stock  for  Social  Stationeiy. 

The  line  is  presented  in  an  elaborate  silrer- 
embossed  loose-leaf  portfolio,  ’l^is  new  line 
will  be  a  real  money-maker.  Ask  for  it  ...  on 
your  letterhead,  please.  Write  today  I 

THE  PROCESS  CORPORATION 
1954  S.  Troy  St.,  Dept.  G-3,  Chicago,  IB. 


employing  Normch  film,  introduced  in 
1910  by  Ozias  Dodge.  The  film  coneist- 
ed  of  a  sheet  of  gelatin,  one  side  of 
which  possessed  a  grained  surface,  on 
which  a  drawing  could  be  executed  in 
pencil  or  crayon.  The  drawing  was 
fixed  by  coating  the  film  with  collodion, 
and  the  positive  design  converted  into  a 
negative  image  by  contact  printing  on  a 
process  dry  plate. 

The  Norwich  film  principle  was  very 
similar  to  that  of  Emil  Laporte  {this 
Journal^  February,  1940, 48) ,  but  a  rath¬ 
er  novel  method  of  employing  celluloid 
for  the  production  of  artificial  nega¬ 
tives  was  that  patented  (B.  P.  410,224; 
1934)  by  W.  J.  Bulman.  An  origind 
design  in  either  watercolor,  asphaltum 
or  printing  ink  was  produced  on  a  sheet 
of  celluloid  or  other  transparent  mate¬ 
rial  coated  with  collodion  or  celluloid. 
After  completion  of  the  design,  the  sur¬ 
face  was  coated  with  a  varnish  of  amyl 
acetate  and  a  suitable  anilin  dye,  then 
washed  in  water  or  other  solvent  cap¬ 
able  of  removing  the  original  drawing 
and  its  overlying  color.  A  dye  image  of 
negative  characteristics  resulted  on  dis¬ 
appearance  of  the  original  drawing,  the 
dye  image  in  turn  suitable  for  the  pro¬ 
duction  of  photomechanical  printing 
surfaces. 

(To  be  continued) 


The  Value  of  Ckilor 

jjQQ  ( Continued  from  page  20) 

I  So-  skill  and  imagination  of  the  artist,  who 
has  breathed  into  his  work  the  spirit  of 
beauty,  richness,  and  value  —  dl  fine 
qualities  directed  to  those  who  are  eye- 
rmiii  minded.  By  the  use  of  a  technique  that 
is  rare,  and  by  skillful  presentation  he 
dramatizes  the  relevant  details  of  the 
product  so  that  the  observers*  attention 
.  on  is  caught  and  held.  But  the  artist  knows 
that  such  a  striking  and  impressive  re¬ 
in,  suit  may  be  realized  only  by  the  use  of 
L  ’  color  and  more  color. 

a  Thus,  the  well  informed  advertiser 
who  has  studied  human  psychology  is 

The  Graphic  Arts  Monthly — March,  1940 


fully  aware  of  the  fact  that  the  greatest 
number  of  people  are  unable  to  remem¬ 
ber  names  and  numbers,  but,  by  a 
strong  sense  of  visual  association,  are 
guided  in  their  purchase  of  an  adver¬ 
tised  product  by  the  adage:  “Eyes  re¬ 
member,  when  the  ears  forget.”  There¬ 
fore,  let  us  remember  that  color  offers 
the  modem  advertiser  an  instrument 
which  is  qualified  to  express  quality  by 
suggestion  as  well  as  by  direct  presen¬ 
tation  of  the  product. 

No  longer  does  the  printer  or  adver¬ 
tiser  have  to  restrict  his  work  to  the 
simple  black  and  white  in  producing 
goods  and  illustrations.  Today,  he  has 
at  his  command  several  fine  processes, 
each  prepared  to  apply  the  treatment  of 
two,  three,  four  or  five  colors  to  an  illus¬ 
tration,  so  that  the  effect  received  will 
look  like  a  colorful  pageant. 

Another  source  of  the  great  use  of 
color  is  to  be  found  in  the  harmonious 
poster  advertisements  in  subways  and 
cars.  Certainly,  the  majority  of  pas¬ 
sengers*  eyes  at  one  time  or  another  are 
to  be  found  gazing,  with  varying  de¬ 
grees  of  interest  and  fascination,  at  the 
host  of  products  that  are  so  attractively 
offered  them  through  the  use  of  color 
display? 

Color  is  the  universal  language  that 
practically  and  sensibly  promotes  great¬ 
er  advertising  returns.  Its  appeal  and 
versatility  says  things,  does  things, 
shows  things,  and  sells  things. 

In  conclusion,  may  I  be  permitted  to 
emphasize  the  old  Chinese  proverb: 
“One  picture  is  worth  more  than  five 
thousand  words.”  Today,  this  proverb 
can  be  altered  by  our  modern  printer 
to — “One  Four  Color  Process  Picture  is 
worth  much  more  than  five  thousand 
words.” 


When  writing  us  for  information  re 
sources  of  supply^  equipment  or 
machinery  or  for  information  re 
processes  and  hooks^  please  send 
postage  for  reply. 


rETIRS® 
after  32 
years  Of 

serv'^^^ 


It  didn't  look  that  old  —  the 
Redington  counter  that  ceune  in 
recently.  But  the  nameplate 
showed  it  to  be  of  the  vintage 
previous  to  1908!  The  original 
peuis  were  still  intact.  Modem 
Redingtons  are  constructed  to  be 
even  more  durable  and  sturdy 
...  for  an  even  longer  life.  Is  it 
any  wonder  it's  good  advice  to 
"settle  your  counter  problems 
for  good  with  a  Re^gton." 
Models  for  practically  every 
type  and  make  of  press. 


Model  "D"  . . .  $6.75 

Other  models,  $6.25  to  $9.75 

F.  B.  REDINGTON  CO. 

Makerg  of  Counterg  Since  1906 

1 1 0  S.  Sangamon  St.  Chicago,  III. 
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A.  F.  Lewis _ _ General  Manager 

E.  H.  Gleason  ..  Advertising  Manager 
E.  B.  Addison _ Asst.  Adv.  Mgr. 

R.  R.  Berliner _ Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 

Editorial  Staff 
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Haywood'  H.  Hunt  H.  C.  Rockwell 
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Harry  Loose  Harold  Marshall 


Craftsmanship  in  a  Straight- 
Jacket 

A  SCHOOL  of  thought  has  arisen 
lately  that  would  relegate  crafts¬ 
manship  and  replace  it  with  the  appli¬ 
cation  of  geometric  principles  and  mi¬ 
crometric  measurements. 

One  gets  this  impression  from  a  read¬ 


ing  of  the  latest  The  Penrose  Annual 
and  especially  from  a  reading  of  “To¬ 
wards  a  Universal  Type,”  a  provoca¬ 
tive  article  by  Herbert  Bayer  in  the 
December- January  PAf,  issued  for  pro¬ 
duction  managers  from  325  West  37th 
Street,  New  York  City. 

Mr.  Bayer,  it  appears,  would  have  us 
discard  most  of  our  type  faces  because 
they  “constitute  a  conglomeration  of 
style  of  the  worst  kind”  and  because 
“today  we  do  not  build  in  gothic.”  He 
advocates  the  popular  use  of  a  type,  like 
his  own  “Universal,”  that  is  in  keeping 
with  contemporary  architecture  and 
social  expressions. 

There  is  no  doubt  that  some  types  are 
monstrosities  or  obsoletes,  but  true 
cratsmanship  seldom,  if  ever,  uses  them. 
And  there  is  no  doubt  that  there  is  a 
place  for  a  “universal”  type,  just  as 
there  has  been  for  the  sans-serifs.  But 
for  a  long  time  to  come,  there  will  be 
a  need  for  a  large  variety  of  types,  de¬ 
pending  upon  the  purpose  to  which  they 
are  put. 

This  ia  an  age  of  mass  production,  hur¬ 
ried  reading  and  streamlined  objects. 
And  therefore,  anything  that  makes  for 
added  efficiency  is  desirable.  But  there 
still  is  a  considerable  amount  of  work 
being  done  that  embodies  the  love  of 
craftsmanship  and  that  is  designed  for 
studied  contemplation  and  leisurely 
reading.  The  creativeness  necessary  for 
this  work  would  rebel  at  regimentation, 
and  rightly  so. 

By  all  means,  let  us  have  a  “universal” 
type,  but  for  many  purposes,  let  us  still 
have  Caslon,  Bodoni  and  Old  Style.  Let 
us  have  attention-arresting  posters,  but 
many  of  us  will  still  stand  in  admira¬ 
tion  before  eye-soothing  paintings.  Let 
us  have  unsymmetrical,  dynamic  com¬ 
positions,  but  many  of  us  still  want  to 
react  favorably  to  the  old,  established, 
symmetrical  axis  creations. 

Let  us  have  angles,  arcs,  micrometric 
measurements  and  precision  tools,  but 
let  us  still  retain  craftsmanship. 
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A  Modern  Calligrapher 

R.  J.  Bucholz,  a  compositor  with  the 
A.  R.  Mueller  Printing  &  Lithograph 
Co.,  Cleveland,  O.,  has  an  unusual 
hobby.  He  letters  works  which  espe¬ 
cially  please  him  in  old  manuscript 
style.  In  1930,  when  he  first  began  this 
hobby,  he  lettered  short  poems,  giving 
them  the  appearance  of  ancient  manu¬ 
scripts.  These  he  sent  to  friends  as  sea¬ 
sonal  gifts.  His  artistry  soon  attracted 
the  attention  of  such  prominent  authors 
as  Christopher  Morley,  J.  B.  Priestly 
and  A.  Edward  Newton,  who  then  sent 
him  some  of  their  poems  to  be  lettered. 

Anxious  to  do  something  on  a  larger 
scale,  Bucholz  successfully  completed 
the  entire  Gospel  according  to  St.  Mat¬ 
thew  in  a  large  book  form.  This  is 
made  up  of  100  pages,  each  page  being 
15  by  10  inches  and  inscribed  on  Eng¬ 
lish  imported  Tovil  handmade  paper. 
It  took  fifteen  months  to  finish  the  work 
and  was  done  with  colored  inks  and  an 
ordinary  steel  pen. 

Another  work  that  this  modern  callig¬ 
rapher  has  completed  is  the  little-known 
story  by  Hans  Anderson  of  “The  Bishop 
of  Burglum  and  his  Warriors.”  This 
took  three  months  of  hard  work.  It  is 
made  up  of  30  pages  and  it  is  hand¬ 
somely  illustrated  throughout,  with  il¬ 
luminated  headings  and  drawings  of 
scenes. 

»  «c 

Monotype  Questions 

( Continued  from  page  36) 
properly  adjusted  and  worn  parts  re¬ 
paired  or  replaced,  will  produce  type 
that  is  bound  to  make  good  impressions 
—one  hundred  thousand  or  more  such 
good  impressions.  Runs  of  200,000  di¬ 
rect  from  9/19  type  are  common;  many 
good  operators  as  well  as  the  author 
have  produced  such  type. 

(To  be  continued) 


THE  PRINTING  MACHINERY  COMPANY 

.1.  COMMtaCIAl  SOUAHl  ....  CINCINNATI  '  OHIO 


ROTARY  CYLINDER 
HOOKS 

Adaptable  to  YOUR  press 


Automatic  locking 


Stronger  and  more  versatile 


For  different  plate  heights 


Solves  Close  Margin  Problems 


WRITE  for  CATALOG  and  PRICES 


ujflRnocic 


'STCRLinG 


ss  1.  asth  tt..  N«w  York  Olty 
SOS  8.  Dearborn  St..  Chicago 


The  Graphic  Arts  Monthly — March,  1940 


55 


The  Graphic  Arts  Monthly — March,  1940 


ELECTRIC  PAPER  DRILL 


Foot  oparaud  modal 
In  Stool  Oabinot  Stand  CQT  Rf| 
ir'xRir  tabla.  M''  hloh 


BENCH 

MODEL 

$67.50 


10  Day 
TRIAL 


Lovor  Operated  C 1  CQO 

Corner  Rounder _  ^  I 

Foot  Operated  Cabinet  $3^50 

Corner  Rounder . 

Send  for  folder  No.  109 
LA88CO  PRODUCTS.  Ino. 

^  485^95  Hague  St.  Rochester.  N.  Y. 


THE  MARK 


Paper 


Questions 


answered  by 
ARNOLD  I.  McANENY 

Ever-present  Static 

Qln  our  plant  we  have  several  spe- 
m  dal  automatic  folding  and  hand¬ 
ing  machines  adapted  for  our  particular 
needs.  These  machines  feed  a  sheet  of 
kraft  paper,  as  enclosed,  which  repre¬ 
sents  ten  small  coupons.  (Sample  of 
complete  coupon  enclosed  also.) 

At  various  stations  on  its  progress 
through  the  machine,  and  particularly 
as  it  leaves,  the  coupon  passes  over 
brass  plates.  It  is  here  that  static  elec¬ 
tricity  develops.  Frequently  three  or 
four  coupons  will  **stick**  or  hang  to 
the  brass  plate,  instead  of  dropping  in¬ 
dividually  into  containers  as  they 
should. 

We  are  finding  it  necessary  to  install 
additional  equipment  to  the  machines 
at  the  point  where  the  tickets  leave  the 
machines,  but  we  will  have  to  eliminate 
this  static  electridty  so  that  the  tickets 
wUl  drop  evenly  cmd  individually  rather 
than  ding  together  and  drop  in  groups. 

It  occurred  to  us  that  with  your  ex¬ 
perience  in  dealing  with  paper  you 
might  be  able  to  offer  suggestions  for 
some  material,  liquid,  or  idea  which 
would  eliminate  this  static  nuisance. 

G.  E.  N.,  Monde,  Ind. 

A  Static,  or  static  electricity,  is  gen- 
/\  m  erated  by  friction.  One  sheet  slid¬ 
ing  over  another,  or  over  a  stationary 
part  of  a  press,  induces  static.  Static 
electricity  is,  however,  much  more  prev¬ 
alent  in  dry  atmospheres  than  in  moist 
atmospheres  with  a  relative  humidity, 
let  us  say,  of  40%  or  50%. 

The  reason  for  this  is  that  moist  air 
is  a  much  better  conductor  than  d^ 
air  and  although  just  as  much  static 


GREEN  AND  COMPANY  WANT  ANOTHER 
8000  OF  THESE  FORMS  TOMORROW  .  .  . 
AND  WE  CAN'T  MATCH  THE  PAPER  WE 
SUPPLIED  THEM  LAST  TIME." 


IF  HE  HAD  USED 
MANAGEMENT  6ON0  IN  THE 


'AND  HE  COULD 
GIVE  HIS  CUSTOMERS 


FIRST  PLACE,  HE  COULD  ALVWYS  AG000JD8AT 

MATCH  IT  IN  A  HURRY  r  THE  RIGHT  PRICEJOO  !* 


WITS  A  SCLLIMG  HELP  THAT 
REALLY  HELPS 

Miaacement  Bond  Portfolio  con- 
Ou  specimens  of  printed  forms  for 
Wtt  customer  to  try.  Tells  how  to 
iMiCB  a  printed  form,  sizes  to  use 
"f  economy.  Send  for  it. 


Send 

it! 


Hammermill  Paper  Co. 

Erie,  Pa.  cam-m-mar 

Please  send  me  the  Man¬ 
agement  Bond  Portfolio  of 
printed  forms. 


WHY  put  yourself  in  a  hole  by  run¬ 
ning  low-cost  jobs  on  unknown,  un¬ 
tried  paper?  If  the  job  turns  out  well,  you 
may  not  be  able  to  match  the  paper  later, 
and  what  should  be  a  profitable  reorder 
becomes  a  complaint,  or  a  rejection. 

Use  Management  Bond.  It  will  help 
insure  your  customer's  satisfaction.  And 
when  he  reorders,  there  will  be  no  ques- 


watermarked.  You  can  identify  it  and 
match  color  amd  finish  every  time. 

Management  Bond  is  a  Hammermill 
product,  sturdy  in  use,  reliable  in  per¬ 
formance.  It  comes  in  white  and  10 
colors,  in  a  range  of  weights  and  sizes, 
available  quickly  from  Hammermill 
A  OTfontfi 

MANAGEMENT  BOND 

A  HAMMERMILL  PRODUCT 


(Please  attach  to  basinoss  letterhead) 


The  BOLTON  KNIFE 


Know  Its  r*cord  of  mmcoNod  quality 
and  aarvico 

John  W.  Bolton  &  Sons,  Inc. 

Lawronca,  Mast. 


Specialising  in 

Bankruptcy  Schedules 

and  Legal  Forms 

anables  us  to  quota  below  usual  pro¬ 
duction  costs. 

We  are  supplying  printers  erenrwhere  with 
these  items  for  their 

LEGAL  SUPPLY  DEPARTMENT 
Write  immediately  for  Quotations  and  "Mail 
Order  Competition"  sales  plan. 

STANDARD  FORM  PUBLISHERS 
Knosvilla,  Tann. 
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itttik  S«rfd  by  tMtding 
paper  Bierehanls  is 
sheet  sfates  for 
speed  presses  odly. 


TYMPAN 


JO  Save  time,  temper 

^vsi  aad  wosey  with 

^  ,  fois  ready-«ut  oad 

^  :  scared -  fopAdst 

Ihe  iiiaest  treated 


WSSSI.  SAMft  CORPORATiON.  ShS  MADISON  AVS..  NEW  YORK,  H.  T 


may  be  generated  in  the  first  instance,  | 
it  is  allowed  to  flow  away  and  ground  I 
itself  in  the  presence  of  moist  air  but  f 
remains  in  the  sheet  in  dry  air.  | 

Your  problem,  then,  is  to  moisten  the 
air  in  the  neighborhood  of  your  ma¬ 
chines.  This  may  be  done  in  many  ways, 
depending  on  the  expense  to  which  you 
are  willing  to  go.  Proper  air  condi-  | 
tioning  units  would  be  ideal  if  you 
could  afford  it.  If  not,  you  could  use  | 
such  make-shift  remedies  as  opening  j 
steam  jets  on  radiators,  placing  pans  of 
water  on  heating  equipment,  sprinkling  I 
the  floors,  or  hanging  wet  blankets  t 
around  the  machines.  The  paper  should  i 
also  be  conditioned  by  winding  or  hang-  | 
ing  in  moist  air  prior  to  being  fed.  | 

Static  is,  of  course,  aggravated  by  a  * 
cold  snap  such  as  we  had  this  winter,  ^ 
because  this  almost  automatically  low-  I 
ers  the  relative  humidity  indoors.  It  [ 
me  y  be  that  your  troubles  are  over  now.  j 

There  are  on  the  market  various  | 
types  of  static  eliminators  which  it  I 
might  pay  you  to  investigate. 

»  «c  I 


Paper  Misbehaves  | 

QtTe  have  had  a  good  deal  of  ‘ 

•  trouble  during  recent  weeks  in  [ 

handling  some  grades  of  paper  in  our 
pressroom.  No  matter  what  the  condi¬ 
tions  of  temperature  and  relative  hu-  I 
nudity  may  be  there  are  always  some  | 
papers  which  will  be  flat  while  others  [ 
wUl  curl,  wave  or  otherudse  misbehave. 


\  CEIIEIHIll  OF  FBOOBOSS 


liir-ion  Ills  ill  Fiociss  coioi: 


1$  there  any  way  of  telling  in  ad¬ 
vance  how  these  various  grades  of  pa¬ 
per  will  act  or  which  are  more  liable 
to  give  trouble  and  which  are  less 
likely  to? 

E.  N.  R.,  Chicago^  III. 

The  extent  to  which  dry  or  humid 
■  conditions  affect  a  sheet  of  paper 
depends  on  many  factors.  Some  of  the 
more  important  include  the  kind  of 
pulp  from  which  the  paper  is  made,  the 
amount  of  hydration  or  length  of  beat¬ 
ing  time  to  which  it  was  subjected, 
the  amount  of  filler  included  in  the 
formula  and  just  how  two  sided  the  fin¬ 
ished  sheet  may  be. 

Some  pulps  (rag  for  example)  hy¬ 
drate  more  readily  than  others.  Hy¬ 
drated  pulp  takes  on  and  gives  off 
moisture  more  quickly  than  free  stock, 
i.e.,  stock  from  which  water  drains 
quickly.  Hydration  also  has  the  effect 
of  closing  up  the  sheet.  Thus  when 
the  fibres  swell  as  in  a  humid  room 
for  example,  there  is  relatively  little 
air  space  available  to  swell  into.  This 
results  in  crowding  and  distortion.  An 
open  sheet,  or  one  loaded  with  filler, 
which  does  not  expand  or  shink  as 
much  as  fibre,  will  remain  unchanged 
in  dimension  much  longer  than  a  well 
beaten  sheet  relatively  free  of  filler. 
For  this  reason  you  will  seldom  find 
book  papers  behaving  as  badly  as  bond 
papers,  particularly  rag  bond  papers. 

A  two  sided  sheet  will  usually  curl 
or  warp  more  readily  than  a  more  uni¬ 
form  sheet  because  the  two  sides  react 
differently  to  changing  conditions  of 
humidity.  Thus  a  coated  one  side  label 
paper,  if  taking  on  moisture,  will  curl 
with  the  coated  side  in,  for  the  fibres 
will  expand  readily  while  the  coating 
will  not.  For  the  same  reason,  if  al¬ 
lowed  to  become  too  dry  that  sheet 
will  curl  with  the  coated  side  out,  as 
the  fibres  have  shrunk  and  reduced  the 
area  of  the  under  side  of  the  sheet. 


In  edsbraden  of  our  One  Hundredth  AnxffvMS 
sary,  Horrill  presents  to  the  Industry  a  series 
of  spedalizsd  color  books.  Specific  inks  on  spe¬ 
cific  stocks  for  spedfio  presses!  Solve  your 
color  and  pressroom  problems  by  referring  to 
this  particular  book  or  the  rest  of  the  series 
which  you  may  have  on  request.  Essential  qual¬ 
ities  and  characteristics  of  the  inks  are  identi¬ 
fied.  Write  for  any  of  these  which  fit  your 
specialty:  Hoxr-Gloss  Label  inks,  Offset  inks, 
Sil-vor  Plate  inks,  Corrugated  and  Fibreboard 
inks,  Horr-Sloss  Carton  inks,  Cotton  Bag  and 
Burlap  inks,  Halftone  Blacks  and  Process  inks. 

HOBEBNXZE  WITH  HOBBILL 


CEO.  H.  mORRIll  [Q. 

Division  •  Gonoral  Printing  Ink  Corporation 

100  SIXTH  AVENUE,  NEW  YORK,  N.  Y. 

Boston  -  Philodolphio  -  Chicogo  -  Ootroit  ■  St.  Louis  Fort 
Worth  -  Minnoopolis  *  Son  Francisco  -  Los  Angolos  *  Soottlo 
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HANDE  RUBBER  PLATES 

MOUNTED  ON  WOOD  OR  METAL  TO 
ACCURATE  HEIGHT,  THIN  METAL 
FOR  PATENT  BASE,  SURE-GRIP  ADHE¬ 
SIVE  BACK  FOR  DIRECT  MOUNTING. 
FOR  USE  ON  PLATEN,  FLAT  BED  OR 
ROTARY  PRESSES,  MULTIGRAPH  & 
SPECIALTY  PRESSES. 

Svinl  l<>r  l)t‘scrij)tiii-  Fitldor 

HANSEN  &  DEAN,  Inc. 

405  BROOME  ST.  NEW  YORK 


WHY  DELAY  DELIVERIES 

waltingonslow-dryingpaddingcompositlont? 

Use  TAYLOR'S  'Quick-Set' 
PADDING  CEMENT 

Dries  In  10  Minutes  or  Less 
Regardless  of  Conditions 
A  flexible  enamel  in  White,  Buff,  Blue, 
Red  and  Qreen  Wo  heat  or  cheesecloth 
required.  PRICES: 

I  QL  Can . (postpaid)  $1.00 

4  ^  Cans  or  I  Gallon .  “  3.60 

I  QL  Thinner  and  Type  Wash  “  .50 

Sold  by  Leading  Supply  Houses 
TAVLCR  QLUEM  CO.,  Concord,  N.  H. 


Covcrwcll 
Printing  Inki/’ 

MANUFACTURED  BY 
*Driscoll  &  Co. 

CHICAGO 


Rubber  Piute 
Questions 


answered  by 
HARRY  LOOSE 

★  Here  is  the  true  spirit  of  craftsman¬ 
ship.  A.  H.  Dole  of  Taggart  Corpora¬ 
tion,  New  York  City,  sends  in  for  read¬ 
ers  of  this  column  a  technique  he  has 
developed  to  relieve  the  problem  en¬ 
countered  by  A.  R.  B.,  Denver  (Feb. 
G.  A.  M.),  regarding  the  preheating  of 
forms  and  matrix  material.  Mr.  Dole 
says,  “We  picked  up  an  old  wet  mat 
steam  table  on  which  we  preheat  our 
forms  so  as  not  to  interfere  with  or 
delay  the  regular  operation  of  the  mold¬ 
ing  machine.  As  you  recommend,  the 
forms  are  given  a  thorough  preheating 
as  we  leave  them  on  the  table  for  quite 
some  time  unless  it  is  a  rush  job.”  (Ed. 
note:  There  is  an  electrically  heated, 
thermostatically  controlled  preheating 
table  on  the  market  for  this  purpose. 
Name  furnished  on  request.  While  this 
part  of  the  process  has  been  in  use  for 
some  time,  the  following  procedure  is 
exclusively  Mr.  Dole’s  as  far  as  we  can 
ascertain.) 

“In  the  preparation  of  the  plastic 
molding  material,  it  is  first  placed  with 
the  back  of  the  molding  material  di¬ 
rectly  on  top  of  the  heated  table,  held 
flat  to  the  table  until  the  back  is  thor¬ 
oughly  heated  or  until  the  oil  (?)  of 
the  plastic  shows  through  the  powder. 
As  soon  as  this  back  is  well  heated  we 
place  the  molding  material  between 
thicknesses  of  canvas  which  is  also  on 
top  of  the  table,  with  the  face  of  the 
molding  material  down.  (The  canvas 
will  prevent  the  molding  material  from 
sticking  when  it  becomes  soft.)  It  is 
then  kept  between  this  canvas  until  it 
is  thoroughly  softened  and  we  are  able 
to  indent  the  face  easily  with  our  thumb 
nail.  It  is  then  placed  in  position  on 
the  type  form  or  master  plate  and  placed 
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stop  Static  tAis 


CHAPMAN  ELEaRic  neutralizer  runs 

AS  CHEAPLY  AS  ONE  ELECTRIC  LIGHT  BULB 

Hundreds  of  printing  plants  have  found  it  the  only  truly  effective  method 
of  cancelling  out  static.  It  prevents  sheets  from  sticking  together  or  to  the 
delivery  mechanism;  makes  possible  perfect  register  of  the  sheet  at  the  guide. 
And  you  can  use  it  on  any  weight  of  paper. 


The  initial  cost  is  small  —  the  power  requirement 
ordinary  light  bulb.  Isn't  this  a  small  price  to 
pay  for  freedom  from  annoyance?  Get  full  in¬ 
formation  now  by  using  the  coupon  below  for 
free  bulletin. 


1  KIDDER  PRESS  COMPANY 
I  {address  envelope  to  nearest  office) 

I  Please  send  new  free  bulletin  on  Chapman  Electric 
I  Neutralizer. 

I  Name . 

I  Address . 
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about  as  much  as  for  an 


KIDDER  PRESS 
COMPANY,  Ine. 

Printing  Machinery 
DOVBR.  N.  H. 
Chrysler  Bldg.,  New  York 
Fisher  Bldg.,  Chicago.  On 
Pacific  Coast:  H.  W.  Brint- 
nall  Co.;  Harris  Seybold 
Potter  (Canada)  Ltd., 
Toronto,  Ontario 


0 

RUBBER 

PRINTING 

BLOCKS 

SELL  MORE  IMPRESSIONS 
By  Adding~A-CoIor 

Cut  your  tint  blocks  from  ADD-AoCOLOR 
Rubber  Blocks.  Ee^y  to  use— ‘low  in  cost. 

Tools  »nJ  InsinieUons  furnithod 

Write  on  your  company  letterhead 
for  portfolio  of  samples  and  prices. 

PROCESS  RUBBER  PLATE  CO. 

522  South  Clinton  Street  Chicago,  III. 


MAGAZINE  RACKS 
LINOTYPE  -  INTERTYPE 
Molds  -  Mold  Disc  Repair 

e 

WILLIAM  REID 

2271  Clyboum  Ave.  CHICAGO 

World's  Greatest  City 


To  stop  leaks: 

To  determine  costs: 

To  effect  savings: 

To  make  more  profits: 

use 

A.B.C.HANDBOOK 
for  PRINTERS 

by  C.  A.  Hale,  CP 

This  is  a  practical  accounting 
handbook  of  real  value  to  the 
printer. 

Price  $10.00  per  copy 

Please  send  ehoek'SsItk  order 

The  GRAPHIC  ARTS  PUBL.  CO. 

608  So.  Dearborn  St. 

Chicago,  IS. 


in  the  molding  machine.  The  platens 
are  closed  until  the  molding  material 
has  touched  the  upper  platen  and  from 
this  point  on  we  give  the  closing  time 
of  approximately  one-half  a  minute.’* 

We  believe  Mr.  Dole  has  made  a  big 
step  forward  in  stepping-up  rubber 
plate  production  by  not  only  preheating 
the  form  outside  the  molding  machine, 
but  also  by  pre-softening  the  matrix 
material.  However,  we  offer  a  word  of 
caution.  After  reaching  its  peak  of  soft¬ 
ness,  plastic  matrix  material  will  again 
begin  to  harden  to  its  rigid  cured  state. 
It  is  therefore  advisable  that  the  form 
be  pushed  into  it  at  its  peak  of  plastic¬ 
ity.  This  peak  is  not  a  vague  point  but, 
rather,  an  exact  length  of  time  at  a 
given  heat.  Mr.  Dole  has  no  doubt 
worked  this  out  to  a  fine  technique,  as 
he  adds,  reservedly,  “I  have  not  seen 
any  molds  which  are  better  than  ours 
which  have  been  praised  for  their  depth 
and  squareness  of  impression.”  To  those 
who  would  explore  this  new  advantage 
we  advise  caution  and  experimentation 
to  assure  maximum  plasticity  at  the  in¬ 
stant  of  the  actual  molding. 

Many  thanks  to  Mr.  Dole  and  wc 
hope  his  willingness  to  share  his  knowl¬ 
edge  will  encourage  others. 


»  <€ 

Moire 


QWhat  is  the  cause  of  moire  on  the 
m  attached  specimen?  The  job  was 
tun  on  a  P-2  Harris  Rotary,  Plate  .12T 
with  .02(f'‘  adhesive  hacking. 

J.  T.  C.f  San  Francisco. 


A  If  your  rollers  were  not  turned  in 
/\m  a  lathe  which  could  give  them 
the  definite  pattern  transmitted  to  the 
job,  then  the  only  apparent  cause 
would  be  too  much  impression  aggra¬ 
vated  by  an  excessively  thick  plate. 
Now,  the  heavy  impression  may  be  the 
inductor  against  the  form  roller,  form 
roller  against  the  plate,  or  the  plate 
against  ^e  stock  being  printed.  As  yon 
know,  any  substance  that  is  roUed 
with  pressure,  whether  dough,  sted 
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or  rubber,  will  pile  up  ahead  of  the 
roller  that  is  rolling  it  until  the  “pile- 
up”  becomes  eo  great  that  it  will  be 
forced  through.  This  is  particularly 
true  of  vulcanized  rubber.  The  definite 
horizontal  lines  of  your  moire  point  to 
this  poesibility — they  are  parallel  with 
your  cylinders  and  rollers.  Another  fact 
that  substantiates  this  conclusion  is 
that  the  moire  appears  only  on  two 
sides  of  the  job,  indicating  that  an  un¬ 
even  saddle,  plate  or  cylinder  is  caus¬ 
ing  the  excessive  impression  at  these 
points.  This  is  further  suggested  by  the 
fact  that  you  say  the  moire  becomes 
more  evident  as  the  run  proceeds  which 
is  caused  by  the  normal  swelling  of  rub¬ 
ber  under  the  heat  of  friction,  giving 
you  still  more  impression.  Still  another 
thing  which  is  not  helping  the  condition 
is  that  your  plate  is  a  trifle  over  on  the 
thick  side.  You  can  see  how  the  exces¬ 
sive  thickness  of  the  rubber  plate  would 
tend  to  increase  its  sponginess  and  pil¬ 
ing  up  in  ridges  ahead  of  impression. 

Based  on  the  preceding  analysis,  we 
make  the  following  suggestions:  (1) 
Make  sure  inductor  and  form  rollers 
are  smooth  and  are  transferring  ink  to 
the  plate  with  the  lightest  possible  pres¬ 
sure;  (2)  Be  sure  saddle  is  true  and 
down  snugly  against  the  plate  cylinder 
and  that,  (3)  the  plate  itself,  cylinders 
and  packing  are  true;  (4)  Be  certain 
the  cylinders  are  riding  on  the  bearers 
and,  (5)  that  the  packing  and  plate 
are  flush  with  the  bearers  to  avoid  vari¬ 
ance  in  peripheral  speeds;  (6)  Use 
about  a  .180"  plate  over  idl  to  start, 
with  a  sheet  or  two  under  the  saddle 
which  may  be  removed  after  several 
thousand  impressions  to  relieve  impres¬ 
sion  without  affecting  peripheral  speed ; 
(7)  Experiment  with  a  thinner  rubber 
plate  (thicker  saddle)  and  with  rub¬ 
bers  of  harder  and  softer  durometers. 


When  sending  questions  for  answer 
by  mailf  please  enclose  self-ad- 
dressedy  stamped  envdope  for  reply. 


ATTENTIOM 

GETTING 

—because  the  vivid  GLOW  TONE 
envelope  and  letterhead  colors  stir 
the  emotions,  present  your  message 
in  a  more  favorable  light.  Use  tUs 
new  sales  help  to  increase  your  m^ 
returns.  Send  ior  FREE  packet  today! 


Send  for 
Complete 
Price  List 


WESTERN  STATES 

SnwQlopa  (^ontfiany 


MILWAUKEE 


WISCONSIN 
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Reduce  Bindery  Costs 

ANDERSON 

Upright  Trucks 

are  sturdily  con¬ 
structed  for  hard 
usage.  Large  casters 
are  securely  screwed 
onto  the  uprights  of 
the  steel  frame. 

Trucks  have  cop¬ 
pered  steel  rods  .  .  . 
platforms  are  from 
selected  hardwood, 
inclined  toward  the 
back  so  printed  mat-  V  ninatrated 

ter  cannot  slide  off  . 19  x  25". 

.  .  .  platforms  are  No.  2- A  Truck 
removable.  . 25  x  38". 


Write  for  doteriptiv  folder 

C.  F.  ANDERSON  &  CO. 

Folding  Machine*  •  Bundling  Pretaea 

3229  S.  Calumet  Avenue  CHICAGO 


PAra^i 

knTvies 


Matallurgists  for  a  can* 
tury.  Buildars  of  papar 
cutting  knivat  for  many 
dacadas.  Sand  your  in¬ 
quiry  to 

SIMONDS  WORDEN  WHITE 
COMPANY 
DAYTON,  OHIO 


Bindery  Questions 


answered  by 
R.  S.  SHANE,  Ph.D. 


Mechanical  Folding 


QHow  can  the  enclosed  folder  be 
a  folded  by  machine  mthout  hand 
operations.  This  is  a  gate  type  folder 
with  two  vertical  folds  bringing  the 
flaps  to  meet  in  the  center  and  folding 
on  the  center  as  an  axis  (third  fold). 

S.  P.  Co.,  Chicago,  III. 

A  This  folder  can  be  easily  made  on 
/\e  any  folding  machine  which  uses 
knife-type  folder  as  well  as  the  usual 
buckle-type  folder.  The  editor  of  this 
column  knows  only  of  the  Baum  folder 
which  will  do  this  type  of  work,  i.e., 
knife  folding,  although  others  may 
be  on  the  market.  The  usual  difficulty 
of  lifted  comers  is  avoided  by  fitting 
special  guides  to  the  knife  to  hold  the 
cornier  down  during  the  actual  moment 
of  feeding  the  sheet  into  the  pressure 

rollers  which  roll  the  fold  down. 

»  «c 


Stripping  of  Tablets 

QCan  you  suggest  how  we  can 
a  avoid  having  the  backing  tape 
detach  itself  from  the  glued  end  of  our 
tablets?  Is  this  difficulty  due  to  the 
stripping  machine  or  is  this  due  to  the 
glue?  I  will  appreciate  any  advice  you 
can  give  us. 

B.  P.  Co.,  Oshkosh,  Wis. 

A  If  you  are  tabbing  with  any  of 
a  the  numerous  good  latex  com¬ 
pounds  you  will  find  that  no  gummed 
tape  will  adhere  to  the  tabbed  surface. 
A  better  product  results  from  hot  gum¬ 
ming  plain  tape  in  the  stripping  ma¬ 
chine  just  prior  to  application  to  the 
tablet.  If  you  are  tabbing  with  hot  flex¬ 
ible  glue  you  should  moisten  the  glued 
surfaces  with  vinegar  about  fifteen  min- 
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utes  before  the  stripping  operation. 
Here,  also,  better  results  are  attained 
by  the  hot  gumming  of  plain  tape  but 
very  good  results  can  be  obtained  with 
quick-setting  gummed  tape. 

»  €C 

Tabbing  Single  Set  Forms 

QWe  are  having  difficulty  in  tab- 
m  bing  single  set  farms  of  three 
sheets  and  upwards  per  set.  What  can 
you  tell  us  about  this  problem? 

W.  S.,  K^amazoo,  Mich. 

A  The  tabbing  compound  for  single 
/\m  set  forms  requires  (a)  great  flex¬ 
ibility,  (b)  great  strength,  (c)  good 
penetration.  This  is  achieved  by  use 
of  a  super-flexible  glue  which  is  manu¬ 
factured  by  several  reliable  firms. 
(Names  will  be  given  on  request.)  The 
glue  should  be  used  very  hot  and  dried 
thoroughly  before  slicing. 


Re  Tum-ins 

QWhat  can  be  done  to  cause  turn- 
•  ins  to  adhere  to  this  stock? 

W.  C.,  Milwaukee. 


A  The  stock  submitted  carries  a 
•  sizing  which  can  be  cut  by  emul¬ 
sifying  a  good  grade  of  lacquer  thinner 
in  the  paste  which  is  used  for  mount¬ 
ing.  If  flexible  glue  is  being  used,  the 
sizing  should  be  carefully  removed  by 
a  sponging  operation  prior  to  any  at¬ 
tempt  at  gluing.  In  some  cases  your 
adhesive  maker  may  incorporate  in  the 
flexible  glue  a  desizing  ingredient 
which  will  do  the  trick  for  a  particular 
stock.  The  glue  so  produced  cannot, 
however,  be  depended  upon  to  cut  all 
surfaces  which  one  may  run  into  in 
commercial  practice. 


When  writing  us  for  information  re 
sources  of  supply,  equipment  or 
machinery  or  for  information  re 
processes  and  books,  please  send 
postage  for  reply. 


O  Typical  of  the  way  many  printers  have 
solved  the  problem  of  safely  shipping  large 
posters,  printed  sheets,  etc.,  is  this  Signode 
Strapped  Skid.  Whether  that  problem  is 
moving  products  within  your  plant,  trans¬ 
ferring  them  to  outside  plants  for  various 
finishing  processes,  or  shipping  to  users, 
this  scientific  packing  method  pays  double 
dividends:  (1)  Reduced  damage  claims; 
and,  (2)  Significant  savings  in  packing  ma¬ 
terials  and  labor  over  less  reliable  methods 
. . .  Get  full  details  on  the  probable  savings 
you  can  expect  of  this  and  other  Signode 
applications  to  printers'  shipping  problems. 
Write  or  call  today.  No  obligation. 

SIfiNOIE 

STEEL  STRAPPING  CO. 

2642  N.  Western  Ave.,  Chicago,  III. 
380  Furman  St.,  Brooklyn,  N.  Y. 

466  Bryant  St.,  San  Francisco,  Calif. 
40  Offices  Throughout  United  States  end  Canada 
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COMMUNICATIONS 


Please  don't  discontinue  your  Graphic  Arts 
Monthly.  It  is  the  most  valuable  and  in¬ 
teresting  paper  I  have  ever  received  and  I 
eagerly  look  forward  to  each  issue.  Also 
I  frequently  buy  from  its  advertisers  (and 
get  many  bargains  incidentally).  I  will 
gladly  pay  you  any  reasonable — or  even 
unreasonable — subscription  price,  if  you 
ever  go  "cash  and  carry." 

Garret  G.  Deidrick 
Kent,  Ohio 

*  *  e 

I  thoroughly  enjoy  each  issue  of  your 
magazine  eadi  month — even  reading  clas¬ 
sified  ads  and  the  departments.  Proof¬ 
readers'  Corner  settled  two  "arguments" 
this  year  so  far.  A  grand  publication.  Best 
of  luck  In  '40  and  forever. 

Kenneth  Rice 
San  Marino  Tribune 
San  Marino,  Calif 
e  *  4> 

I  anxiously  await  your  publication  every 
month.  Many  is  the  problem  I  have  solved 
with  the  valuable  information  "packed" 
in  each  issue. 

Frank  A.  Nicoletta,  Foreman 
Ballou  Print  Shop 
Utica,  New  York 

«  e  « 

I  value  the  m^azine  you  publish.  I  read 
each  book  twice,  and  once  quarterly  re¬ 
new  my  entire  file,  spending  all  Sunday 
reading.  I  have  put  into  practice  many 
of  the  suggestions  given  in  the  magazines. 
(Srorge  M.  Haas 
Haas  Printing  Company 
Dallas  ,T9xas 

*  *  * 

Just  want  to  tell  you  we  surely  appreciate 
"GAM."  If  you  did  what  you  should,  you 
would  charge  about  $3  a  year  for  it.  We 
are  in  the  mountains,  6200  feet  elevation; 
quite  out  of  touch  with  markets,  etc.  and 
your  magazine  just  exactly  fills  the  need 
to  keep  us  Informed.  We  surely  appre¬ 
ciate  it  and  like  it  plenty!  Many  thanks 
for  it,  and  here's  more  power  to  you! 

G.  S.  Corpe 

Wrightwood  Lodge  and  Cottages 

Wrightwood,  Calif. 

«  *  * 

Everybody  connected  with  my  business, 
even  the  ladies  in  the  bindejy,  look  for¬ 
ward  to  arrival  of  the  maoazine  and  read 
ALL  of  It,  to  the  smallest  advertisement. 
We  prize  it  highly.  Ashamed  I  have  not 
said  so  before. 

Geo.  H.  Ketchen 
Geo.  H.  Ketchen  &  Son 
Knoxville,  Tenn. 


I  take  this  opportunity  to  express  my  ap¬ 
preciation  of  The  Graphic  Arts  Monthly, 
from  the  advertising  pages  of  which  ha^ 
made  some  satisfactory  business  contacts, 
as  well  as  gaining  from  your  informative 
articles. 

E.  N.  Heaton 
Commercial  Press 
Sterling,  Colorado 

*  «  * 

The  writer  wishes  to  take  this  opFX>rtunity 
to  thank  you  for  having  his  name  on  tlw 
Graphic  Arts  Monthly  mailing  list. 
G.A.M.  is  valuable  to  me.  I  find  it  help¬ 
ful  in  every  way. 

Arthur  Desautels 
Worcester,  Mass. 

*  •  e 

Also  we  would  like  to  take  this  opportunity 
of  expressing  to  you  our  appreciation  of 
your  magazine  The  Graphic  Arts  Monthly. 
We  look  forward  (and  have  for  years)  to 
receiving  it,  and  derive  great  pleasure 
and  oft  times  profit,  from  reading  it.  It's 
O.K.  in  every  way. 

Floyd  A.  Cortright 

F.  E.  Cortright  &  Sons,  Inc. 

Corning,  New  York 

*  *  e 

We  look  forward  to  receiving  your  maga¬ 
zine  every  month  and  get  a  lot  of  good 
information  out  of  it,  from  the  articles 
and  ads. 

R.  L.  Ponder 
Ponder's  Print  Shop 
Thomasville,  Georgia 

e  e  e 

We  thank  you  for  having  looked  after  our 
inquiry  of  the  8th  so  thoroughly.  Such 
service  as  this  is  bound  to  be  appreciated, 
and  I  am  sure  if  the  printing  trade  would 
use  your  office  more  along  this  line  that 
they  would  be  greatly  benefitted,  and  at 
the  same  time  you  would  feel  you  had 
been  able  to  render  a  good  service. 

L.  M.  King 

Stock  Yards  Supply  Co.  Inc. 
Morristown,  Tenn. 

*  *  * 

We  always  mention  the  GAM  when  an¬ 
swering  ads  because  as  a  newspaper  pub¬ 
lisher  whose  ad  clients  do  not  realize  that 
advertising  is  sometimes  necessary  to  RE¬ 
TAIN  present  business,  let  alone  get  new, 
we  like  to  help  out. 

L.  N.  Wheaton 
San  Juan  Record 
Fair  Oaks,  Calif. 
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BENCH  MERCURY 


The  New  Modern  Mercury 
TrimOsaw  has  everything  at 
a  moderate  price.  The  Mer- 
cury  will  saw  all  of  your 
slugs  and  even  your  largest 
plates  with  smooth  perform¬ 
ance  and  micrometer  accu¬ 
racy. 


Qomore  AUTOMATIC  ★ 


for 

*  Raised 
Printing 


Entirely  Automatic  operating  at  top  press  speeds.  Stock  models  available  to  handle 
paper  from  twelve  to  thirty  inches  wide. 

Virkotyping  continues  to  increase  in  public  favor.  Tremendous  improvement  in 
equipment  and  compounds  produce  tough  durable  effects  that  are  truly  remark¬ 
able —  no  dies  needed.  Uses  ordinary  type  and  cuts.  Any  good  printer  will  find 
himself  instantly  at  home  with  Virkotyping  which  introduces  the  third  dimension 
in  printing.  and  full  details 

WOOD,  NATHAN  &  VIRKUS  CO.,  Inc. 

112  CHARLTON  STREET  NEW  YORK  CITY 
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type 

CLEANER 

Instantly  removes  all 
colors,  hard  ink  from  type« 
halftones,  etc. 

AT  YOUR  DEALER 

$1.50  Gal. 


Manufactured  by 

Federal  Mining  &  Mfg.  Co. 

1  Exchange  PI.  Jersey  City,  N.  J. 


— VER-E-GOOD  — 

PROCESS  PRINTING  POWDERS 
LAST  INDEFINITELY 

Weather  conditions  and  time  do  not 
affect  their  quality.  Produced  from  an 
exclusive  formula,  they  have  simpli¬ 
fied  thermographic  printing  and  made 
it  really  practical  and  profitable. 

SUndard  Trial  Kit. . $1.00 

Trial  Kit  of  MeUllict .  1.50 

Write  for  a  free  sample _ _ 

DEVERE  COMPANY 


1337  -  20th  Street 


Racine,  Wis. 


IT  LOOKS  BETTER 

ON 

TROJAN 

GUMMEDPAPER 


Trojri’i 


(jummcdlfiixT 


"irS  PROCESSED' 

TO  LIE  FLAT 
THE  GUMMED  PRODUCTS  COMPANY 
Offices  TROY,  OHIO  Mills 


CHANDLER  &  PRICE 
Printing  Presses 
and  Paper  Cutters 


The  Chandler  &  Price  Company 
Cleveland,  Ohio 
New  York: 

Grand  Central  Palace,  480  Lexington  Ave. 
Chicago: 

Transportation  Bldg.,  608  8.  Dearborn  8L 


P>ioo^^ieadefi4>  w 

^  ALBERT  H.  HIGHTON  ^ 


S.  P.,  Flint,  Mich.,  asks:  **Can  you 
tell  me  what  is  meant  by  Last  Things?” 

This  is  a  theological  expression  sig¬ 
nifying  death,  judgment,  hell  and 
heaven. 


M.  W.,  Hagerstown,  Md.,  wishes  to 
know  the  origin  of  the  word  Orange¬ 
man. 

The  term  was  originally  applied  to  a 
follower  of  the  Protestant  William  of 
Orange. 


“Information  Please,”  Baton  Rouge, 
La.,  writes:  “What  is  a  Pyrrhic  victory 
and  why  is  it  so  called?” 

A  doubtful  victory  or  one  gained  at  a 
ruinous  loss;  so  named  after  Pyrrhus, 
King  of  Epirus,  who,  at  great  cost,  de¬ 
feated  the  Romans  at  Asculum. 


A.  P.,  Tampa,  Fla.,  postcards :  “How 
came  the  word  camoujlage  into  our  lan¬ 
guage?  When  was  it  first  used?” 

Ccanouflagef  a  French  word  derived 
from  the  Italian  camuffare  (disguise), 
came  into  English  usage  during  the 
World  War  (1914-1918). 


P.  L,  Fredonia,  Kans.,  puts  the  ques¬ 
tion:  “What  language  is  the  word 
maverick  derived  from,  and  what  was 
its  true  meaning?” 

The  name  is  not  foreign,  but  that  of 
Samuel  Maverick,  a  Texas  cattle-raiser, 
who  failed  to  brand  his  calves.  Thus, 
unbranded  cattle  came  to  be  called 
“mavericks.”  By  extension,  the  word 
includes  in  significance  any  aimless 
or  roving  person. 
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ONE  ''DOUBLE  O"  CLEVELAND 

will  make  practically  every 
type  of  fold  you  will  ever  need 
in  sheet  sizes  up  to  22  x  28". 

As  approximately  90%  of 
all  Direct  Mail  Literature  comes 
within  the  maximum  sheet  size 
and  Folding  Range  of  the 
"double  o"  this  one  Folder  in 
your  plant  will  give  you  top 
service  and  extra  profits  on  this  desirable  class  of  printing.  Ask  for  “In 
Step  with  the  Times”  and  become  acquainted  with  this  practical  Folder. 


DEXTER  FOLDER  COMPANY  •  Pearl  River,  New  York 


TRY  EXCELSIOR" 

That  is  rapidly  becominer  a  by-word,  not  only  with  buyers  of  printing, 
but  also  with  printers  themselves,  in  all  fields  both  large  and  small. 

The  reason  for  this  is  simple.  The  size  of  our  plant,  with  40  presses 
on  one  fioor — consisting  of  color  presses  up  to  70  inches  and  single 
color  presses  up  to  74  inches — speaks  for  itself.  Our  bindery  is  one 
of  the  largest,  and  contains  much  specially  made  equipment.  There¬ 
fore,  when  we  say — 

When  the  job  is  TOO  BIG  for  you. ...it’s  JUST  RIGHT 

FOR  EXCELSIOR 

We  mean  Just  that — catalogs,  publications,  booklets,  broadsides,  etc. — 
in  fact,  all  large  Jobs.  We  are  not  equipped  to  handle  the  small  class 
of  work. 

SO  DON’T  PASS  UP  THE  “TOO  BIG”  JOB— Go  after  it!  Let  us 
co-operate  with  you.  Our  sincere,  capable  service  will  please  you 

. and  our  prices  may  be  a  revelation.  Make  more  money 

through  EXCELSIOR.  Mail  in  your  specifications  with  samples — 
now — no  obligation. 

Your  Cuatomor  IS  Alwaya  YOVR  Cuatomer 


rVrVTClAD  DDIllTlUr  TA  732  FEDERAL  STREET- CHICAGO 

LA^LLdlUII  rniNllNV  Vlls  TELEPHONE  •  WABASH  2133 
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Graphic  Arts  Oddities 


RsYoWIng  typesetting  cases 
were  used  by  Chinese  compos¬ 
itors  as  early  as  1314!  The  case 
looked  like  a  glorified  "lasy 
susan";  it  consisted  of  a  table- 
top  revolying  on  a  pivot  and 
was  equipped  with  "pockets" 
holding  wooden  type.  When 
the  compositor  wanted  a  cer¬ 
tain  type,  he  dbnply  twirled  the 
case  around  by  hand.  Some¬ 
times  compositors  sat  between 
two  such  cases,  working  from 
both. 


An  average  big  city  newspaper,  it 
is  said,  us^  more  paper  in  the  p^t- 
ing  of  a  single  Sunday  edition  than 
was  produced  in  an  entire  year  dur¬ 
ing  ^  late  1600's  by  all  the  paper- 
makers  of  England — combined! 


Chinese  block  printing 
evolved,  it  is  said,  from  the 
stone  inscription  rubbings, 
stencils,  pounces,  seals  and 
other  crude  duplicating  de¬ 
vices,  experimentally  pro¬ 
duced  during  China's 
Golden  Age  (712-767  AD) 
by  Buddhist  monasteries  in 
fiieir  eagerness  to  dupli¬ 
cate  file  scriptures. 


So  scarce  was  paper  in  America 
during  revolutionary  times,  that 
George  Washington,  in  July,  1776, 
authorised  the  issuance  of  only 
12  quires  of  paper  a  month  to 
each  of  his  regiments. 


72 


1 

The  Book 
that  every 
printer 
needs 

Every  ambitious  printer  should 
have  a  copy  of  “The  Book/*  by 
Douglas  C.  McMurtrie.  In  a  sin- 
I  gle  authoritative  volume,  pre- 
I  lented  fascinatingly  and  interest- 
I  ingly  and  written  in  “printer*8 
I  language/'  he  will  find  answered 
I  those  many  questions  which  come 
I  op  daily  in  his  work  about  the 
background  and  historical  signif¬ 
icance  of  his  craft. 

In  “The  Book**  will  be  found 
the  best  and  most  complete  avail¬ 
able  account  of  the  invention  of 
printing,  the  500th  anniversary 
of  which  is  being  celebrated  this 
year  around  the  world. 


Is  this  a  very  expensive  book, 
vrith  its  fine  printing,  its  676 
pages,  its  120  illustrations?  For¬ 
tunately  not  I  For  just  $4.00  you 
can  obtain  this  handsome  and  in¬ 
formative  book  that  provides  a 
“university  education**  for  print¬ 
ers,  sent  postpaid. 

Send  today  for  a  copy  for 
your  home  or  shop  library,  or 
for  a  gift  to  your  superintendent, 
foreman,  earnest  apprentice,  or 
son.  Please  send  money  with 
order  to 

GRAPHIC  ARTS  PUBLISH¬ 
ING  COMPANY 
608  South  Dearborn  St.,  Chicago 


The  ^^Skulehouse’’  Problem 


( Continued  from  page  16) 
plate-mounting  system  is  indicated. 
With  these  sectional  blocks  and  hooks, 
hours  are  saved  on  registering  time 
alone;  plates  and  type  matter  can  be 
run  in  the  same  forms;  margins  can  be 
extremely  close  if  necessary. 

How  about  galleys  and  galley  cabi¬ 
nets?  If  all  our  galleys  are  actually  in 
use  holding  live  jobs,  we  need  more. 
If  not,  they  should  be  cleared  for  duty. 
Galleys  are  inexpensive  items  which 
we  can  buy  in  any  desired  quantity. 

Another  source  of  perpetual  time- 
leaks  is  the  use  of  antiquated  lockup 
devices.  Modem  high-speed  quoins, 
each  of  which  takes  the  place  of  several 
ordinary  ones,  will  pay  for  themselves 
more  quickly  than  almost  any  other 
piece  of  equipment. 

Iron  furniture  in  larger  sizes,  known 
as  mammoth  furniture,  is  another  time¬ 
saving  investment.  For  blanking  out 
large  areas  or  locking  forms  on  the 
press,  it  can’t  be  beat.  One  piece  will 
fill  a  hole  that  might  take  a  dozen 
smaller  units;  one  piece  to  handle  in¬ 
stead  of  six  or  ten  or  twelve. 

In  the  pressroom,  are  cabinets  of 
tools  and  lockup  materials  within  quick 
reach?  Or  must  the  pressman  trot  over 
to  the  composing  room  every  time  he 
needs  a  piece  of  furniture? 

.  . .  Many  of  the  foregoing  questions 
and  suggestions  are  almost  too  ele¬ 
mental  to  mention,  yet  they  are  repre¬ 
sentative  of  conditions  existing  in  prob¬ 
ably  75%  of  the  small  and  medium 
sized  plants :  conditions  which  must  be 
rectified  if  these  plants  are  to  take  their 
rightful  places  as  profit-making  insti¬ 
tutions. 


Lee  Augfustine,  The  Printing  Machinery 
Co.,  Cincinnati,  was  the  speaker  at  the 
February  meeting  of  the  Saint  Paul  Club 
of  Printing  House  Craftsmen.  His  sub¬ 
ject  was  “The  Foundation  Base  of  Profit¬ 
able  Printing.” 


Handyl 
for  it 


Efficiency — that's  what  you 
get  in  this  Compact  Thomp¬ 
son  Cabinet.  A  place  for 
everything,  which  inspires  a 
tendency  to  keep  everything 
in  its  place.  Built,  of  course, 
to  the  Thompson  standard, 
which  means  extra  years  of 
satisfactory  service.  i 


Thompson  Dealers 
from  Coast  to  Coast 


M.  L.  ABRAMS  CO.,  INC. 

1639  Superior  Ava.,  N.E.,  Cleveland,  Ohio 


AMERICAN  WOOD  TYPE  MFG.  CO. 
608  S.  Dearborn  St.,  Chicago,  in. 

AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette  St.,  New  York,  N.  Y. 


DAMON  &  PEETS,  INC. 

56  Beekman  St.,  New  York,  N.  Y. 


DIXIE  TYPE  Cr  SUPPLY  CO. 
1712  Warrior  Road,  Birmingham,  Ala. 


ECONOMY  PRINTERS  PRODUCTS  CO. 
609  S.  LaSalle  Street,  Chicago,  lllinoii 


EMPIRE  TYPE  FOUNDRY  M. 
Main  Street,  Delavan,  N.  Y. 


FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Pa 


GRANUM  AND  CO.,  INC 
2615  La  Branch,  Houston,  Texas 


THOMAS  W.  HALL  CO.  INC. 
Stamford,  Conn. 


R.  J.  HEUSLEIN  CO. ^ 
1 1  S.  Meridian  St.,  Indianapolis,  Ind. 


INDEPENDENT  PRINTERS  SUPPLY  CO. 
P.  O.  Box  5128,  JacksonviHe,  Fla. 


I 


fe 


HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Allies,  Pittabuigh, Pa 


hat’s  the  word 


No.  15104-T  Steel 
Platen  Pressroom 
Cabinet.  Roller 
unit  has  capacity 
for  18  rollers  up 
to  30  inches  in 
length.  Drawer  at 
top  contains  ink 
mixing  tray.  Cup¬ 
board  has  3 
shelves  for  ink 
storage  and  rag 
bin  at  bottom. 

The  drying  rack 
unit  contains  14  wood  drying  of  No.  15107-T  Roller  Cabinet 
frames  20"  x  28I/2"  x  1  Vb"  in-  and  No.  15131-T  Drying  Rack 
side,  removable  from  either  side,  and  Stock  Table,  which  may  be 
Floor  space,  30 V2"  x  51"  x  40"  purchased  separately  If  desired, 
high.  This  unit  is  a  combination 


INDIANA  PRINTERS  SUPPLY  CO. 

109  Kentucky  Ave.,  Indianapolis,  Ind. 

OTTO  LUDWIG  PRINTERS  SUPPLY,  INC. 
106  Ann  St.,  Hartford,  Conn. 

NESSLER  &  WAGNER  CO. 

209-215  E.  6th  St.,  Cincinnati,  Ohio 

J.  C.  NINER  CO. 

Pratt  fr  Hanovor  Sts.,  Baltimore,  Md. 

OMAHA  PRINTERS  SUPPLY  CO. 
1122  Harney  St.,  Omaha,  Nebr. 

P.  PEIFFER  CO. 

6  Columbia  St.,  Newark,  N.  J. 


PRINTERS  SUPPLY  CO. 

100  W.  21st  St.,  New  York,  N.  Y. 

DON  STEWART  CO. 

441  Clay  St.,  San  Francisco,  Calif. 

THE  TEXAS  TYPE  FOUNDRY 
230  N.  Medina  St.,  San  Antonio,  Texas 

TURNER  TYPE  FOUNDERS  CO. 

633  Plymouth  Court,  Chicago,  III. 

'  TYPE  &  PRESS  OF  ILLINOIS 
220  S.  Jefferson  St.,  Chicago,  IN. 

E.  H.  WALKER  SUPPLY  CO. 
1315— 14th  St.,  N.W.,  Washington,  D.  C. 


Thompson  Designed — Best  of  Its  Kind 

THOMPSON  CABINET  CO. 

LUDINGTON  MICmGAN 


TRICKS 


For  Workups 

^To  overcome  workups  we  sprinkle 
powdered  pumice  on  the  form.  Sprin¬ 
kle  powdered  pumice  lightly  on  an 
unlocked  form  and  then  sprinkle  ben¬ 
zine,  allowing  it  to  seep  down  into 
form.  This  is  very  effective  but  a  little 
care  should  be  used  not  to  get  too  much 
ae  this  will  make  alignment  of  type 
crooked. 

James  T.  Geary 
Somerville^  Mass. 

»  « 

Useful  Ink  Container 

'k  A  very  economical  and  useful  ink 
container  can  be  made  from  the  old  dis¬ 
carded  screw  type  grease  gun.  Simply 
remove  the  extension  nozzle.  As  much 
ink  that  is  needed  can  be  forced  out 
simply  with  a  few  turns  of  the  screw. 
A  wooden  plug  can  be  used  to  cover 
the  opening.  It  ie  surprising  how  much 
ink  is  saved  as  there  is  hardly  any 
waste  from  scumming. 

Frank  A.  Nicoletta 
Utica,  N.  Y. 

»  «c 

To  Prevent  Hand  Skinning 

Pressmen  washing  up  platen  presses 
many  times  skin  their  hands  by  striking 


them  on  the  grippers  when  the  platen 
is  opened  and  the  grippers  rise  off  the 
platen.  The  grippers  are  down  on  the 
draw  sheet  when  the  press  is  closed  but 
when  the  press  stands  open  and  the  ink 
disc  and  rollers  are  being  washed  the 
grippers  are  in  the  way  and  skinned 
hands  and  knuckles  are  the  result. 

I  made  a  simple  clamp  from  a  stiff 
piece  of  sheet  iron — or  it  can  be  made 
of  a  piece  of  heavy  gauge  tin — about 
16  inches  long  and  about  an  inch  wide 
or  heavy  enough  and  wide  enough  to 
give  it  rigidity.  Bend  it  into  a  U  shape 
and  slip  it  under  the  platen  and  over 
the  top  of  one  of  the  grippers  after  it 
has  been  pressed  down  against  the  draw 
sheet.  This  can  be  done  either  from 
the  side  or  at  the  edge  nearest  the 
feeder.  This  will  hold  the  grippers 
down  when  the  press  is  opened  up  and 
can  be  easily  slipped  off  after  the 
wash-up.  E.  Calundan 

Seward,  Nebr. 

»  «. 

Mortising  Letters 

if  If  you  have  considerable  mortising  of 
letters  to  do  and  do  not  have  a  machine 
for  that  purpose,  but  do  your  work  on 
the  saw,  you  can  make  your  cuts  much 
more  even  if  you  have  a  mitering  at- 


M&W  Lock  Furniture 


A  sturdy,  yet  simplw,  lockup 
where  space  is  Ik^ted.  Steel 
4  picas  wide  and  standard 
lengths  of  25,  30,  40.  45,  50, 

60,  70  picas. 

e 

Morgans  &  Wilcox  Mfg.  Co. 

Middletown,  N.  Y. 
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tachment  that  requires  the  use  of  a 
“batter.” 

Put  the  batter  in  place  for  mitering, 
but  put  a  lead  between  the  end  of  the 
gauge  and  the  batter  (the  difference 
between  the  saw  and  the  gauge)  and  to 
that  lead  add  as  much  material  in 
points  as  you  wish  to  mortise  out  of 
the  type  letter.  Then  eet  the  letter  next 
to  the  batter  and  using  the  safety  grip¬ 
per  to  hold  the  letter  run  the  type  into 
the  saw  a  little  more  than  half  the  thick¬ 
ness  of  the  letter.  (It  may  be  that  you 
will  get  a  more  even  cut  if  you  raise 
the  saw  blade  slightly  higher  than  nor¬ 
mal.)  Having  made  the  first  cut  satis¬ 
factorily,  place  the  matching  letter  in 
the  correct  position  and  next  to  the 
batter.  After  making  the  cut,  both 
letters  (regardless  of  thickness)  will 
have  identically  the  same  depth  of  cut, 
and  will  justify  more  evenly  in  the 
stick.  A  notation  on  the  side  of  the 
case  showing  the  amount  of  material 
placed  between  the  end  of  the  gauge 
and  the  batter  will  serve  as  a  guide  for 
making  future  mortises  the  same  depth 
of  cut. 

David  Holden 

fTaverly,  iV.  Y. 

»  €€ 

No  Cardboards  for  Cutter 

★  I^Tien  using  the  paper  cutter,  usually 
a  piece  of  cardboard  is  placed  on  top  of 
material  to  be  cut,  so  that  no  marks  or 
scratches  will  appear  on  copy  to  be  cut. 
Here  is  a  simple  way  to  save  the  trouble 
of  placing  new  cardboards  on  the  cutter 
every  time  a  cut  is  to  be  made. 

Simply  glue  a  piece  of  cardboard  to 
the  bottom  of  the  cutter  clamp  that 
holds  the  paper  down  when  making  a 
cut.  This  piece  of  cardboard  will  last 
indefinitely  and  you  will  find  in  a  year's 
time  that  you  have  saved  a  lot  of  card¬ 
board  that  could  have  been  used  for 
padding  backs,  etc. 

LeRoy  Hergehahn 

Aurora^  Illinois 


EASYKASTER 


It  actually  saxes  up  to 
50%  in  casting  time! 

Hammond  EasyKasters  have  300  lb. 
valve-controlled  melting  pot  for  gas, 
gasoline  or  electric  heating.  Made 
in  3  sizes — 

5  column  x  18  inches 

5  column  x  24  inches 

6  column  x  24  inches 

Trade  in  your  old  box  now 


1612  DOUGLAS  AVE, 
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that  the  people  who  helped  plan  the  book 
also  contributed  data  and  text  material 
drawn  from  their  own  varied  and  practical 
experience.  The  section  on  “Form  Plan¬ 
ning  and  Standardization,”  for  example,  in¬ 
cludes  many  specific  suggestions  based  on 
the  results  of  a  comprehensive  standardiza¬ 
tion  progrram  recently  completed  by  The 
New  York  Trust  Company. 

Because  of  this  collaboration  the  book 
will  be  of  value  to  everyone  who  has  any¬ 
thing  to  do  with  the  planning  of  printing. 
Estimators  and  production  managers  un¬ 
doubtedly  will  use  it  to  check  stock  require¬ 
ments  and  impositions,  to  plan  combination 
or  gang  runs,  and  to  determine  which  press 
will  print  a  particular  job  most  efficiently. 
Printing  salesmen  will  find  it  an  invaluable 
aid  in  persuading  customers  to  adopt  thdr 
(the  salesmen’s)  ideas  and  suggestions.  And 
of  course  it  gives  designers,  advertising  men 
and  buyers  of  printing  hundreds  of  efficient 
sizes  from  which  they  can  choose  with  as¬ 
surance  that  there  will  be  no  waste  or  costly 
delays  and  difficulties  in  production. 

The  four  sections  of  the  book,  each  com¬ 
prising  about  sixteen  pages,  deal  with  Fold¬ 
ers,  Booklets,  Commercial  Printing  and 
Supplemental  Data.  All  the  essential  infor¬ 
mation  is  presented  clearly  and  concisely, 
and  with  an  irreducible  minimum  of  theory 
and  explanation.  Charts,  tables,  diagrams 
and  text  are  arranged  and  indexed  so  that 
anyone  can  easily  find  exactly  the  data  he 
needs  for  the  job  in  hand. 

The  book  has  been  designed  for  hard  and 
constant  use,  as  well  as  for  quick  and  con- 
venieiit  reference.  The  text  pages  are  print¬ 
ed  on  heavy  (hundred>pound)  white  offset 
stock,  and  the  four  section  sheets  on  heavy 


Production  Reference  Book 

★  The  title  “Size  Selection  Simplified” 
hardly  gives  a  complete  description  of  this 
new  reference  book  for  printers  and  buyers 
of  printing.  Actually,  it  is  a  comprehensive 
and  extremely  practical  guide  to  the  effi* 
cient  planning  and  production  of  both  ad* 
vertising  and  commercial  printing. 

The  book,  we  are  told,  was  literally 
“made  to  order”  for  a  representative  group 
of  printers,  designers  and  advertising  men 
who  wanted  an  easy*to-use  reference  book 
that  would  give  them  (1)  a  wide  choice  of 
“pre*checked”  sizes  for  various  kinds  of 
printing  jobs,  (2)  envelope  information 
keyed  to  these  efficient  printing  sizes,  and 
(3)  all  the  other  size  data  needed  for  plan¬ 
ning  and  producing  printing,  such  as  flat 
sheet  sizes  and  press  specifications. 

In  a  brief  introduction  the  author  states 


PADDY 

SNAP  OUT  MACHINE 

For  OOLLATINQ  and  OUMMINO  carbon  and 
paper  INTERNALLY  Apoolally  designed  for 
small  and  large  plants. 

One  operator  will  collate  from  2  to  10  part 
form  once  through  machine.  Will  spot  or  strip 
ipm  any  section  of  form.  Speed  of  production: 
From  1.000  to  2,000  8  part  acts  per  hour.  Will 
collate  sheet  size  from  1”  to  17"  width  to  26" 
long — ^hair  line  registration. 

Our  forms  expert  department  will  give  full 
details  and  furnish  buyers  with  form  pricing 
information.  Send  for  Further  Details. 


Z  PAOBV 
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9t’6  BASEBALL  TIME  Afain! 


Goes  1940  Baseball  Calendar  will  make 
a  “Hit”  with  every  Baseball  Fan 

It  contains  complots  schedules  of  both 
Malors,  three  CIms  AA  and  two  Class  A 
Leagues;  World  Series  Records,  Minor 
League  Pennant  Winners;  Leading  Batters 
and  Pitchers  of  the  16  Major  League  Clubs; 
Most  Valuable  Players;  Food  for  Fandom 
and  a  wealth  of  otiier  interesting  Baseball 


Goes 

ELECTION  BLOTTER 

shows  how  each  state  has  roted  in  erery 
election  since  1880.  It  is  TIMELY.  IT  IS 
INTERESTING.  It  will  be  used  and  referred 
to  again  and  again  by  OToryone  who  re¬ 
ceives  a  copy.  Write  for  samples. 

Goes  UTHOGBAPHIIfG  COHPiUlT  t\ 


41  W.  61st  St.,  Chicago 
53B  Park  PI.,  Now  York 


Business  Card  Stock 

Use  WIQQIN8  ButlnsM  Card  Stook  on  all  Tonr 
ordeni  Finest  grade  of  Crane’s  rag  content  brls- 
tols.  MicrometricaUy  cut  and  scored  for  loose 
or  book  form.  Sold  in  lots  of  100  and  higher  in 
all  standard  business  card  sises,  in  rations  grades. 

Sare  time  and  waste. 

Keeo  samples  and  prices  always  on  hand  for 
quick  estimates.  We.  or  any  of  these  paper  mer¬ 
chants.  are  waiting  for  yonr  inqnlry. 

THl  JOHN  B.  WIOQIN8  OOMPANV 
lltl  Pullsiton  Ave.,  Ohlos^ 

New  York  Olty:  Richard  O.  Pltteburgh:  Ohatfleld  &  Woods 
Loesch  Co.  Co. 

Detroit:  Seaman-Patriek  Fs-  Grand  Rapids:  Carpenter  Pa- 
per  Co.  per  Co. 


St.  Louis:  Tobey  Fine  Papers. 
Inc. 

OIneInnatl:  The  Chatlleld  Pa¬ 
per  Co. 

Houston:  L.  S.  Bosworth  Co., 
Inc. 


The  Graphic  Arts  Monthly — Marchy  1940 


79 


PRINTING  ESTIMATING 

Learn  HOW  by  mail  in  25  lessons 

IndlTldualized  coachinc  based  on  material  in 


will  teach  you  how  to  flsure  cost  of  any 
printing,  and  lead  to  management  position. 
Oonne  contains  actual  production  recmds 
on  composition,  lock-up,  make-ready,  run* 
ning,  ink.  and  bindery  operatirais.  Records 
and  Books,  alone,  worth  price  of  entire 
course.  Write  for  complete  details  and  easy 
method  of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


HAVE  YOU  TRIED 

AMSOL 

A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 
GRIFFIN,  CAMPBELL,  HAYES, 
WALSH,  Inc. 

50  East  21st  St.  538  S.  Dearborn  St. 
New  York  City  Chicago 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  /.  S.  Myrtle  mnd  Harry  Kmwueh 

An  indispensable  book  not  only  for 
the  beginner  but  also  for  the  expert 
in  offset  printing. 

Price  $6.00  per  copy 
Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 


buff  index  with  celluloid -protected  tabs.  The 
cover  is  one-piece  Fabrikoid  over  70-point 
binders  board,  stamped  on  both  front  and 
backbone,  and  the  special  loose-leaf  binding 
makes  it  possible  to  have  the  book  stay 
open,  flat,  at  any  desired  page  (and  also  to 


insert  additional  reference  material).  The 
page  size  is  854x11,  and  the  over -all  dimen¬ 
sions  are  954x11)4,  so  that  the  book  fits 
comfortably  into  either  a  file  or  a  desk 
drawer. 

The  compiler  and  publisher  of  the  book, 
W.  J.  Blackburn,  has  had  years  of  practical 
experience  himself,  both  as  estimator  and 
assistant  manager  of  a  printing  plant  and 
also  as  a  layout  and  contact  man  working 
in  close  collaboration  with  advertising  ex¬ 
ecutives  and  buyers  of  printing. 

“Size  Selection  Simplified”  sells  at  $12.75 
a  copy. 


THE  TAYLOR 

REGISTERSCOPE 

Revolutionary  •  Simple  •  Efficient 
For  flat  bed  and  rotary  preM$  forms 
It  has  earned  the  enthusiastic  approval 
of  up-to-date  users. 

TAYLOR  MACHINE  CO. 


210  Guilford  Avo. 


Baltimora,  Md. 
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Shotgun 
Coverage 
...with  New 
low-cost 

RTF 

Diafram 

GUN 


can  aim  at  any 

part  of  the  sheet,  or  get  iHlllllllirf^^  rnn||||M^'.j 

full  sheet  coverage,  to 

prevent  offsetting  with  n 

an  ATF  Diafram  Gun.  An  '  ft 

even  film  of  uniform  dry  w^w 

particles  is  obtained  by  the 

simple  fingertip  adjustments,  complete  control  of 
amount,  duration  and  size  of  spray  in  any  direction . . . 
anywhere  on  the  sheet.  No  electrical  parts . . .  alhair 
operated . . .  costs  less  than  ever  before !  Light,  com¬ 
pact,  easily  moved  from  press  to  press,  takes  up  less 
floor  space.  Ask  your  ATF  Salesman  for  full  details. 

American  Type  Founders 

200  ELMORA  AVENUE,  ELIZABETH,  NEW  JERSEY 
Branches  and  Selling  Agents  in  Principal  Cities 


CHICAGO 

ROLLERS 


BEST  BY  TEST 
ON  ANY  PRESS 

•  You  don't  guess  .  .  .  you  don't  ex¬ 
periment  when  you  buy  CHICAGO 
ROLLERS.  You've  got  the  BEST  .  .  . 
and  you  can  anticipate  that  kind  of 
service.  For  over  40  years  they've 
maintained  an  unmatched  record  for 
durability,  economy  and  all-around  de¬ 
pendability  on  every  type  of  press  and 
presswork.  Prove  this  yourself.  Order 
several  sets  today. 


Whan  you  buy  CHICAGO  ROLLERS 
you  parforee  also  receive  an  Intrinsic 
something  which  cannot  be  bought  or 
measured  with  money  .  .  .  that  Is 
SINCERITY  AND  INTEGRITY. 
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How  to  tell  a  hona~fide 
rebuilt  Vertical  from 
the  other  kind? 

What  will  a  Miller  Simplex 
actually  do  for  Me  ? 

A  3  deck  Model  21  Lino~ 
type  Serial  over  39fi00 
for  $950? 

these  and  other  questions 
are  candidly  covered  in  our 
new  BULLETIN  for  March. 

Copy  promptly  mailed  on  re¬ 
quest.  No  obligation,  no  sales¬ 
man  will  call. 

TYPE  &  PRESS  of  ILLINOIS 

220  SOUTH  JEFFERSON  ST. 
CHICAGO 


Learn  the  Linotype 

at  home 

Complete  Lessons  and  Exercises. 

A  PRACTICAL  TOUCH 
SYSTEM 

By  E.  B.  Harding 

$2.27  Post  Paid 

Ordm-N^w 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.  Chicago,  IN. 


C  F  I 

nn'iaJt  i-e/MAtcc  ttvL 

OAJ'OjJLoJrii.  'UKaJjLuUi^. 

TlfUJai  aX  / 

iO/rnjJU.  ■uj'ijJcJU^ 
njilbuLAJL  d-ricL  CwmjJUtt  cLtXculA. 

361  T1  CUa  •  Cf\Aca4r. 


Specialized  Ink  Books 

★  “To  mark  the  centennial  of  its  progress 
the  Geo,  H.  Morrill  Company  announces  to 
the  printing  and  lithogp-aphing  fields  a 
unique  merchandising  plan.  Because  of  the 
ever-growing  tendency  toward  specializa¬ 
tion  in  the  industry,  a  series  of  equally  spe¬ 
cialized  ink  books  have  been  prepared,  each 
designed  to  answer  particular  needs.  These 
books,  illustrated  and  described  in  the  pages 
that  follow,  mark  a  new  departure  in  ink 
and  color  presentation,  a  successful  effort 
to  avoid  generalizations  of  any  sort  and  to 
exhibit  inks  on  specific  stocks  for  specific 
presses  and  types  of  products.  With  these 


books  the  printer  will  be  able  to  solve  his 
color  problems  on  a  practical  basis,  re¬ 
ferring  to  ink  specimens  that  make  use  of 
his  own  materials — specimens  that  were 
printed  under  the  regular  conditions  of  his 
own  shop  and  by  printers  of  his  own  cali- 
bre!” 

So  reads  a  paragraph  in  a  very  interesting 
plastic  bound  folder,  headed  “A  Centennial 
of  Progress,”  that  has  been  issued  as  part 
of  a  campaign,  by  Geo.  H.  Morrill  Co., 
100  Sixth  Avenue,  New  York  City.  The 
hundred  years’  history  of  the  company  is 
interestingly  presented  and  descriptions  of 
the  “Specialized  Ink”  books  temptingly  de¬ 
scribed.  Any  of  these  books  are  available 
to  readers  upon  request.  The  present  titles 
are  “Morr  Glos  Label  Inks,”  “Offset  Inks,” 
“Sil-vor-plate,”  “Morr  Glos  Corrugated  and 
Fibre-board  Inks,”  “Halftone  Blacks  and 
Process  Colws,”  “Morr  Glos  Carton  Inks,” 
and  “Cotton  and  Burlap  Inks.” 


Dispose  of  your  surplus  equipnunU 
through  our  Classified  Advertising 
Section. 
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DEALERS 

Write  for  com¬ 
plete  information 
and  discounts. 


Don't  Miss  This! 

Here's  your  opportunity  to  get  a  really 
fine  pair  of  Tweezers  at  a  remarkably 

LOW  PRICE 

Not  a  cheap  spot  welded  job,  They're 
made  of  special  heavily  plated  spring 
steel  with  shim  in  head  and  firmly  riv¬ 
eted.  No  better  tweezers  made.  Good 
for  a  lifetime  of  constant  service. 

A  REAL  BARGAIN 

No.  348 — Bodkin  Tweezer — 414' 

No.  330— Tweezer— 41/2" _ 

No.  340 A — Tweezer — Ar _ 

Price  includea  genuine  leather  case, 
paid  if  cash  accompanies  order. 

"Ah  Hem  0^  ScoMtnif' 


.$1.00 
.  .70 
.  .60 

Post 


ECONOMY  PRINTERS  PRODUCTS  CO. 

(09  So.  LaSalle  St.  Wabash  2775  Chicago 


DO  IT  BETTER 


WITH  A 


BRACKETT 

TIPPING  MACHINE 


No  Special 

Operator 

Needed 


.  .  .  AND  MAKE  BETTER 
PROFITS  ON  YOUR  WORK 

•  A  BRACKETT  TIP¬ 
PING  MACHINE  will 
get  the  work  done' 
faster,  more  accurately, 
more  uniformly  than 
any  hands  can  do  it. 
Assembles  and  pastes 
alternate  carbon  and 
printed  forms  in  dupli¬ 
cate,  triplicate  and  quadrupli¬ 
cate  sets.  Unequalled  for  order 
books,  invoice  pads,  shipping  and 
bank  forms  and  similar  multi¬ 
carbon  sets.  If  you're  not  already 
doing  this  type  of  work  in  volume^  get 
a  BRACKETT  and  go  after  it  .  .  .  it's  a 
money-making  field.  Write  for  details. 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S.  Dearborn  St.,  Chicago,  111 
330  W.  42nd  St.,  New  York,  N  Y. 


The  Graphic  Arts  Monthly — Marche  1940 


83 


Wins  IPl  Contest 

★  First  prize  in  the  Fourth  Annual  IPI 
Essay  Contest  on  Color  has  been  won  by 
Lawrence  Mund,  17-year-old  senior  at  the 
New  York  School  of  Printing. 

This  brings  top  honors  to  the  East  for 
the  first  time;  in  the  three  previous  con¬ 
tests,  first  place  was  won  by  California 
students.  Mund’s  prize  is  a  $300  scholar¬ 
ship  to  the  Department  of  Printing  at  the 
Carnegie  Institute  of  Technology. 

About  7,400  high  school  students  of  print¬ 
ing  representing  more  than  300  schools  in 
the  United  States  and  Canada  participated 
in  the  1940  contest.  Entrants  were  re¬ 
quired  to  write  essays  on  some  phase  of 
the  subject,  “The  Contribution  of  Color  to 
Printing.” 

Lawrence  Mund  carried  off  double  hon¬ 
ors  in  the  contest.  His  essay  was  awarded 
first  place  for  content,  and  in  addition,  it 
was  adjudged  by  the  jury  to  be  the  “best 
printed  essay.”  Although  students  were  not 
required  to  print  the  essays  they  sent  in,  a 
special  prize  was  offered  this  year  for  the 
best  printed  paper  that  was  submitted.  The 
award,  a  silver  loving  cup,  was  presented 
to  Lawrence  Mund  at  the  January  g^'adua- 
tion  exercises  of  the  New  York  School  of 
Printing.  He,  in  turn,  passed  this  cup  to 
his  principal,  Mr.  J.  Henry  Holloway,  for 
permanent  possession  ‘by  the  school.  (His 
essay  appears  on  page  20  of  this  issue  of 
GAM.) 

Second  prize  was  won  by  Jay  Newman,  a 
senior  at  Bosse  High  School,  Evansville, 
Indiana.  This  prize  is  a  trip  to  New  York 
City  and  to  the  1940  New  York  World’s 
Fair.  Jay  has  been  co-editor  of  his  school 
paper,  and  he  is  interested  in  journalism, 
as  well  as  printing. 

Russell  Jensen,  a  junior  at  Washington 


Park  High  School,  Racine,  Wisconsin,  ii 
the  winner  of  the  third  prize — $50  in  rflfh 
He  intends  to  follow  printing  and  advertii- 
ing  as  a  vocation,  and  he  is,  at  present, 
head  foreman  of  a  class  of  beginning  stu¬ 
dents  in  the  school  print  shop. 

Fourth  prize  in  the  contest  went  to  Rob¬ 
ert  James  Golden,  14  years  old  and  a  ninth 
grade  student  at  Sedgwick  Junior  High 
School,  West  Hartford,  Conn. 

»  « 

ATF-Webendorfer  DemonstraticHis 

★  Thirty  important  printing  centers  of  the 
country  are  being  covered  by  a  series  of 
demonstrations  of  the  ATF-Webendorfer 
“Little  Giant”  press,  now  in  progress.  Eight 
of  these  demonstrations  were  held  during 
February  at  Boise  (Idaho),  Butte  (Mont), 
Augusta  (Ga.),  Jacksonville  (Fla.),  Miami 
(Fla.),  St.  Cloud  (Minn.),  Duluth  (Minn.) 
and  San  Diego  (Cal.).  The  schedule  for 
March  and  April  follows :  Spokane  (Wash.), 
Mobile  (Ala.),  Cleveland  (O.),  Detroit 
(Mich.),  Seattle  (Wash.),  Montgomery 
(Ala.),  Youngstown  (O),  Flint  (Mich), 
Tacoma  (Wash.),  Birmingham  (Ala.),  Al¬ 
buquerque  (N.  M.),  Akron  (O.),  I^n- 
cah  (Ky.),  Portland  (Ore.),  (Chattanooga 
(Tenn.),  Mansfield  (O.),  Memphis  (Tenn.), 
Eugene  (Ore.),  Jackson  (Miss.),  Shreve¬ 
port  (La.),  Little  Rock  (Ark.),  Springfield 
(Mo.). 

Because  of  the  heavy  demand  for  ATF- 
Webendorfer  offset  equipment,  the  “Little 
Giant”  parts  manufacture  and  assembly  has 
recently  been  transferred  from  the  Weben- 
dorfer  plant  in  Mt.  Vernon,  N.  Y.,  to  the 
main  American  Type  Founders  plant  in 
Elizabeth,  N.  J.  By  this  means  it  will  be 
possible  for  ATF  to  speed  up  its  production 
schedule  both  in  offset  and  letterpress  equip¬ 
ment. 


225  N.  WABASH  AVE..  CHICAGO.  ILL. 
TELEPHONE  FRANKLIN  7iOI 


ympa/mi 


advertising  art  studios  photo  engravings  commercial  PHOTOGRAPHERS 
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Strathmore  Sales  Program 

★  A  sales  and  advertising  program  as  novel 
in  itself  as  the  idea  behind  it  is  basic,  is  be¬ 
ing  initiated  by  the  Strathmore  Paper  Com¬ 
pany  in  connection  with  its  Staple  Papers 
Group. 

It  was  just  a  year  ago  that  the  idea  of 
the  “Strathmore  Staple  Papers”  was  orig¬ 
inated  and  introduced  to  advertisers  and 
printers  by  means  of  a  combination  maga- 
zine-and-direct  mail  campaign.  The  idea  so 
quickly  proved  its  merit  that  the  average 
sales  of  each  of  four  lines  in  the  Group  in¬ 
creased  25%. 

Realizing  how  effective  this  Staple  Paper 
idea  had  been,  Strathmore  is  adding  two 
new  lines  to  the  Group  in  1940,  making  six 
instead  of  four  papers.  The  large,  new  and 
novel  advertising  and  promotion  program  is 
aimed  at  popularizing  still  further  this 
Staple  Paper  idea. 

Eight  bright  colored  mailing  pieces  which 
are  at  variance  with  each  other  in  almost 


00 


TO 


YOU  LL  CHOOSE  A 

COST  CUTTER 


COST 
CUTTER 
SAWS  .1 


every  characteristic  are  attractively  arrang¬ 
ed  in  a  giant  and  dignified  box  for  direct 
distribution  to  Strathmore’s  agents’  sales¬ 
men  with  individual  mailings  of  the  same 
pieces  going  later  to  a  list  of  20,000  print¬ 
ers,  advertisers  and  users  of  paper. 

Developed  through  extensive  experience, 
Strathmore  is  carrying  out  a  sales  idea 
which  is  predicated  on  the  belief  that  any 
advertising  program  to  be  effective  must 
also  be  useful  to  those  persons  who  actually 
sell  in  the  market.  Thus  this  campaign  on 
the  Strathmore  Staple  Papers  is  scheduled 
and  co-ordinated  as  carefully  as  any  radio 
program,  being  carried  through  from  mill  to 
merchant  to  printer  to  customer.  Accord- 


MORTISING 

MITERING 

BLOCKING 

TRIMMING 

SAWING 


Also  made  in 
bench  modele 


Wnf*  f^r  compiti*  dttcripfion  and  pncts. 

C.  B.  NELSON  k  COMPANY 
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ingly,  the  mailing  pieces  themselves  are  de¬ 
signed  as  actual  sales  tools  which  either  the 
merchants’  salesmen  or  printers’  salesmen 
may  use  in  selling  their  customers. 

The  whole  program  starts  by  being  mer¬ 
chandised  by  the  Strathmore  salesmen 
through  sales  meetings  in  each  of  the  Strath¬ 
more  paper  merchants’  establishments. 
Thereafter  sales  letters,  commercial  speci¬ 
men  portfolios,  sales  bulletins,  and  maga¬ 
zine  advertising  will  carry  on  the  campaig^n 
as  supplemental  materials. 

Even  more  impressive  and  novel  than  the 
Family  of  Staple  Papers  campaign  which  in 
1939  won  Strathmore  an  award  for  excel¬ 
lence  in  the  N.I.A.A.  competition,  this 
Staple  Papers  campaign  is  featuring  two 
new  lines,  Strathmore  Writing  and  Strath¬ 
more  Book,  which  have  been  added  by  pop¬ 
ular  demand  so  that  the  Staple  Paper  Group 
may  meet  every  printing  need. 

A  varied  treatment  that  is  possible  with 
these  six  Staple  Papers  is  shown  in  the 
mailing  pieces  themselves  where  illustra¬ 
tions  range  delightfully  from  a  Charles 
Dana  Gibson  sketch  to  a  portrait  of  a  rare 
East  Indian  cat.  Halftones,  line  cuts,  over¬ 
prints,  straight-way  screens,  letterpress,  off¬ 
set,  swatch  and  “paper-patch”  sampling, 
multifolds,  and  many  other  interesting  char¬ 
acteristics  of  these  pieces  will  show  printers 
the  range  of  possibilities  in  these  Strath¬ 
more  Staple  Papers. 

«  » 

Vandercook  S3aicro  Inker 

★  For  several  years  Vandercook  &  Sons 
have  been  experimenting  in  an  attempt  to 
eliminate  inking  troubles  due  to  a  variance 
in  timing  between  the  inking  rollers  and 
the  form.  For  ideal  printing  conditions, 
form  rollers  should  be  timed  perfectly  with 
the  form,  so  accurately  that  there  is  no  slip 
or  drag  on  the  form.  With  form  rollers 
driven  in  the  conventional  manner  by  vi¬ 
brators  it  is  not  possible  to  obtain  this  ideal 


condition.  In  order  to  determine  whether 
the  form  rollers  on  a  particular  press  were 
being  driven  at  the  correct  speed  a  very 
sensitive  gauge  was  developed.  By  placing 
this  gauge  on  the  bed  of  a  press  and  running 
the  form  rollers  over  the  gauge,  it  is  possible 
to  determine  immediately  how  much  faster 
or  slower  the  form  rollers  should  be  driven. 

The  Vandercook  Syncro  Inker  makes  it 
possible  to  produce  the  finest  printing  with 
rather  hard  synthetic  rubber  form  rollers. 


Synekroniming  Meehanitm  of  Vandercook 
Syncro  Inker 

The  Vandercook  Syncro  Inker  does  not  rely 
partially  on  the  form  to  drive  the  form  roll¬ 
ers  as  is  the  case  in  conventional  inking 
systems.  Therefore,  fine  printing  can  be 
done  with  form  rollers  that  have  practically 
no  tack.  According  to  the  announcement, 
plates  are  less  apt  to  fill  up;  and  cleaner 


Stand  A  Outtsp  FREE  with  initial  order 
THE  JOHNSTON  PAPER  COMPANY. 


Chesterfield  makeready  tissue 

IN  ROLLS  •  UNIFORM  •  ECONOMICAL 

.001  Thickness  for  Printers — 3000  lineal  feet  per  roll 
15  inch . $6.00  20  inch . $8.00 


.0015  Thickness  for  Lithogrs. — 2000  lineal  feet  per  roll 

19  Vk  inch. . 4  T.OO  44  inch . $16.00 

25%  inch .  9.50  48  inch . .  1T.50 

88  %  Inch .  13.00  54  %  inch . 20.00 

2060  READING  ROAD.  CINCINNATI.  OHIO 
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printing  will  always  be  produced  when  the 
form  rollers  are  traveling  at  the  correct 
speed. 

Complete  information  on  the  Vandercook 
Syncro  Inker,  Patented  November  28,  1939, 
No.  2181714,  may  be  obtained  by  writing 
Vandercook  &  Sons,  900  North  Kilpatrick 
Avenue,  Chicago. 

»  « 

New  Mold  for  Ingots 

★  “Roll-over”  is  the  trade  name  of  the  pat¬ 
ented  air-cooled  mold  that  casts  the  Double¬ 
ear  Slip-off  type  metal  ingot  which  drops 
<  automatically  from  the  hook  on 

the  metal  feeder.  An  advantage 
claimed  for  the  Roll-over  mold 
by  its  manufacturers,  the  United 
American  Metals  Corporation, 
2246  W.  Hubbard  Street,  Chi¬ 
cago,  is  that,  by  an  easy  turn  of 
the  handle,  the  mold  rolls  over 
and  dumps  out  the  ingot.  The 
molds  heretofore  used  in  print¬ 
ing  plants  for  casting  ingots  (or 
“pigs,”  as  they  are  also  called) 
used  on  metal  feeders,  required 
lifting  one  end  of  the  mold  and 
letting  it  drop  to  shake  the  pig 
out.  More  often  than  otherwise 
it  required  several  liftings  and 
knockings  before  the  pig  could 
be  shaken  loose  from  the  mold. 
By  the  time  a  ton  of  metal  was 
dumped,  the  man  on  the  job 
was  pretty  well  fagged  out  and 
his  efficiency  correspondingly 
reduced.  Besides  rolling  over  on  its  own, 
as  its  name  implies,  the  Roll-over  mold  is 
designed  with  a  pair  of  “knockers”  that 
shake  the  pig  loose  without  effort  on  the 
part  of  the  remelt  man.  Another  advan¬ 
tage,  which  only  one  who  has  done  remelt¬ 
ing  and  dumping  can  fully  appreciate,  is 
that  with  the  Roll-over  mold  there  are  no 
more  scraped  knuckles,  as  the  large,  roomy 
handle  is  so  located  that  the  knuckles  of 
the  hand  clear  the  floor.  A  point  is  also 
made  of  the  fact  that  the  mold  stands  firm¬ 
ly  on  end,  as  shown  in  the  accompanying 
illustration,  and  when  not  in  use,  six  Roll¬ 
over  molds  will  occupy  less  than  1  square 
feet  of  floor  space. 

»  « 

Douglas  C.  McMurtrie  discussed  “Print 
ing — Past  and  Future,”  before  the  Febru¬ 
ary  meeting  of  the  Club  of  Printing  Crafts 
men  of  New  York. 


For  Quick,  Accurate 
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FORM-LINER 
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By  using  this  2-Way  Form-Liner  you 
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Honor  Two  Inventors 

★  Two  Monotype  engineering  executives, 
Mauritz  Christian  Indahl,  chief  engrineer, 
and  William  Carl  Huebner,  technical  engi¬ 
neering  counsel  on  photo-mechanical  equip¬ 
ment,  were  recipients  of  “Modern  Pioneer” 
awards  at  a  banquet  of  the  Philadelphia 
Chamber  of  Commerce  on  February  16.  The 
banquet  was  held  in  connection  with  na¬ 
tion-wide  observance,  under  the  auspices  of 
the  National  Association  of  Manufacturers, 
of  the  IS 0th  Anniversary  of  the  U.  S.  Pat¬ 
ent  System,  and  awards  were  made  to  out¬ 
standing  inventors  and  research  scientists 
associated  with  manufacturing  firms  located 
in  the  vicinity  of  Philadelphia. 

The  “Modern  Pioneer”  award  was  given 
to  Mr.  Indahl  “For  inventions  in  the  field 
of  machine  type-setting  and  type-making 
for  the  Lanston  Monotype  Machine  Com¬ 
pany  which  have  been  major  contributions 
to  the  dissemination  of  knowledge,  the  de¬ 
velopment  of  culture  and  education,  and 
the  stimulation  of  business  and  industry 
through  the  medium  of  the  printed  word.” 

In  presenting  the  award  to  Mr.  Huebner 
it  was  said :  “In  a  written  opinion.  Judge 
Walter  G.  Lindley  of  the  District  Court 
of  the  United  States  for  the  Northern  Dis¬ 
trict  of  Illinois  states  that  William  Carl 
Huebner  ‘founded  a  new  art,  or  a  new 
branch  in  the  art  of  printing.’  ” 

Mauritz  C.  Indahl  has  been  connected 
with  the  Engineering  Department  of  the 
Monotype  Company  at  Philadelphia  for  al¬ 
most  forty  years,  and  for  the  past  twenty- 
five  years  has  been  its  Chief  Engineer.  He 
is  the  inventor  of  a  number  of  features  of 
Monotype  operation  and  the  designer  of 
the  Monotype  Material  Making  Machine 
and  of  the  Monotype  Giant  Caster. 

William  C.  Huebner  became  associated 
with  the  Monotype  Company  as  Technical 
Engineering  Counsel  on  photo-meehanical 
equipment  and  processes  shortly  after  the 
purchase  by  the  Monotype  Company  of  the 
assets  of  the  Directoplate  Corporation,  in 
the  summer  of  1933.  He  makes  his  home 
in  New  York  City,  where  he  maintains 


Huebner  Laboratories,  in  which  new  ma¬ 
chines  and  processes  for  use  in  lithography 
and  gravure  printing  are  developed  and 
their  practical  application  worked  out.  Mr. 
Huebner  is  a  pioneer  inventor  and  is  re¬ 
sponsible  for  many  new  machines  and  proc¬ 
esses  in  general  use  in  lithography  and 
gravure. 

»  « 

Harris  Honored 

Among  the  fifteen  inventors  who  were 
honored  at  the  “Modern  Pioneers”  dinner 
in  Cleveland  in  February  was  Alfred  F. 
Harris,  chairman  of  the  board,  Harris-Sey- 
bold-Potter  Company.  He  was  given  recog¬ 
nition  “for  his  development  of  the  meth^ 
and  machinery  of  the  offset  lithographic 
method  of  printing.” 

i>  « 

Rubber  Plate  Gums 

★  In  an  interesting  folder  which  it  has  re¬ 
cently  issued  for  the  rubber  plate  field, 
Ideal  Roller  &  Manufacturing  Company, 
2512  W,  24th  Street,  Chicago,  and  21-24 
Thirty-ninth  Avenue,  Long  Island  City, 
N.  Y.,  points  out:  “Two  principal  types 
of  raw  materials  are  used  in  compounding 
Ideal  plate  gums — regular  crude  plantation 
rubber  and  rubbers  made  of  various  syn¬ 
thetic  resins. 

“Synthetic  rubbers  are  less  affected  by 
the  oils  in  inks  and  are  recommended  for 
long,  steady  runs  where  accuracy  of  gauge 
and  register  are  important  factors. 

“Regular  rubbers  are  less  affected  by 
acids,  are  less  expensive  than  the  synthetic 
materials,  may  generally  be  stored  for  long¬ 
er  periods  of  time  without  deterioration 
and,  as  a  rule,  are  easier  to  mold.” 

The  folder  lists  the  various  materials  the 
company  carries  in  stock  with  recommen¬ 
dations  as  to  which  materials  should  be 
used  for  certain  purposes  and  with  the  vari¬ 
ous  types  of  inks.  The  folder  lists  also  the 
advantages  Ideal  Plate  Gums  give  the  user, 
and  gpves  a  description  of  the  Ideal  Rubber 
Plate  Adhesive. 


Writ*  for  our 
foldor 

TYPE  METAL 

HELPS 


(as  fine  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n,  2246  West  Hubbard  Street,  Chicago.  Illinois 
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St.  Louis  Elects  Officers 

Newly  elected  officers  of  the  Associated 
Printers  &  Lithogrraphers  of  Saint  Louis, 
Inc.,  St.  Louis,  Mo.,  are  President,  Con. 
p.  Curran,  Jr.;  Vice-president,  John  M. 
Wolff,  Jr.;  Treasurer,  George  E.  Gannett; 
Secretary,  Harold  M.  Hungerford.  Gbrdon 
C.  Hall  is  executive  vice-president. 

At  the  annual  meeting  of  the  association, 
held  February  14,  Frederick  B.  Heitkamp, 
American  Type  Founders  Corporation, 
spoke  on  “Putting  a  New  Punch  in  Sales.” 
»  « 

Light  for  Proof  Presses 

'^Vandercook  &  Sons,  300  North  Kilpat¬ 
rick  Ave.,  Chicago,  announce  the  new  Any- 
angle  Fluorescent  Feed  Board  Light  for 
Vandercook  Proof  Presses. 

The  Vandercook  Anyangle  Fluorescent 
Feed  Board  Light  affords  a  very  close  ap- 


Vmndereook  Anyangle  Fluoreteent  Light  24  Pt. 

Iffoach  to  daylight.  It  is  the  most  practical  HANE 
light  for  color  matching.  In  its  direct  beam  Enclose 
there  is  no  glare — only  a  soft  even  illumina-  above 
tion. 

The  Anyangle  Fluorescent  Feed  Board  Nome. 
Light  has  an  ingenious  fixture  which  per-  Addrg 
mits  easy  adjustment  in  any  position —  ORDER 
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which  it  maintains  without  thumb  screws 
or  other  devices.  The  illustration  shows  the 
Anyangle  Fluorescent  Light  in  position  over 
the  press  bed.  It  can  be  moved  to  prac¬ 
tically  any  desired  working  position. 

The  Anyangle  Fluorescent  Feed  Board 
Light  is  supplied  complete  with  an  18  inch, 
15  watt  tube,  and  bracket  for  clamping  to 
wood  or  metal  feed  boards. 


Elected  to  Presidency 

★  John  W.  Donald,  production  manager  of 
King  Features  Syndicate,  has  been  elected 
president  of  the  New  York  Club  of  Printing 
House  Craftsmen.  Mr.  Donald,  known  in 
the  King  plant  and  to  hundreds  of  publish¬ 
ers,  editors  and  mechanical  chiefs  as  “John,” 
learned  his  production  methods  under  the 
late  John  S.  Healy,  production  manager  of 
The  New  York  American  and  later  mechan¬ 
ical  manager  of  the  Hearst  Newspapers. 

In  his  present  position,  Mr.  Donald  has 
charge  of  production  which  includes  mould¬ 
ing  16,000  full-page  mats  a  week.  More 
than  15  million  four- page  standard  color 
comic  and  magazine  pages  are  printed  by 
King  Features  Syndicate  weekly. 

His  most  difficult  job,  John  says,  was  the 
one  of  getting  full-page,  four-color  electro 
plates  in  perfect  register.  In  collaboration 
with  the  foremen  of  the  American  Weekly 
electrotype  plant,  he  worked  out  a  plan 
which  has  resulted  in  the  excellent  register 
of  color  work  of  newspaper  magazine  pages 
today. 

John  came  to  King  Features  Syndicate 
five  years  ago  from  The  American  Weekly 
and  The  Comic  Weekly,  where  he  was  sup¬ 
erintendent  of  electrotyping  and  stereotyp¬ 
ing. 

«c  n 

Bask  Passes  On 

★  Anthony  S.  Busk,  president  of  the  New 
Era  Manufacturing  Company,  Paterson, 
N.  J.,  died  suddenly  in  Cincinnati  on  Feb¬ 
ruary  27.  With  his  wife,  he  had  just 


started  on  a  combined  business  and  pleasure 
trip  which  was  to  have  taken  them  to 
Louisiana,  Texas,  and  other  points  in  the 
South  and  Southwest. 

Mr.  Busk  was  born  in  Copenhagen,  Den¬ 
mark,  on  January  2,  1884.  At  an  early  age 
he  went  to  work  as  a  machinist  apprentice 
at  the  Whitlock  Printing  Press  Mfg.  Co. 
Later  he  attended  Pratt  Institute,  in  Brook¬ 
lyn,  studying  machine  design.  He  developed 
considerable  skill  as  a  designer  of  printing 
presses  and  was  employed  by  several  of  the 
well-known  builders  of  this  type  of  equip, 
ment  in  the  Elast. 

In  1919  Mr.  Busk  went  to  Poughkeepsie, 
N.  Y.,  as  engineer  and  manager  of  the  Hoe 
Corporation.  He  left  there  in  1932  to  be¬ 
come  vice-president  and  chief  engineer  of 
the  New  Era  Manufacturing  Company  of 
Paterson,  N.  J.  He  introduced  many  im¬ 
provements  in  this  company’s  line  of  print¬ 
ing  presses  and  was  instrumental  in  effect¬ 
ing  a  large  expansion  in  the  volume  of  its 
business.  In  1937  he  became  president  of 
the  company,  which  position  he  held  at  the 
time  of  his  death. 


Mrs.  Fred  J.  Hagen  Departs 

★  Mrs.  Louise  Hagen,  wife  of  Fred  J. 
Hagen,  vice-president  of  the  Workman 
Mfg.  Co.,  Chicago,  and  a  past  president  of 
the  International  Association  of  Printing 
House  Craftsmen,  died  on  March  3.  De¬ 
parting  from  our  usual  news  item  style,  we 
here  wish  to  say  that  Mrs.  Hagen  was  as 
well  known  and  esteemed  in  Craftsmen’s  cir¬ 
cles  throughout  the  country  as  is  her 
spected  husband.  The  many  friends  that 
thronged  the  North  Shore  Methodist 
Church,  Glencoe,  Illinois,  for  the  impres¬ 
sive  and  beautiful  funeral  services  attested 
to  Mrs.  Hagen’s  life  of  service  and  devotion 
to  the  graphic  arts  field,  her  church  and  her 
community.  She  leaves  her  husband,  Fred 
J.,  two  sons,  Fred,  Jr.  and  Jack  and  a 
daughter,  Mrs.  Amy  Nelson. 
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Frackelton  Passes  On 
^Robert  J.  Frackelton,  president  of  The 
Chandler  &  Price  Company,  died  on  Febru¬ 
ary  10.  He  was  born  June  11,  1868,  in 
Chandlerville,  Illinois.  He  graduated  from 
Illinois  College,  Jacksonville,  Illinois. 

In  1895  he  came  with  The  Chandler  & 
Price  Company,  acting  as  secretary  and 


treasurer.  Upon  the  death  of  Harrison  T. 
Chandler  in  1912,  Mr.  Frackelton  was  made 
president  of  the  company  and  for  28  years, 
until  his  death,  he  held  this  position. 

He  was  a  director  of  The  Cleveland  Trust 
Company,  a  director  and  vice-president  of 
the  Reliance  Gauge  Column  Company,  a 
member  of  the  Union  Club,  the  University 
Club  and  Shaker  Club.  Mr.  Frackelton 
was  very  much  interested  in  Y.  M.  C.  A. 
work  and  was  a  trustee  and  life  member. 
An  editorial  in  the  February  13  issue  of 
The  Cleveland  Press  lauded  Mr.  Frackelton 
as  a  “Doer  of  Good  Deeds.” 

»  a 

Lndlow  Appoints  Elrod 

l^The  Ludlow  Typog^raph  Company  an¬ 
nounces  the  appointment  of  Gordon  F.  El¬ 
rod  as  district  manager  at  Atlanta,  Georgia. 
Mr.  Elrod  succeeds  the  late  E.  George 
Myers,  whose  death  occurred  early  in  Jan¬ 
uary. 

^  Formerly  having  served  as  Ludlow  ter¬ 
ritorial  representative  in  North  and  South 
Carolina,  Georgia,  Florida  and  eastern  Ten¬ 
nessee,  Mr.  Elrod  is  well  known  throughout 
the  South. 


FOR  A  DAY,  A  WEEK  OR  A  YEAR 


Economical 
Luxury  »  » 

Next  time  you  come  to  Chicago 
try  an  apartment  hotel.  In  addi¬ 
tion  to  regular  hotel  accommo¬ 
dations  you  have  a  kitchen  with 
complete  equipment  including 
refrigerator,  dishes,  utensils, 
etc.  Should  you  decide  to  stop 
in  an  apartment  hotel  try  the 
Wellington  Arms  on  Chicago's 
North  Side  bordering  Lincoln 
Park  overlooking  the  Lake.  We 
honestly  believe  you  will  like  it. 
Write  for  an  illustrated  folder. 
Rates  begin  $2.50  daily  and 
$50.00  monthly. 

lUELLINGTON 

ARMS 

2970  Sheridan  Rd.,  CHICAGO 

WALTER  WILLS,  Managing  Director 
THOMAS  GANNON,  Resident  Manager 
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Re  Unemployment  Tax 

★  Outliningr  a  six-point  progrram  for  remov¬ 
al  of  inequities  from  unemployment  com¬ 
pensation  tax  laws,  the  American  Photo- En¬ 
gravers  Association,  with  headquarters  in 
Chicago,  in  a  letter  to  the  President,  mem¬ 
bers  of  the  Senate  and  House  of  Representa¬ 
tives,  the  Social  Security  Board,  and  the 
Social  Security  Advisory  Council,  has  re¬ 
quested  action  to  remove  from  the  Social 
Security  Act  many  unequal  features  that 
are  unnecessarily  hampering  business,  pre¬ 
venting  increased  employment,  and  accumu¬ 
lating  huge  and  unnecessary  reserve  funds. 

Claimed  as  the  first  constructive  effort  to 
solve  the  problems  of  unemployment  com¬ 
pensation  taxes,  the  suggested  program  is 
based  upon  two  years  of  research  covering 
the  351  manufacturing  industries  of  the 
United  States.  It  is  the  result  of  a  joint 
effort  by  the  International  Photo-Engrav¬ 
ers  Union  and  the  Association  and  is  being 
supported  by  many  trade  associations,  labor 
leaders  and  students  of  economic  problems. 

Findings  of  the  association  indicate  that 
238,000  workers,  more  than  the  average 
number  employed  in  Wisconsin  or  North 
Carolina,  are  deprived  of  unemployment 
compensation  benefits  merely  because  they 
are  employed  in  small  establishments.  Many 
other  thousands  are  deprived  of  opportuni¬ 
ties  for  employment  because  the  added  tax 
burden  to  employers  is  in  many  instances 
greater  than  the  wages  that  would  be  paid 
if  more  workers  were  added  to  payrolls. 

Favoritism  in  the  Act  is  charged  whereby 
large  business  enterprises  are  unduly  priv¬ 
ileged  while  small  concerns  are  forced  to 
bear  unnecessary  burdens.  Taxes  levied  are 
in  many  instances  out  of  proportion  to  bene¬ 
fits  paid  to  unemployed  workers,  it  is 
claimed.  The  result  is  said  to  be  an  accumu¬ 
lation  of  huge  and  unnecessary  reserve 
funds  that,  in  some  states,  are  sufficient  to 
pay  benefits  for  from  five  to  ten  years  even 
if  no  additional  taxes  were  collected. 

As  many  as  175  different  lines  of  manu¬ 
facturing  industries  are  being  placed  in  dif¬ 
ficult  competitive  positions  due  to  the  un¬ 
equal  incidence  of  the  unemployment  com¬ 
pensation  taxes,  it  is  claimed  by  the  asso- 
ciatioiM.  As  a  general  rule  those  industries 
that  pay  high  wages,  maintain  steady  em¬ 
ployment,  or  in  which  wages  are  a  large  part 
of  sales,  are  handicapped  by  the  tax  bur¬ 
den.  On  the  other  hand,  low-wage  indus¬ 


tries  ;  industries  with  unsteady  employment, 
or  those  in  which  wages  form  a  small  part 
of  sales,  receive  competitive  advantages. 
These  conditions,  the  association  claims,  are 
causing  a  constant  lowering  of  wage,  em¬ 
ployment  and  living  standards,  and  are  d^ 
stroying  opportunities  for  increased  employ¬ 
ment  and  business  expansion. 

The  six-point  program  offered  by  the  as¬ 
sociation  for  correction  of  inequities  in  the 
Social  Security  Act  is:  1.  Sever  unemplqy. 
ment  compensation  from  other  features  of 
the  Social  Security  Act.  2.  Extend  unem¬ 
ployment  compensation  and  taxes  to  all 
concerns  in  the  covered  industries.  3.  Limit 
unemployment  compensation  taxes  to  indi¬ 
vidual  wages  and  salaries  of  not  more  than 
$1,600  per  year.  4.  Prohibit  the  use  of 
pooled  fund  reserve  plans  in  state  compen¬ 
sation  acts.  5.  Require  the  use  of  separate 
employer  reserve  accounts  and  separate  em¬ 
ployer  trust  funds  in  the  state  laws.  6.  Lim¬ 
it  reserve  funds  to  a  practical  amount. 

«  » 

Rubber  Plate  Night  was  the  name  desig¬ 
nated  to  the  February  meeting  of  the  Chi¬ 
cago  Club  of  Printing  House  Craftsmen. 
Gradie  Oakes,  Process  Rubber  Plate  Com¬ 
pany,  Chicago,  and  second  vice-president  of 
the  Chicago  Club,  spoke  on  “Rubber — The 
Printing  Plate  of  Tomorrow.”  The  talk 
was  linked  with  an  interesting  display  of 
rubber  printing  plates  and  demonstrations. 

«  » 

Radio-Printing  Hook-up 

( Continued  from  page  22) 

taining.  A  fee  of  three,  five  or  ten  cente 
per  requested  copy  ought  to  cover  costs. 

The  printer  sets  the  matter  in  type, 
keeps  it  standing  or  makes  a  mat  of 
same.  In  time,  quite  a  library  of  mats 
will  be  accumulated — always  ready  for 
reprints  as  occasions  demand. 

Much  more  can  be  stated  of  the  pos¬ 
sibilities  for  public  service  to  be  ren¬ 
dered  but  the  capture  of  the  oral  word 
on  the  air  and  put  into  print  for 
confirmation  shall  make  radio  doubly 
valued  and  more  sympathetically  secure 
among  the  people. 
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Prefers  Ink  to  Perfume? 

ii  Women  in  industry  are  no  novelty  these 
days,  but  when  you  find  one  who  really 
likes  to  step  into  a  pair  of  overalls  and  get 
covered  with  machine  oil  up  to  her  elbows, 
it’s  news. 

Madelon  L.  Huellinghorst,  recently  ap¬ 
pointed  eastern  representative  of  ATF’s 
rubber  plate  division,  exemplifies  perfectly 
the  old  adage  that  printers’  ink  will  never 
wash  off.  At  the  age  when  most  girls  are 
doing  a  little  genteel  stenography  as  a  pre¬ 
lude  to  matrimony,  Mrs.  Huellinghorst  got 
her  first  job  as  a  press  feeder  with  the  Con¬ 
cordia  Publishing  House  of  St.  Louis,  Mo. 


oping  a  new  machine  by  which  the  printer 
could  make  rubber  printing  plates  in  hb 
own  plant,  that  was  enough  to  bring  her 
back  into  the  game.  As  a  practical  printer, 
she  realized  the  potentialities  of  this  new 
development.  She  determined  to  learn  about 
the  machine  and  to  perfect  her  knowledge 
of  rubber  plate  printing. 

With  permission  from  the  Stereotype 
management,  she  donned  her  work  clotkes 
and  started  right  in  building  rubber  plate 
making  machines  from  the  ground  up. 

To  the  hard-boiled  mechanics  of  the 
Stereotype  plant,  a  woman  in  a  machine 
shop  was  pretty  hard  to  take.  Most  women, 
they  suspected,  thought  that  machines  just 
gfrew  on  trees.  But  after  they  had  seen  Mrs. 
Huellinghorst  get  herself  cheerfully  slath¬ 
ered  with  gear  oil,  use  precision  instruments 
with  the  deftness  of  an  engineer  and  do  an 
assembly  job  with  the  best  of  them,  their 
original  skepticism  blew  away  like  smoke. 
Today,  in  the  Stereotype  plant,  Madelon 
Huellinghorst  is  just  one  of  the  boys. 

In  joining  the  ATF  organization,  Mrs. 
Huellinghorst  felt  she  was  coming  back 
home,  for  her  mother  was  connected  with 
the  ATF  St.  Louis  branch  as  far  back  as 
1908.  Mrs.  Huellinghorst  was  first  en¬ 
gaged  by  ATF  to  demonstrate  the  ATF 
rubber  plate  machine  at  the  National  Gra¬ 
phic  Arts  Exposition.  Now  she  is  helping 
to  install  machines,  training  operatives  and 
co-operating  with  printers  all  along  the 
eastern  seaboard  from  Atlanta  to  Buffalo  in 
the  development  of  rubber  plate  technique. 
And  if  you  suspect  her  knowledge  of  rub¬ 
ber  plate  making,  just  try  to  stump  her 
with  a  few  questions. 


Madelon  Huallinifhortt  teata  an  ATF  rubhar 
plate  machine  in  the  O.  B.  Saundera  A  Sana 
piantf  New  York 


Since  then,  try  as  she  will,  she  cannot  get 
away  from  the  pressroom. 

After  leaving  Concordia,  Mrs.  Huelling¬ 
horst  spent  8  years  as  presswoman  and  as¬ 
sistant  press  forewoman  with  the  Louis 
Lang  Publishing  Company.  Later  she  was 
employed  as  presswoman  by  the  Blackwell 
WUendy  Company.  Even  marriage  and 
parenthood  could  not  quench  her  thirst  for 
printers’  ink. 

In  1938,  with  a  growing  daughter  to 
support,  she  determined  to  broaden  her  ex¬ 
perience  and  knov^edge  of  business  methods. 
She  went  to  Chicago  and  took  a  course  at 
Bryant  &  Stratton  College.  She  intended 
to  go  into  some  kind  of  executive  work,  but 
she  never  succeeded  in  forgetting  the  rum¬ 
ble  of  the  printing  presses  and  the  smell  of 
the  printshop. 

When,  in  Chicago,  she  got  a  tip  that  the 
Stereotype  Equipment  Company  was  devel¬ 


Ayer  Newspaper  Show 

All  daily  newspapvs  in  the  United  States 
have  been  invited  to  participate  in  the  10th 
Exhibition  of  Newspaper  Typography,  to 
be  held  in  the  Ayer  Galleries  in  Philadel¬ 
phia  this  spring. 

The  purpose  of  the  Exhibition,  conducted 
each  year  by  N.  W.  Ayer  &  Son,  is  to 
recognize  improvement  in  the  general  ap¬ 
pearance  and  readability  of  the  newspaper 
medium.  The  F.  Way  land  Ayer  Cup  and 
other  awards  are  offered  annually  to  those 
papers  adjudged  best  in  various  classifica¬ 
tions  from  the  standpoint  of  typography, 
presswork,  and  general  make-up. 
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flASSIFIEft  AftVEKTISISf. 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  en 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Averags 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertiM  K 
you  have  not  established  a  credit  rating  with  us. 

CLOSING  DATE  FOR  COPY  IS  24TH  OF  THE  MONTH  PRECEDING  ISSUE 


ADVERTISING 


ADVERTISING  MATS  OF  FOOD,  for 
handbills  and  newspapers.  Headings,  dis* 
play  boxes,  meats,  vegetables,  specials,  etc. 
Individual  mats,  low  price.  Will  get  and 
hold  accounts.  Write  for  proof  sheets.  AD 
SERVICE  COMPANY,  406  Burke  Bldg., 
Rochester,  N.  Y. _ 

LET’S  WRITE  AN  AD  —  Illustrated 
treatise  on  advertising,  layouts,  paste-ups, 
etc.  Sample  copy  2Sc. 

NIXPRINTCO-G,  Stevens  Point,  Wis. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  is  qualified  to  make  the  most 
money.  Many  have  graduated  from  this 
long  establish^  school.  Send  for  free  book¬ 
let  outlining  home  study  course  and  re¬ 
quirements.  PAGE-DA  VIS  SCHOOL  OF 
ADVERTISING,  3601  Michigan  Ave., 
Dept.  222C,  Chicago. 


linui 

YOUR 

OWN 


STAPLE  SIZES 

without 

mechanical 

change 

LEO  LENGTHS 


ACME  No.  1  SADDLEBACK 
HAND  POWER  STAPLEK 

Make  all  the  profits  on 
your  bindery  work.  Fast 
— ^accurate,  12"  reach 
permits  all  types  d 
work.  Instant  change 
&om  flat  to  saddleback 
work.  Foot  power  mod¬ 
els  also.  You  can  order 
thru  your  dealer. 

In  daily  use  by  Aausands  tf 
Printers  and  Publishert. 


NOW!  Improved  LIGHTNING  BANDER— in  3  Models! 


For  banding  folders,  booklets,  etc.,  quickly,  uniformly. 

COC  itself.  Every  bindery  Model 
^  NEEDS  one.  Send  for  "C"  4  ?i 

descriptive  folders.  '  A 

PRINTERS’  FINISH-  “ 

INQ  A  MFQ.  CO..  Ino. 

Itl  N.  Haven  St. 

Baltimore.  Md.  "■ 


ADVERTISING  PHOTOS 


MAKE  REAL  PROF¬ 
ITS.  Stop  cut  -  throat 
competition  with  EYE^ 
CATCHERS.  Over  100 
new  subjects  monthly — 
an  lines  of  business — 
mats  or  prints  —  $5.00 
month.  Write  for  FREE 
book  of  interesting 
proofs.  No  obligations. 
Eye-Catchers,  Inc. 

IS-ia  E.  SSth  St.,  New  York 


Dispose  of  your  surplus  equipment 
through  our  classified  pages. 


ACME  STAPLE  CO 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control’’ 

B.  OFFEN  &  COMPANY 
608  South  Dearborn  St.  Chicago.  Illlnoli 


ANNOUNCEMENT  STOCK 


BUY  FROM  CONVERTER  Direct. 
Strathmore  Fairfield  Informals  $3.00  per 
1,000.  Panel  Cards.  Weddings,  Mourning 
Stationeiy,  Business  Cards,  Envelopes,  etc. 
Ask  for  Samples.  American  Business  Card 
Co.,  142  W.  24th  Street,  New  York,  N.  Y. 
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Used  by  Over  80%  Chicago  Printers 


The  HUMP  Made  Riebe  Speed 
Quoins  WORLD  FAMOUS 


RIEBI'QUOIN  pmSofSp! 


The  “ONLY”  Self-Lockinu  and  Register  Quoins, 
made  without  springs.  Engaged  on  point  system  that 
will  stay  put,  locked  against  iron.  Will  pay  for  itself 
many  times  over  in  one  year.  Write  for  circular. 
RIEBE  QUOIN  COMPANY  •  122  North  Lamon  Avenue  •  Chicago,  Illinois 

blMPLAbT.  BEST  AND  LOWEST  PRICED  LOOK  IRQ  QUOIN 


aluminum  binding  screws 


_ DISTRIBUTORS  OF - 

B  ALUMINUM 

INDING  SCREWS 

product  of  ALUMINUM  CO.  of  AMERICA 
Strong,  Light,  Non-Ruating,  Attraetiv* 


Gritibi,  Campbell,  Hayes,  Walsh,  Inc. 


M  East  21st  St. 
N.  Y.  City 


538  South  Clark  St. 
CHICAGO 


ANNOUNCEMENTS 


AT  LOWEST  PRICES 

Weddings,  Baronials,  Junior  and  Business 
Cards,  informals  and  Mourning  Stationery. 
U.  S.  ANNOUNCEMENT  CARD  CO.,  Inc. 
116  W.  Mth  St.,  New  York  City 


Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mourning  and  Personal  Station¬ 
ery.  M.  S.  House,  363  Canal,  New  York. 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . 

Halftones  blocked  2"x3'' —  80^ 

65.  85  screen . WWW 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENGRAVING  CO. 
40  West  22nd  St.  New  York.  N.  Y. 


Copies  of  Craig  R.  Spiehmr*a  *‘The  Prae- 
tieo  of  Preaavoork**  are  available  at  m 
apocial  price  of  $4.00  each.  Write  GAM. 


CUTS«"..,.. 

low  postpaid 

COmPLtTt  PRT  POD  CUT  SERVICE  ^ 

Etchings  <100 
OR  Halftones  ^ I. — 

n  T ■rrcM  postagi  paid 

NATIONWIDE  ENGRAVERS 

TYLER , TEXAS 


ART  WORK  AND  CUTS 


QUALITY  PHOTOENGRAVINGS,  $1. 
Zinc  Line  Cuts  $1  for  10  sq.  in.  Low 
prices,  zinc,  copper  halftones,  24  hr.  serv. 
Nationwide  clientele.  Free  Rate  Card. 
Riteway,  1465G  Broadway,  New  York  City. 


FOa  I  so  IN  -10.'  EA  ADD  sq  IN  Th.,  p,„.  o 
to  cuts  to  be  made  Some  Size  at  your  copy  For  Re< 
or  Enlorging  odd  SOr  Quototioris  on  Halftones  of  Photos 
STOCK  CUTS  iOf  up  Pocket  Catalog  10/  Com 
WALTER  E  BATHGATE  S4  Clinton  St  Nework  N 


BOOKS 


BOOKS  on  advertising,  art,  color,  photog¬ 
raphy,  engraving — all  processes,  block  cut¬ 
ting,  printing— all  methods,  offset,  silk 
screen,  journalism,  sales,  management,  let¬ 
ter  writing,  etc.  Quantity  discounts.  Trade 
journals  and  other  helps.  List  free.  Com¬ 
mercial  Engraving  Publishing  Co.,  34A 
North  Ritter  Avenue,  Indianapolis,  Ind. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


ALL  KINDS  of  paper  punches  for  any 
make  machine,  also  rebuild  perforators, 
pacdnR  mach.  and  heads.  P.  A.  Juul  Co., 
Duane  at  Stoddard,  Kankakee,  Illinois. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tyin^  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


ZINC  ETCHINGS 
&  HALFTGNES  K 


Clean,  Deep  Etched 
Cuts  for  Publishers, 
Printers  and  Agencies 

AILQ.  Eru^tcunn^ 

P.O.  BOX  163*  INDIANAPOLIS,  IND. 
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The  Reliable  SKskCam  Wickershaie 

Over  13,000,000  Sold 

This  quoin  will  not  loosen  or  tllp;  oonforms  to  non-parallel 
eurfaoee;  looks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  Is  required, 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  OIroular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


BOOK  MATCHES 


EXTRA  PROFITS  .  .  .  FROM  BOOK 
MATCHES.  Printers,  handle  your  cus¬ 
tomer’s  book  match  requirements  yourself. 
Your  name  on  each  book  bringrs  repeat  or¬ 
ders.  Good  profit.  Send  50c  for  complete 
sales  outfit  .  .  .  refunded  with  first  order. 
Michigan  Match  Co.,  500  Elliott  S.E., 
Grand  Rapids,  Michigan. 


BUSINESS  CARDS 


45c  PER  M — Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St, 
New  York,  N.  Y. 


BUSINESS  OPPORTUNITIES 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


PRINTING,  Mfg.  and  M.  O.  Business 
estab.  40  years,  for  sale  or  trade  on  Fla. 
Hotel.  Box  710,  Greenville,  Pa. 


CALENDARS 


FANS  and  calendars  wholesale  to  printers. 
You  do  imprinting.  Reinforced  cardboard 
or  picture  blade  fans  with  wood  handles  at 
$7.50  M.  Send  for  detailed  information. 
Ford  Bros.,  1353  W.  Harrison  St.,  Chgo. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 


HALFTONE  C 

65 -as- too  Lll\€ 


CO. 


WHCATON.  ILL, 


CALENDARS 


1941  CALENDAR  PADS, sizes  from  1x11^ 
to  10^x22,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  maroon  and  brown,  reverse  blue; 
fish  pads,  3-months-at-a-glance  pads,  gold 
cover  pads.  Write  for  catalog. 

GOES.  LITHOGRAPHING  COMPANY 
41  West  61st  Street,  Chicago 
53B  Park  Place,  New  York 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS  FOR  PRINTERS  as  low 
as  $2.75  per  100,  with  pads  attached.  Sam¬ 
ples  30c.  Fan  samples  50c.  Henry  Tirrill  & 
Co.,  1708  Delmar,  St.  Louis,  Mo.,  Dept.  A. 


New  PATENTED  CALENDARS— Deal¬ 
ers  write  Richards  Cal.  Co.,  Ft.  Scott,  Kans. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flics 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covert 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washington,  Iowa. 


Zinc  CTCHincs 
and  HRLFTOnCS 

*'95'^ 


MARSHALL  NEWSPICTURES  INC 

PO  BOX  173  •  INDIANAPOLIS  INDIANA! 
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REBUILT  AND  FULLY  GUARANTEED 


60"  OSWEGO  Automatic 
Cutter,  with  automatic 
clamp. 

30"  GEM  Lever  Cutter,  with 
three  knives. 

41"  KRAUSE  Automatic 
Cutter,  with  automatic 
clamp.  Hand  operated 
spacing  device. 


44"  MONARCH  Automatic 
Cutter,  with  automatic 
clamp.  Mqderately  priced. 

Hand  and  power  operated 
stamping  and  embossing 
presses.  Sheridan.  Seybold 
and  Krause. 

Gold  Stamping  Machines — 
Kwikprint  A  Kensol.  both 
new  and  used. 


Brass  Type— complete  stock 
in  New  York. 

80"  and  40"  cardboard 
shears. 

Bull’s  Bye  Paper  Drill- 
new  —  only  845.00  com¬ 
plete.  with  tabulator. 

All  used  eauipment  rebuilt 
in  our  own  shop.  Terms 
arranged,  if  desired. 


ALTAI R  MACHINERY  CORPORATION,  55-57  Vandam  Straat,  New  York,  N.  Y. 


CALENDAR  PADS 


CALENDAR  PADS— BLOTTERS 
1941  Calendar  Pad  Catalog  now  ready.  Over 
70  different  sizes  and  styles.  A  pad  for  every 
purpose.  Also  our  new  Art  Advertising 
Blotter  Catalog  illustrated  in  full  color. 
Write  for  catalog  in  which  you  are  inter- 

“*‘j6sEPH  hoover  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PLATES 


CALENDAR  PLATES  ALMANAC 


READY-TO-PRINT— Yearly-Single 
Months — Three  -  at  -  a  -  Glance— One  and 
Two  Colors— Foreign  Language  Calen- 
darsand  Almanacs.  Send25cf  or  catalogof 
complete  line  to  be  credited  on  first  order. 
Specialists  in  calendars  for  over  70  years. 

THE  FRANKLIN  COMPANY 

822  West  Van  Buren  St.  Chicago,  III. 


CARBON  PAPER 


CARBON  PAPERS 

ALL  TYPES— "SPECIALS" 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 

Make  greater  profits,  do  better  work.  AA  our 
advice  on  the  proper  types  of  carbons  for  your 
jobs.  Samples  and  prices  without  obligation. 

PEERLESS  KEY -IMPERIAL  MFQ.  OO. 
Factory— 401-7  Mulberry  St.,  Newark,  N.  J. 
Branch— 19  So.  Wells  St.,  Chicago,  III. 

For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 

96  Anderson  Ave.,  Rochester,  N.  Y. _ 

CLEAN  WRITING  durable.  Finest  Qual¬ 
ity  Carbon  Papers.  Prices  unbeatable. 

RECORD  PRODUCTS  COMPANY 
180  W.  Adams  Street  Chicago,  Illinois 


CARD  CASES 


SELL  PRINTING.  Build  Business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  CaUf. 


ATTRACTIVE  STYLES;  all  sizes;  vari¬ 
ous  prices,  some  as  low  as  $1.70  per  Hun¬ 
dred.  Simmons,  315  E.  5th  St.,  New  York. 


CARDS  (Religious) 


NEW  LOW  PRICES  on  Religious  cards  & 
folders,  colored  or  black  and  white.  For  set 
of  samples,  prices,  send  25c.  Memorial 
Specialty  Co.,  2194  3rd  Ave.,  New  York. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  (}reat  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARD  CLOSEOUTS 


Attractive  DesignsI  50  tor  $1.00 — ^25  tor 
$1.0(^— 20  tor  $1.00 — 20c  a  tex,  all  one 
gauge.  Send  tor  samples.  Christy  Cards, 
23  East  22nd  St.,  Naw  York  City. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  in  these  pages. 


MOUNT 


YOURSELF.' 


ZUa^ 


Um  8TA-PA8T  Osment  for 

mounting  cuts.  No  nails  or 
anchors— holds  fast. 

/'//•■  PRICE:  $1.00  per  tube.  DI8- 
^  COUNT  10%  on  3  tubee, 

15%  on  6  tubes. 

MCUNTINQ  WOOD:  Finest 
quality.  Specify  thickness  required.  $22.00  per 
100  sq.  ft.  or  $5.00  per  15  sq.  ft. 

AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Uafayette  St.  018  S.  Dearborn  St. 

N.  Y.  O.  Chicago 
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NEW  HIGH  POWERED  ELECTRIC  NEUTRALIZER  BAR 

THE  ONLY  PROVEN 
METHOD  FOR 
REMOVING  STATIC 

15  Days  Fra*  Trial 
Advise  Make  and  Sisa  of  Press 

STATIC  ELIMINATOR  &  PRINTING  PRESS  HEATER  COMPANY 

239  Centra  Street  New  York,  N.  Y. 


COMMENCEMENT  INVITATIONS 


BLANK  FORMS  for  jour  own  imprint* 
ing: — or  completed  by  us  m  Genuine  Engrav* 
ing,  Embosso  Process  or  Type  Printing — 
big  values — liberal  discount — also  Personal 
Cards  available  2  and  4  up — Diplomas  and 
Covers.  Write  for^  samples  and  details  on 
your  business  stationery.  Stauder  Engrav* 
ing  Company,  Dept.  CM*3,  4128  Belmont 
Ave.,  Chicago,  Ill. 


COMMENCEMENT  INVITATIONS. 
Also^  other  engraved  stationery.  Samjiles 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  for  Catalog.  HUX  CUTS,  Dept.  3, 
11  W.  42nd  St.,  New  York. 


"A  Cut  for  Every  Thought'^ 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


COMPOUNDS  (RAISED  PRINTING) 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.  Inc., 
251  William  Street,  New  York. 


CORDS  AND  TASSELS 


G.  HELMUS  ft  SON,  Inc.  Lar^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad* 
way.  New  York. 


CUTS 


fffff 

Little  Black  &  White  Cut$ 

(inexpensive)  helpful,  add  zip  and  verve  to 
text  for  small  ads,  circulars,  olotters,  house 
organs,  booklets,  announcements,  etc.  Send 
TODAY  for  FREE  PROOFS.  BftW  Cuts, 
283 -b  E.  Spring  Street,  Columbus,  Ohio. 


CLEVER 
CORNERS 

Four  Pieces 
$.613— $1.00 
Postpaid 

FREE  BIG  CUTALOG 

COBB  SHINN 


721  Union  St. 


Indlanapollt,  Ind. 


Type  Cast  Cuts 


for  Automo¬ 


biles.  Ol!  Products.  Fed 
eral  Agencies  and  many 
others.  Special  designs 
made  to  order.  Write  for 
proof  sheets. 


Sterling  Type  Foundry,  Vsrmontvllle,  Mloh. 


CUTTING  DIES 


MR.  PRINTER — ^you  sell  Printing  Im- 

fressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y, 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


FANCY  STEEL  RULE  DIES— 75c  up. 
For  printers,  lithographers,  novelty  cutouts, 
etc.  Estimates  promptly  taken  care  of. 
FINE-ART  STEEL  RULE  DIE  CO.. 

I  INC.,  27  W.  24th  St.,  WA  9-4071,  N.Y.C. 

FANCY  STEEL  RULE  Cutting  Dies, 
High  Dies  for  Labels,  etc.  Printers  Fin¬ 
ishing  &  Mfg.  Co.,  Inc.,  101  N.  Haven  St., 
Baltimore,  Md. 

STEEL  RULE  DIES  $1  up.  For  Cut¬ 
outs  of  all  kinds  and  Folding  Boxes.  LYLE 
HAGEL,  171  Stanley,  Peoria,  Ill. 
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You  Can  Profit 


...  by  investigating  this  list 
of  rebuilt  machines.  Dollars 
will  be  saved  in  the  original 
cost  of  equipment  and,  also, 
in  chargeable  overhead. 

Virtually,  all  machines  are  service- 
able  as  new,  thoroughly  modem 
and  satisfaction  is  guaranteed. 


PARTIAL  LIST  OF  OFFERINGS 


W/7///////////////////////////////////////////////////A  S 

I 


CYLINDER  PRESSES: 

1 —  6/0  Two-color  Miehle,  51x70"  bed, 
with  Feeder  and  Pile  Delivery  if  de¬ 
sired. 

2 —  5/0  Two-color  Miehles,  46x65"  bed, 
Dexter  Suction  Pile  Feeders,  Extension 
DgIi  V0ri0s 

1 — 1/0  Two-color  Miehle,  43x56"  bed, 
with  Automatic  Feeder  and  Extension 
Delivery  if  desired. 

I — Miller  Two-color  Automatic,  25x38" 
ti^d. 

1 — 5/0  Miehle  46x65"  bed,  with  Dexter 
Pile  Feeder,  Extension  Delivery,  op¬ 
tional. 

1 — 5/0  Special  Miehle,  46x68"  bed  with 
Extension  Delivery. 

1 —  4/0  Miehle,  46x62"  bed  with  Exten¬ 
sion  Delivery. 

2 —  2/0  Miehles,  43x56"  bed,  Dexter  Pile 
Feeders.  Extension  Deliveries  if  desired. 

2 — No.  1  Miehles,  39x53"  bed.  One  ot 
these  machines  particularly  adaptable 
for  7  or  8  column  newspaper  work. 

1 —  No.  3  Miehle,  33x46"  bed. 

2 —  No.  4-4R  Miehles,  29x41"  bed.  One 
with  Dexter  feeder  and  ext.  del. 

1—  No.  3y2-2R  Miehle,  25x38"  sheet. 
Good  for  2  page  newspaper. 

2 —  Pony  Miehles,  26x34"  bed. 


HIGH  SPEED  AUTOMATICS: 

2 — ^Two-color  Millers,  25x38". 

2 — Miller  Simplex  Automatic  Unit,  20  x 
26". 

l_No.  2  Kelly.  26x35"  bed. 

2— Style  B  Kellys,  17x22". 

2 — Miehle  Verticals. 

OPEN  JOBBERS: 

1 — 10x15  C  Gr  P  New  Series,  fully 
equipped. 

1 — 14x22  John  Thomson  Laureate. 

1 — 12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

All  Standard  Make  Folders,  for  small  and 
large  publications. 

TYPESETTING  MACHINES: 

4 — Model  "B"  Intertypes. 

1 — No.  3  C.S.M.  Intertype. 

1 — Model  25 — 42 -em  Linotype. 


FIRST  SEE  IF 

HOOD 
FALCO 


before 

buying! 


^'/////////////////////////////////////////////////////A 


Term  purchase  plan  available  to  ac¬ 
ceptable  credit.  Any  further  par¬ 
ticulars  furnished  on  request. 


SPECIAL 

1 — New  Style  Miehle  Vertical.  This 
is  the  late  model  machine  of  this 
make  —  rated  speed  4500  imp. 
per  hr. 


WRITE,  WIRE  or  PHONE 


COMPLETE  PLANTS  BOVGHT  AND  SOLD 

HOOD-FALCO  CORPORATION 


New  York  Office:  225  VARICK  STREET 
Tel.  Walker  5-1554 


Chicago  Office:  343  S.  DEARBORN  ST. 
Tel.  Harrison  5643 
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DESIRABLE  EQUIPMENT 


1 — ^Miehle  Vertical 

8 — PotdeTin  gluers 
•—Power  cutters  SO*  to  50" 
1 — Miller  Simplex 
S — Model  B  Kelly  Presaea 
1 — S-Head  Berry  Drill 


9 — 8  X  12 — 10  X  IS — 12  X 
18  0  &  P  Presses 
1 — 14  %  X  22  G  &  P  Unit 

10 — ^Boston-National  Wire 
stitchers 

8 — Portland  Punch.  Mchns. 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

2 — 10  X  15.  12  X  18  Kluge 
Units 

5— Model  BOB  Glere- 
land  Folders 

1 — SO^Bosback  Rotary  Per¬ 
forator 


Liarge  stock  printers’,  bookbinders’  machinery  and  equipment— easy  terms  to  responsible  parties 
ESOR  MACHINERY  CORPORATION  •  135  West  20th  StrMt,  N«w  Yoric«  N.  Y. 


DIES  (STEEL  RULE),  DIE  CUTTING  ,  ENVELOPE  PRINTING  PRESS  (Auto) 


STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc.,  $1.00  up.  Over  ni^ht  service, 
n  A  ^teel  Rule  Die 
Mfg.  Co. 

114  West  27th  St.  New  York  City 


EASELS 


for  DISPLAYS  —  all  sixM. 
pQQ|l|C  Same  day  delivarias.  Writa 
LQwUlO  for  samplas  and  pricas. 

AMERICAN  EASEL  CO.  Rochastar,  N.  Y. 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
66-68  Canal  St.,  Lyons,  New  York. 


DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Elasel  Co.,  324  £.  3rd,  Cincinnati. 


EMBOSSING  COMPOUNDS 
(RAISED  -PRINTING) 


100%  Hard,  flaxibla  and  permanant  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.  Inc., 
251  Wiiiiam  Street,  New  York. 


ENGRAVED  STATIONERY 


NEW  ATTRACTIVE  sample  book  now 
ready — complete  line  Genuine  Engraved  So¬ 
cial,  Professional  and  Business  Stationery 
—nearly  100  actual  samples — low  prices — 
liberal  discount — restricted  distribution — 
WRITE  on  your  business  letterhead  for 
information  and  dealer’s  franchise.  Stauder 
Et^aving  Co.,  4130  Belmont  Ave.,  Dept. 
EF-3,  Chicago,  Ill. 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Reinstallation  by  The  Public  Printer.  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY¬ 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 
Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  CO.,  298  Broadway 
New  York  City 


MONOTYPE  DISPLAY  Caster  with  va¬ 
ried  assortment  of  55  fonts  of  mats — $1100. 
LINOTYPE  MATS— 6,  12  and  14  pt 
DeVinne.  Also  12  pt.  Gothic  Eixtra  Con¬ 
densed — . . . $25  and  up. 

Cleveland  Shopping  News,  5309  Hamilton 
Ave.,  Cleveland,  Ohio.  _ 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  pricei. 
Address  Box  954,  Gr^hic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


WEBENDORFER  AUTOMATIC  OFFSET 
PRESS  COMPLETE,  ALL-METAL  DARK¬ 
ROOM  CAMERA  AND  COMPLETE  PLATE¬ 
MAKING  EQUIPMENT.  ADDRESS  BOX 
982,  GRAPHIC  ARTS  MONTHLY,  608  S. 
DEARBORN  ST.,  CHICAGO,  ILL. 


WITH  lACH  OPD£fi  fOR  EHGMVIMGS  .. 


UJRITE  FOR  ILLUSTRATED  PRICE  LIST 


.  Ll. IJV I  l.l  I  A  I  Mk  i . 

liHlIllLLL  LllbtIHf  illb  LU. 

DANVILLE.  ILLINOIS 


5/0  Ml EHLE  — Serial  over  11,000  — 
Cross  Feeder,  ext.  del.  Other  sizes 
in  stock. 

HARRIS  STL  OFFSET 
THOMSON  PLATENS 
DE)aER  DOUBLE  16  Folders  and  Cross 
Feeder 

Monotype  Plant 

Mason-Moore-Tracy  Co.,  Inc. 

28  E.  Fourth  St.  New  York  City 
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FOR  IMMEDIATE  DISPOSAL 


2 _ 45x65  Miehle  lingle-coloT  offset,  serial 

numbers  16032.  16034.  complete  with  Dex¬ 
ter  Suction  Feeder,  pile  d^rery  and  elec¬ 
trical  equipment. 

2 — 45x65  Miehle  two-color  offset,  serial  num¬ 
bers  17749.  16704.  complete  with  Dexter 
Suction  Feeder,  pile  deUTety  end  elec¬ 
trical  equipmmit. 

2 — 41x54  single  color  Potter  offsets,  suction 
feed  and  pile  deliTeiy. 

1 — 41x54  two-color  Potter  Offset,  suction 
feed  and  pile  delirery.  serial  number 
10962. 

1 — 22x34  single-color  Harris  offset.  Model 
S5L.  suction  feed  and  pile  delireiy.  serial 
number  231. 

1 — 22x34  single-color  Harris  offset.  Model 
S5L.  suction  feed  and  chute  deliyery. 

1 — 25x38  Swing-back  Miehle  Unit  wl^  de¬ 
livery.  serial  number  12029. 

1 — No.  2  Kelly,  with  auxiliary  roller,  siae 


22x34.  serial  number  1028. 

2 — Model  B  Kelly  Presses,  size  17x22.  one 
with  auxiliary  roller,  serial  number  4649. 

2 — Miehle  Verticals,  serial  numbers  6978. 
6979. 

1 —  Pearl  Press,  size  7x11. 

2 —  Potter  Proof  Presses,  20x26.  hand  oper¬ 
ated. 

1 — 8x12  Chandler  &  Price.  Old  Style. 

1 — ^Poco  Proof  Press. 

1 — Monarch  Newspaper  Folder. 

Six  fonts  Ludlow  mats,  tempo  medium,  sizes 
18-24-80-36-42-48. 

One  Hamilton  Cut  Cabinet. 

1 — Ostrander  Router,  direct  motor  drive 
(like  new) . 

Curved  plates  for  router. 

1 — Flat  board  shaver. 

1 — No.  5  Low  Base  Rebuilt  Linotype  Ma¬ 
chine. 

All  sizes  miscellaneous  chases. 


INDUSTRIAL  EQUIPMENT  CO.,  INC.  ISfiVoRK.^iT 


EQUIPMENT  FOR  SALE 


COMPLETELY  REBUILT  and  guaran- 
anteed.  All  sizes  job  presses,  Miller  units, 
Kluge  unit,  Kelly  presses.  Verticals,  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


REBUILT  ^  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printws’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  C. 


Type  High  Planer 


EQUIPMENT  FOR  SALE 


Addressing  Machines 

Also  Duplicating,  Sealing  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  SuppUes.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 


OFFSET  PRESSES  FOR  JOB  PRINT¬ 
ERS.  Rotaprints  9x14  and  11^x17  rebuilt 
by  men  who  know  Rotaprint,  guaranteed, 
American  made  parts.  Good  values,  cash  or 
terms.  American  Rotaprint  Corporation, 
1935  Euclid,  Cleveland,  Ohio. 


STITCHER — Electric  (54  in.  cap.)  in  op¬ 
eration  ($75).  Beute,  1974  Alpine,  (Grand 
Rapids,  Michigan. 


LINOTYPE  MAGAZINES— 2  full  size  & 
5  split,  90  channel,  perfect  condition.  Box 
985,  G.A.M.,  608  S.  Dearborn,  Chicago. 


Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 

SEYBOLD  BOOK  COMPRESSOR— Re¬ 
built  and  Guaranteed.  Ren  R.  Perry,  Inc., 
120  N.  May  Street,  Chicago. 

DEXTER  FOLDER — 39x52  Cross  feeder 
and  16  and  32  page  oblong  attachment.  18" 
Gluing  machine.  Box  950,  Graphic^  Arts 
Monthly.  608  S.  Dearborn  St.,  Chicago. 

BERRY  Paper  Drill.  Three  heads.  Can  be 
seen  in  operation.  $150.  Box  990,  (Graphic 
Arts  Monthly,  Chicago. 

No  1  Kelly  Press 

Model  8  Linotype 

44"  Seybold  Cutter 
Mcxlel  B  Cleveland  Folder 

DA 

UZ"0U  GRAPHOTYPES 

Bought,  Sold  and  Exchanged 
Reconditioned  and  Fully  Guaranteed 

THE  M.  L.  ABRAMS  COMPANY 
1639  Superior  Av.  N.E.  Cleveland,  0. 

NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 
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No.  3  MIEHLE  AUTO¬ 
MATIC  UNIT  $2850 

Dexter  Suction  Pile  Feeder,  Extension 
Delivery,  Spiral  Gears,  AC  Motors, 
Hairline  Register. 

Miehle  Horizontal — straightline  deliv¬ 
ery,  ABC  rebuilt,  $2850. 

Kelly  B  Spl.  17x22  printing  surface, 
ABC  rebuilt,  $1650. 

Intertype  No.  6057,  two  new  maga¬ 
zines,  ABC  rebuilt,  $1450. 

ABC  MACHINERY  WORKS 

566  W.  Randolph  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Molds,  2  Mono  Comp.  Cast¬ 
ers,  1  Type  and  Rule  Caster,  1  Type  Caster, 
1  Comp,  and  Type  Caster,  2  DD  Keyboards, 
1  L  Linotype,  A.C.  Motor,  Electric  Pot; 
1  42  em  Model  8,  Gas,  Emerson,  Marg^ach ; 
complete  metal  analyzing  equipment.  Giant 
mats,  display  mats,  lino  mats.  Write  for 
complete  list.  Western  Typesetting  Com- 
pany,  928  Central,  Kansas  City,  Missouri. 

NO.  3  MIEHLE  PRESS,  Serial  No.  9658. 
Spiral  gear  drive.  General  Electric  A.  C. 
60  cycle  3  phase  220  volt  v.s.  motor  with 
push-button  controllers,  2  chases,  2  sets  of 
rollers,  Dexter  Cross  Continuous  Feeder, 
gas  heater.  Price  $1,350  on  the  floor  of  cus¬ 
tomer’s  plant  in  Northern  Illinois. 

TYPE  &  PRESS  OF  ILLINOIS 


TOLEDO 

SAWS 

$145.00^ 


Printers' 
Equipment 
Mfg.  Co. 
Toledo,  Ohio 


EQUIPMENT  FOR  SALE 


MUST  SELL  AT  ONCE 

W.  S.  Warnock  Diagonal  Base  and  Hoolu; 
Latham  Base  and  Hooks;  Uprightgrain 
Wood  base.  Like  new  at  greatly  reduced 
prices.  Address  Box  968,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

MILLER  TWO-COLOR  PRESS  23  x  U, 
SWING  AWAY  EXTENSION  DELIVERY, 
THREE  FORM  ROLLERS;  GOOD  CONDI. 
TION,  NOW  OPERATING.  PRICED  FOR 
SPEEDY  SALE.  BOX  981,  GRAPHIC  ARTS 
MONTHLY,  608  S.  DEARBORN  ST.,  CHI- 
CAGO,  ILL. 


LINO  MATS  FOR  SALE— 7  pt.  Ideal 
News  with  Bold  or  Italic,  8  pt.  Cent.  Exp. 
with  Cent.  Bold,  6  pt.  DeVinne  with  Ant, 
30  pt.  Rugged  Bold.  Write  for  proofs. 
Goodman  Brothers'National  Press,  251 
Causeway  St.,  Boston,  Mass. 


220  S.  Jefferson  St. _ Chicago. 

NATIONAL  Cutter  and  Creaser  27x40, 
$800 ;  Babcock,  bed  size  48x66  with  exten¬ 
sion  delivery,  $600;  Brown  and  Carver  32" 
Paper  Cutter,  $225 ;  International  Gluer, 
$600;  Miehle  5/0  Fountain,  $200;  Monitor 
Bottom  Stitcher,  $250.  H.  Cannon,  2824  N. 

2d  Street,  Philadelphia,  Pa. _ 

FOR  SALE — Whitlock,  two-revolution, 
four-roller  cylinder  press,  bed  size  28x42,  in 
very  good  condition.  Price  $450,  f.o.b.  our 
plant.  Master-CraftCorp.,  Kalamazooit  Mich. 
FOR  SALE  —  Hall  Single  Color  Direct 
Rotary  Press  with  Cross  Feeder.  Sheet 
size  30x42.  John  Griffiths  Co.,  Inc.,  145 
Nassau  St.,  New  York  City. 


NEW  AND  USED 

Printing,  Bookbinding  and 
Box  Making  Equipment  and 
Supplies. 

J.  D.  HENNIGAN  COMPANY 

551  Fulton  Street  Chicago,  Illinois 


JOHN  B.STETSON  COMPANY’S 

Discontinued  Printing  Department 

ATTRACTIVELY  PRICED  FOR 
QUICK  DISPOSAL 

No.  4  Miehle  Auto.  Unit,  suction  feeder, 
ezten.  deliv.  Serial  No.  17706. 

Miehle  Cylinders.  No.  1,  No.  2.  No.  2/0, 
Dexter  feeders,  exten.  del.  Also  26xS4 
Pony  Miehle. 

Special  B  Kelly,  exten.  del. 

ATF  Kelly — ^fuU  size.  17  %  x22. 

12x18  Rice  Autonuitic;  8x12  Peerless  Unit 
2 — 38"  Seybold  Auto.  Clamp  Cutters. 
Monotype  Keyboard.  Caster,  Molds,  Mats. 
2 — 14x22  Thomson  Laureates. 

B  Cleveland  Folder,  auto,  pile  feeder. 

2 — Morrison  16  "  Stitchers. 

Rosback  Comb.  Punch  and  Perforator. 
Many  miscellaneous  items,  including  Wright 
Paper  DrUl.  ATF  Saw,  17x22  Mentges 
Folder.  Type  and  Cabinets. 

NORTHERN  MACHINE  WORKS 

FREmont  5100 

Marshall  A  Jefferson  Philadelphia,  Pa. 
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bargain  for  printers 

An  honeitlT  rebuilt  and  guaxan* 

teed  r^t  ui  erety  reap^ 

One  Modd  A  Duplex  Preae.  like  new.  Haa 
beeo  run  leaa  than  400  hours. 

Na  i.  No.  t  and  No.  4  Miehle  Preaaea.  No. 
1  Upham  Two  Ck>lor  Attachment. 


TerticaL 

One  50"  National  Paper  Cutter.  One  B4" 
“  tter. 

all  sixea. 

d  for  modem  equipment.  Planta 
Liquidated.  Betnma  Guaranteed. 

A.  F.  BAKKR  MACHINE  CO. 

142  Oliver  Straait  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


Paper  Drillers 

Why  try  to  complete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.50r  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


FOR  WEBENDORPER  offset  rebuilt, 
ltd.  17x22,  13x19  etc.  Rotaprts,  Multiliths, 
cameras,  platemakiniT.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgro. 


2x4,  3x5,  4x6,  5x8,  6x9,  7x11,  8x12,  10x15, 
12x18,  14x22  presses,  cutters,  type,  cases, 
ink,  comp,  equip.  Will  trade.  Metal  wanted. 
Catalog.  Bradshaw,  3214>G  Huron,  Chgo. 


REID  Magazine  Racks,  11 -slide,  for  sale; 
also  two  10-arm  pull-out  style. 

Peerless  Typesetting  Co. 

310  W.  Congress,  Detroit,  Michigan 


LARGE  stock  rebuilt  Printing,  Binding, 
Typwetting  equip.  Bardins.  Terms.  State 
requirements,  full  details  by  return  mail. 
Intergraph,  127  W.  24th  St.,  New  York. 


Hlh  A  FONT  I  NEW  Guaranteed 
JUA  Type  1  Presses  I  Catalog,  lists, 
AVw  stamps.  National  Type  Co., 
■Hw  Jackson,  Mich. 


BOSTON  NO.  2-4-16  Wire  Stitchers,  re¬ 
built  and  guaranteed.  Folding  machines,  etc. 
Lanigan  &  Baker,  431  West  Broadway, 
New  York  City. 


PRINTING,  Binding  and  Stationery  Busi¬ 
ness  well  equi^ed  and  stocked.  Established 
over  50  years.  D.  M.  Creighton,  Findlay,  O. 


ELECTRIC  SHEET  HEATERS 
and  GAS  BURNERS 
For  all  kinds  of  Printing 
Presses  and  Folding  Machines 

The  J.  E.  DOYLE  Co. 

1150  West  3rd  St.  Cleveland,  Ohio 
Writs  for  full  and  Interesting  particulars 


AMSCO  CHASES 

Electric* Welded — ^Square  and  True 
Absolutely  Guaranteed— -Send 
for  Booklet 
Tel.  STilwell  4*1089 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty-Eighth  Avenue 
Long  Island  City  New  York 


EQUIPMENT  FOR  SALE 


ROLL  FED  10x15  Shattuck-Bickford  Job 
Presses.  One  two-color  $450.  One  color 
$325.  Cash.  No  Motor.  Cutoff  4"  to  18". 
Tom  Donahue,  200  Davis  St.,  San  Fran¬ 
cisco,  Calif. 


No.  2  KELLY  with  Distributor,  Miehle 
Vertical,  Cylinder  Presses,  steel  type  cabi¬ 
nets,  imposing  table,  miscellaneous  good 
buys.  Graphic  Arts  Ekiuipment  Co.,  608 
S.  Dearborn,  Chicago. 


FOR  SALE  —  Goss  Comet  and  Duplex 
Model  £.  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street,  New  York  City 


SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt” — 
LOW  Prices — ^Terms.  Johnson  Ptg.  Equip¬ 
ment  Co.,  Dept.  E,  iGilamazoo,  Mich. 


LINOTYPE.  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New  Ycwk  City 


FANS 


FANS — Blank  or  printed.  30  numbers. 
Samples  50c.  Robert  Maltz,  Towanda,  Pa. 


FLEXIBLE  AND  PERMANENT 
COMPOUNDS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.  Inc., 
251  William  Street,  New  York. 


Everyttdng  for  die  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printer  Machinery  :Works 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 
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FOLDING  MACHINES 


DEXTER  POLDER  25x38,  3  fold  parallel, 
2  left  angle.  Like  new.  Special  machines 
built  to  order.  Also  repairing  and  overhaul¬ 
ing  all  kinds  of  machinery.  Clybonrn  Ma¬ 
chinists,  302  N.  Loomis  St.,  Chicago. 


ECLIPSE  14x19,  4  folds,  rebuilt  AC  mo¬ 
tor,  $190.  Baum  19x25  5  folds  latest  gear 
shift.  Best  offer.  IXL  Ptg.  Co.,  923  E. 
Garfield,  Milwaukee,  Wisconsin. 


FOLDING  MACHINES,  all  makes,  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


GATHERING  EQUIPMENT 


The  Low  Gathering  Cabinet 

A  Uuxoushly  practical  inexpenalTa  device 


or  assembling)  sheets  ot  paper  into  sets. 
Quickly  adjusted  for  every  size  sheet  up  to 
12"  X  18".  Saves  time,  space  and  energy. 
Users  are  gathering  6000  sheets  per  hour. 
Folder  on  reauest. 

JOHN  M.  LOW  A  CO. 

223  W.  Madison  8L  Chicago,  III. 


GAUGE  PINS 


- THE  DOLLAR  GAUGE  PIN  Z= 

Sample  free  $  1.00  a  dox.  Send  Dealer  s  name 

CHAS.  L.  STILES  CO. 

64  Hanford  SL  Columbus,  Ohio 


GLUES,  GUMS,  PASTES 


MFRS.,  Chemists  and  Specialists  in  all 
Glue  Problems.  Send  your  problem  to  uj. 
“Glues  for  every  need.”  Western  Adhesives 
Co.,  5409  W.  Lake  St.,  Cbdcago. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  wiU  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  sanmles.  Marohn  Chemical 
Co.,  20  West  22nd  St.,  New  York  City. 


'  GREETING  CARDS 


YEAR  ’ROUND  money-makers !  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub¬ 
lisher^  Dept.  188,  North  Abington,  Mass. 


GRINDING  SERVICE 


PAPER  KNIVES  ground,  saws  filed.  City 
delivery  service.  Special  atten.  to  out-of- 
town  trade.  Return  charges  allowed.  The 
Kellett  Co.,  Inc.,  525  S.  Dearborn,  Chicago. 


EXPERT  PAPER  KNIFE  GRINDING 

(2c  per  Lineal  Inch).  Saw  Filing. 
UNIVERSAL  GRINDING  A  CUTLERY  00. 
219  W.  Jackson  Blvd.  HAR.  1265  Chicago 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  0. 


GRIPPER  PINS 


MATTS  "SAFETY”Gri|wP>E 

Do  away  with  makeshift  strings  and 
rubber  bands.  Fit  all  job  presses 


HECILL’S  gauge  pins 

The  Standard  of  Comparison 
Best  on  the  Market 

SmiiigToiigae  Gangs  Pins 

Reg.  n.  S.  Pst.  OfBee 


Vise  Grip— $1.75  set  of  3 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc. 

Complete  Circular  on  Requeet 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GUMMED  TAPE — PRINTED 


DEALERS  WANTED  for  Printed  Tape. 
Good  Profit.  Richards  &  Co.,Ft.Scott,Kan8. 


HELP  WANTED 


EXPERIENCED  PRINTER— Floor  work 
in  modem  non-union  plant  in  Indiana.  Give 
experience  and  salary  expected.  Box  986, 
Graphic  Arts  Monthly,  608  S.  Dearborn  St., 
CUcago. 


HOUSE  ORGAN  COPY 


HOUSE  ORGAN  COPY  $5  a  month  and 
up.  Roscoe  Poland,  Clinton,  Illinois. 


TAPEX 


A  flexible  Chemical  solution,  unaffected  by 
oQ,  heat  or  water.  Used  for  MENDING  or 
OVERLAPPING  BELTING  of  any  MA¬ 
TERIAL  without  sewing  or  lacing. 

Ideal  for  mounting  to  Wood  or  MetaL 
Moat:  QuarU,  $3.50;  PInU,  $2.00  Postpaid 

S  S  RUBBER  CEMENT  CO. 

S4M  North  Halsted  8t.  Ohioago,  III. 


'22  Yvore  Practical  Experience'* 


FOR  SALE—ALL  LATE  MODELS 

Linotypes  -  Intertypes 

REBUILT— FULLY  GUARANTEED 
New  and  Used  Magazines,  Saws,  Proof 
Presses,  Electric  Pots,  Feodors 

Everything  for  the  Compoeing  Rmmm 
All  New  Parte  Stoehmd 
Large  Supply  of  Ponte  ■ " '  Lmteet  Paeoe 

PLANTS  BOUGHT  AND  SOLD 


Linotype  Maintenanct  Co. 

Canal  6-0241 

217  Lafayette  St.  New  York 


INK  SAVER 


SEALSPRAY  prevents  “Ink  Skinning.” 
Save  25%  on  your  ink  bills.  Send  $1.75  for 
1  lb.  can.  Money-back  guarantee.  Mono¬ 
gram  Co.,  150  N.  5th  St.,  Philadelphia,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE  —  Operating  and 
Maintenance.  Write  for  free  Booklet  G. 

N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 


LABELS 


RED  GUMMED  SEALS  (BLANK) 

Wave  Edge  1"  diameter  extra  gummed 
lOM.  30c  M;  25M,  25c  M;  50M,  22c  M: 
lOOM,  20c  M;  500M,  18c  M. 

CD  ACED  label  CO.,  Chicago 
732  South  Fedoral  Stroot 


Serving  tho  Trade  for  over  50  Years 
PRINTED  fllDFIC  ENGRAVED 

EMBOSSED  LnoLLD  METAL 

Let  us  estimate  your  label  fobs 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  sdiool 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  HoncMulu. 
Gallfomia.  Washington,  IT(»1da.  evecy^ 
where,  attend.  Free  catalog.  Addrees — 

Milo  Bennett's  School  Maumee,  Ohio 
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THE  DELUXE 

Wing  Aluminum  Mailer 

The  latest  and  most  modern 
label  addressing  machine 

Beautiful  Finish — 
Many  Improvements 

Chauncey  Wing's  Sons,Greenfield,  Mass. 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Act  today!  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


PADDING  CEMENT 


METAL  RULE 


'‘TAYLOR-MADE”  hand  planed.  Rule 
and  borders.  Send  for  latest  catalog. 

W.  E.  Taylor  Company 
209  W.  38th  St.,  New  York,  N.  Y. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


MISCELLANEOUS 
(see  page  111) 


NUMBERING  MACHINES 


PRESS  &  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 
Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 
1CX)  West  21st  St.  New  York  City 


epair  work.  All  makes.  Reasonable. 
NUMBERING  MACHINE  SERVICE 
610  South  Dearborn  St.,  Chicago 


p  p  copy  of  the  new  TASOPE' 

■  iwKC  MAGAZINE,  monthly  treas¬ 
ure  chest  of  photographic  and  photo-engrav¬ 
ing  information.  Learn  why  Aurora.  Mo. 
is  the  photo-engraving,  photographic  center 
of  America  .  .  .  how  publishers,  machine 
operators,  printers  and  free-lance  photog¬ 
raphers  are  making  money  with  pictures. 
No  obligation — postcard  brings  your  copy. 

TASOPE’  Dept.  515  AURORA,  MO. 


m  100.000  80.  liH.  m  cii 


PRICE  LIST 


MONEY  BACK 
—within  30  doya  il  not  sol. ' 
isfied  SEALPAD  k  the  bwi 
padding  cement  you  ewi 
used.  EconomioaL-netd. 
f  ected  by  heat  mature-. 
applied  cold  quickly, 
easily  —  exceptionally 
strong  —  vermin-pcooi  — 
no  cheese  doth— dries  h 
five  minutes  —  leaves  ae 
odor.  Order  direct  ar—nj 
jobber’s  name. 

JOBBERS— 

WrIH  U4mf  Hr  Ml  Mwee 
flee— Mveref  feed  ferrUerlM 
still  eeea. 


u.  s. 

OAUON  ....S3.7S 

OUART . IAS 

Order  a  trial  out¬ 
fit,  Including  can 
and  bnith-$2.45 
valiM.  tl  RS 


JOHN  IRIDGE  SONS 
900  rENNELLSTSEET . CHUTE*  fk 


PAPER  BARGAINS  FOR  PRINTERS 


1,000  Religious  Pictures,  up  from . $1.00 

1,000  Blank  Blotters,  120  lbs.,  3x6"....  1.35 
1,000  Derby  Blotters,  10  subj.,  4x9"..  ioo 

1,000  Kraft  Envelopes,  6j4x9}4" .  3.00 

1,000  Colorful  Announcement  Cards....  2.50 
High-Grade  Blotting,  19x24",  per  lb...  .08 
10,000  White  Rd.  Cor.  Cards,  size  63..  6.00 

10,000  Round  green  Gummed  Seals .  1.15 

10,000  Hotel  Slips,  14  forms .  5.00 

Save  40%  or  more  on  many  Paper  Needs! 
Large  Bulletin  Free!  Liberal  Samples,  25c. 
FANTUS,  440  N.  Wells  Street,  Chicago. 


PERFORATING  EQUIPMENT 


LEADER  Rotary  Perforator.  Many  tyi« 
perforation  efficient  low  cost.  Also  SHt- 
Crease-Score-Crimp.  Lester  &  Wasley  Co., 
Frank  St.,  Norwich,  Conn. 


PICTURE  POST  CARDS 


WORLD’S  LARGEST  Producer  of  Mono- 
chrome  Picture  Post  Cards  offers  Printen 
best  trade  prices.  25c  brings  prices  and  samp. 
Dexter  Press,  18  Main  St.,  Pearl  River,  N.Y. 


PADDING  BOX 

Greatest  Printers’  accessory  to  appear  in  toi 
years.  No  shop  complete  without  one.  Maker 
perfect  pads  up  to  18"  in  width.  Capacity 
lOOM  letterhead  size  sheets  per  day.  Lasts 
lifetime.  Price  $20.  Terms  if  desired.  10 
day  free  trial.  Pamphlet  on  request. 

BEAVER  PADDING  BOX  CO. 

534  N.E.  18th  Ave.  Portland,  Oregon 
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Patent  2,084.573 


COWAN  PERFORATORS 


FOR  Perfect  perfo- 
^ _ -w,  ikjneD  ration  without 

DDcccrc  dragging,  stick- 
PRESSES  ing,  or  tearing. 

Specially  adapted  for  snap-out 
forms. 

Stock  wheels  2,  3,  4,  6,  8,  12  slots  to  inch.  Spe¬ 
cials  to  order.  Also  specially  designed  for 
Miehle  Verticals. 

Hudaon 
Patent  2085164 


FOR  A  Only  12  Point  Space  Required ! 

JOB  PRESSES  I  Print  and  Perforate  at  same  time.  No  pi 
posit  ink  on  tym- 
pan.  Will  not  sever  draw  sheet.  Will  not 
cut  rollers.  No  additional  make-ready. 

Grooved  Impression  Bar  is  locked  in  form. 

Perfect  reerister.  No  dust  to  fill  draw  sheet. 

No  stopping  to  change  packing. 


same  time.  No  plungers  to  de- 

Please  state  type  of  press  to  be  fitted  when 
mctklng  inquiry 
PARK  W.  COWAN 

Morgan  Expansion  Roller  Truck  Co. 
P.  O.  Box  216  Hollywood,  Calif. 


PLATE  MAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stocks  in  U.  S.  W.  L. 
Moore  Laboratories,  4835  Woodward  Ave., 
Detroit,  Michigan. 


MAKE  your  own  offset  plates.  Save  money. 
Smd  for  circular.  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 

LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  Ill. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  in  these  pages. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
nibber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  StrMt  Chicago,  III. 


PRINTED  GUMMED  TAPE 


SELL  Printed  Gummed^  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


PRINTERS’  ART  SERVICE 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 


RAISED  PRINTING  MACHINES 


LITTLE  GIANT  No.  2,  Gas  or  Electric,  com- 
pleto  with  motor,  compounds,  inks,  ready 
to  run — $75.00.  The  Embotsograph  Proc¬ 
ess  Co.  Inc.,  251  William  St.,  Naw  York. 


PRINTERS  ^ 

Moot  or  Beat  Oompeiltlon 
with  Our  Lina  of 

1 A  A  duplicate  $4  95 
I  U  U  8ALE8BOOK8ll«^®^<^ 

Imprinted  with  your  name  on  every  theec. 
14  Day  Delivery  8arvloe.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.  OOLUMBU8.  OHIO 
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Make  money  fast  on  a  small 
investment  by  Imprinting 
amusing  headllnae  at  25c 


amusing  headllnae  at  25c 
each.  W  sell  the  wood  type 
and  other  required  equipment. 

AMERICAN  WOOD  TYPE  MFC.  CO. 

618  8.  Dearborn  St.  270  Lafayette  St. 

Chicago  N.  Y.  C. 


RESTAURANT  AND  CAFE  CHECKS 


RESTAURANT  CHECKS 
SALESBOOKS— ROLL  TICKETS 
at  new  LOW  PRICES 
AMERICAN  TICKET  COMPANY 
515  Greene  Aye.  Brooklyn,  N.  Y. 


Rni  L FRS  TOUGH  AND  CHIPLESS 
all  new  COMPOSITION 

Sets  (3)  8x12 _ $2.50 

3—10x15 _ $4.50  3—12x18 _ $6.00 

Subject  to  discounts  of  10%,  20%  and 
30%.  Write  for  information  to 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


ROLLERS 


RUBBER  PLATES 


Rubber  Printing  Plates 
and  Design  Rollers 

Accurate,  long-wearing.  Made  with  sol¬ 
vent-resistant  SUPARA  rubber.  Molded 
or  hand-cut  for  oil,  aniline,  water-color 
inks — web,  rotary  and  flat  bed  presses. 
Also  tint  blocks  and  engravers  rubber. 
Fast,  reliable  service. 


THEO.  MOSS  COMPANY.  Inc. 

V  ^  jtMuvH  Avenue,  BrooWlyo,  N^vy  Yoi^' 


RUBBER  PLATE  EQUIPMENT 


H.H.H.  ELECTRO-HYDRAULIC  Vul- 
canizers  and  our  proven  methods  insure  pre¬ 
cision  rubber  printing  plates.  H.  H.  Hein¬ 
rich,  Inc.,  200  VaricK  St.,  New  York. 


SELL  SALES  BOOKS 

Mailfold  Bnks  &  Cab  Checks 

^lUjB  It’s  easy  and  profitable  with  our 
ImDH  fine  quality,  fast  service,  low 
wafllV  prices  and  liberal  discounts.  Write 
for  dealer  agency  today. 

yW  ADAMS  BROS.  SALESBOOK  CO. 
^  Topeka,  Kansas 


CUT  DOWN  YOUR  PADS 

with  this  perfectly  constructed  tablet  knife 

Sent 
Postpaid 


Made  of  fine  quality  steel.  Overall  length  d 
knife  7%" — ^blade  Order  yomi 

today.  60c  postpaid. 

MAY  CHEMICAL  WORKS 
902  Larrabee  Street,  Chicago,  llllnoli 


RUBBER  STAMPS 


RUBBER  STAMPS,  20c  a  line  up  to  2^ 
inches.  Mail  orders  shipped  promptly  pr^ 
paid.  Atlas  Rubber  Stamp  Co.,  James  P. 
Cleary,  prop.,  170  Third  Ave.,  New  York. 


SAWS 


COMPOSING  ROOM  Saws  to  fit  all  ma¬ 
chines  from  $3.50.  Saws  sharpened  and  r^ 
turned  in  free  mailing  case.  Dealers  write 
Wondersaw,  192  7th  Ave.,  New  York  City. 


SAW  TRIMMERS 


REBUILT  and  MODERNIZED  Univer¬ 
sal  Miller  Saw  Trimmers  $150.  Will  allow 
$40  for  old  Miller.  Wallin  Mfg.  Co.,  1122 
Harney  St.,  Omaha,  Nebr. 


Helps  you  to  get  small  jobs  on  and  oft 
the  platen  pwess  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  pre»- 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Priee, 
35c  each,  3  for  $1.00,  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicoto 


loe 
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PRINTING  PRESS 


MOTORS 


Don’t  buy  dectrleal  equip¬ 
ment  until  yon  get  our  prices 
on  motors,  generators,  trans¬ 
formers.  Save  80  to  70  % .  All 
equipment  oompletdy  over* 
htnled,  terted  and  Guaranteed.  Here  are  a  few 
from  our  stock  of  more  than  4,000  units. 


HP  Make  Speed  Range 

It  B-Line  500/2500 
2  N.West  600/1800 
2  B-Line  500/2500 
2  B-Line  500/2500 
2  B-Line  500/2500 


HP  Make  Speed  Rangs 


1 

1 

1 

S 

8 


%  Gen.  EL  720/1800 

THI  MOTOR  REPAIR 
1841  Hamilton  Avenue 


Gen.  EL 

B-Line 

Kimble 

Kimble 

Gen.  Ea. 

Kimble 


600/1200 

500/2500 

500/2000 

500/2000 

720/1800 

500/1200 


A  MPQ.  00. 
Oleveland,  Ohio 


STAPLES 

STUR-D-STAPLES  for  Boston  5^",  3 
bxs.,  $1.50;  5  bxs.,  $2.50;  H",  10c  bx. 
extra.  Compl.  line  Acme  and  Spec.  Staples. 
Economy  Supply,  505 1-J  Drexel,  Detroit. 
STANDARD  54" — Guaranteed  A-1  frozen 
to  fit  all  machines.  (50,000)  10  boxes, 
$2.45 ;  25  boxes,  $5.95  cash  prepaid.  DiBari, 
304  ^st  149th  Street,  New  York  City. 
GUARANTEED  to  work  perfect  in  all 
machines.  Standard  5^".  10  boxes  (50M) 
$2.85 ;  25  boxes,  $6.45.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  (Chicago. 


STEEL  RULE  CUTTING  DIES 

WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu- 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STEREOTYPE  EQUIPMENT 

MAKE  MATS  and  Stereos.  Outfit  $69.50. 
Also  melting  furnaces.  50  lbs.  $12.50.  Mat- 
0-Cast,  6444  S.  Wolcott  Ave.,  Chicago. 


TAPE  CEMENT 


Overlapping  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  SVz  oz.  jar.  May 
Chemical  Works,  902  Larrabee  St.,  Chgo. 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond.  Half¬ 
tone.  Utility  and  Magazine 

Black— 5  lbs.  for .  ^A.UU 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  St.  Ohioago,  III. 


FLOURISH 
PANEL  CORNERS 

Per  Set  24  Pt.  $1.00  36  Pt.  $1.50 
48  Pt  $2.00  Showing  36  Point. 

HAASE  TYPE  FOUNDRY 

1849  N.  Hoisted  St. 
Chicago,  Ill. 


THERMOMETERS 


STEP  UP -your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted.  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


TICKKTS  AND  SALKSHOOKS 
Send  us  your  iiKjuiries  for  Koll-Foldcd 
Keservcd-Trade  Booslin^j  Tickets  Coupon 
Books  and  Sal^shooks.  Handsome  Profits 
HLLIOTT  TICKET  COMPANY 
409  Lafayette  Stieet,  N.  Y.  C 


SPECIAL  PRINTINGyou’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.,  Toledo,  Ohio. 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE;  1-2-3-4.  tLN 
4  FTS.  12  PT.  COPP.  PLATE  GOTH.  ^50 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-60a.  $1.25 
8  PT..  COMPLETE  PONT.  25A-50a.  $I.M 
10  PT..  COMPLETE  PONT.  25A-50a.  $2.M 
12  PT..  COMPLETE  FONT.  25A-50a.  $3.80 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO. 


Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  booklet 
with  price  list.  Also  showing  of  special 
$1.00  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

412  FIRST  AVENUE  PITTSBURGH.  PA. 

GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 
See  our  advertisement  on  page  30. 


TYPE  (FOUNDRY) 


ATF  DISPLAY — 14  to  144  pt.  Genuine 
Foundry — Grayda,  Kaufmann,  Park  Ave., 
etc.  Descriptive  folder.  Oakdale  Composi¬ 
tion,  Germantown  &  Sedgley,  Philadelphia. 


The  Graphic  Arts  Monthly — March,  1940 


109 


TYPE  &  STOCK  CUTS 


LARGEST  $1  fonts  of  type  with  qty.  disc. 
Cuts  25c  each  lots  12  or  more.  Catalog  10c. 
Q-C  Type  Foundry,  418  Arch  Street,  Phila¬ 
delphia,  Pa. 


TYPE  MOLDS 


MOLDS  for  typesetting  machines,  all 
kinds,  made  or  repaired.  Phil  Nuernberger, 
Type  Founders  Engineers,  655  S.  Wells 
St.,  Chicago,  Ill. 


WANTED 


WANTED  —  Salesman  or  manager  for 
Western  Printers’  Supply  House.  One  who 
can  invest  several  thousand  dollars  and  help 
increase  business  in  good  territory.  Business 
established  12  years.  Box  989,  Graphic  Arts 
Monthly,  Chicago. 


WANTED — Several  good  used  Kidder  or 
Meisel  Roll  Feed,  Flat  Bed  and  Platen 
Presses;  size  12x16";  12x26"  or  15x30", 
with  or  without  attachments..  Box  984, 
Graphic  Arts  Monthly,  Chicago. 


LATE  or  modem  type  faces  in  foundry  or 
Mono  fonts  for  retailing.  Koehler  Typeset¬ 
ting,  524  North  6th  St.,  Camden,  N.  J. 


WANTED  —  Good  Offset  Press,  advise 
make,  size,  serial.  Box  987,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


WANTED— A  SPECIALTY.  Have  you  a 
specialty  that  will  fit  in  with  selling  print, 
ing  to  offices  and  factories  in  Mass.  Have 
a  complete  sales  force,  and  will  carry  ac¬ 
counts.  Box  988,  Graphic  Arts  Monthly 
608  S.  Dearborn  St.,  Chicago.  ’ 


PRINTERS  to  make  a  good  profit  selling 
Bingo  Supplies,  Printed  Bingo  Sets,  Cards, 
etc.  Write  for  particulars.  Morris  Mandell^ 
1107  Broadway,  New  York  City.  ’ 


6  BOSTON  No.  2  Stitchers,  Scoring  Ma¬ 
chine,  Pony  Miehle,  Paper  Drill,  Gordon 
Craftsman  12x18,  Gang  Stitcher.  Baum- 
garth,  1060  W.  Adams  St.,  Chicago. 


WILL  PAY  CASH  for  any  type  roll  feed 
flat  bed  presses.  Give  detailed  description. 
SEALTITE  CO.,  515  Greene  Ave.,  B’klyn. 


WANTED— 14x20  or  17x22  Webendorfer 
offset  press,  transfer  press,  plate  equipment. 
Box  983,  Graphic  Arts  Monthly,  Chicago. 


WANT  Sheeter,  with  or  without  layboy. 
News-Tribune,  Compton,  Calif. 


KRAUSE  Embossing  press,  hand  or  power. 
Box  991,  Graphic  Arts  Monthly,  Chicago. 


WILL  PAY  cash  for  used  Miehle  vertical. 
Journal,  Waseca,  Minn. 


WANTED — 20x24  camera,  with  lens  and 
stand.  News-Tribune,  Compton,  Calif. 


‘Direct  Advertising  and  the  Printer' 


by  Albert  Highton 


CONTENTS 


A  text-book  of  gen¬ 
eral  information  on 
a  subject  vitally  es¬ 
sential  to  the  printer. 
Written  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 


WHAT  DIRECT  ADVERTISING  IS— AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY— AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 


Price  $1.00 

Send  Money  with  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 
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SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Loading  Dealers  Everywhere 


Ask  for  Your 
Stitching  Wire 
Calculator 


BOOKBINDERS’  Stitching  wire.  Price 
list  on  request.  Bookbinders  and  printing 
machinery.  Henry  A.  Muller,  137  West 
19th  St.,  New  York.  Watkins  9-7142. 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R  PABICH 
MFC.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WIRE  STITCHING  MACHINES 


Manufacturers  of 

WIRE  STITCHING  MACHINES 
GLUING  MACHINES 
MINCO  PRODUCTS  CORPORATION 
167  Wooster  St.  Gr.  7-4260  New  York  City 


WOOD  ENGRAVINGS 


SIGNATURE  FROM  YOUR 

Wood  Cats  /3  I  DAY^  SERVIcI 

Fac-Similie  Engr.,  179  W.  Wash.,  Chicago. 


WOOD  CUTS 

SAVE  MONEY  FROM  COPY  OR  OBJECT 

REKS  ENC.CO. 538S.CLARKST.CHICAG0.| 


I 


WOOD  TYPE 


BUY  WOOD  TYPE  from  mfr.  Send  10c 
postage  for  large  catalog.  BIG  DIS¬ 
COUNTS.  Globe  Wood  Type  Co.,  2704  N. 
Front  St.,  Philadelphia,  Pa. 


WOOD  TYPE:  Fast  service.  Buy  any  amount. 

AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette,  N.  Y.C.  618  8.  Dearborn,  Chgo. 


WOOD  HECLET 
EURNITUREi 


Space  with  wood  and  save  % 
the  cost  of  metal.  Widths  up 
to  24  picas.  Sold  In  yard 
lengths  or  cut  to  any  measure — any 
quantity.  Also  furniture  cabinets. 

6pt.  Reglet,  $3.00  per  100  yd.  bundle 
l2pt.Reglet,  3.25  per  100  yd.  bundle 
ISpt. Reglet,  2.00  per  50  yd.  bundle 

AMERICAN  WOOD  TYPE  MFG.  CO. 

618  S.  Dearborn  St  270  Lafayette  St. 

Chicago  N.  Y.  C. 


MISCELLANEOUS 


$2  BUYS  you  Copyright  Lease  to 
print  in  your  City  merchants  gift 
award  cards. 

For  Gas  Stations,  Confectionery  Stores,  etc. 
Wild  about  the  best  business  getting  plan 
they  have  ever  seen.  Copyrighted  by  us 
194p.  New  Plan.  Repeat  business.  Profits 
unlimited.  Plan  operates  everywhere. 
Thomas  Printing  Co.,  Bellaire,  Ohio. 


MONOMELT  .  .  .  Printers!  Why  melt 
metal  twice?  Install  Monomelt,  put  your¬ 
self  ahead  melting  only  once !  Delivers  hot, 
clean,  preheated  metal  to  the  machines. 
Increases  production,  cuts  costs,  reduces 
down  time.  Provides  more  slugs  of  a  higher 
quality.  Get  the  facts !  Write  Monomelt 
Co.,  Dept.  7,  Minneapolis,  Minn. 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepaid  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


WILL  TRADE  my  Indian  Relics,  An¬ 
tiques  and  Firearms  for  printing,  halftones 
and  binding.  R.  Heike,  Rutland,  Illinois. 


JOURNALISM  in  20  Lessons  only  $1  or**- 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa. 


Are  you  seeking  information  rela¬ 
tive  to  any  hook  dealing  with  the 
graphic  arts?  If  so,  write  us,  and 
we  shall  try  to  help  you. 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  St.,  Chicago,  III. 
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INDEX  TO  DISPLAY  ADVERTISERS 


Acme  Type  Founders . 89 

American  Numbering  Machine  Co. _  63 

American  Roller  Company . 31 

American  Type  Founders 

. 11,  23,  81,  Inside  Front  Cover 

American  Wood  Type  Mfg.  Co . 104 

Anderson,  C.  F.,  &  Co .  66 

Arabol,  The,  Mfg.  Co . -  41 

Automatic  Saw  Sharpening  Co .  36 

Barnes-Crosby  Company .  84 

Barnes,  Edwin  C.,  &  Bros . 46 

Baum,  Russell  Ernest . Back  Cover 

Beckett  Paper  Co.,  The .  4 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  3 

Blackburn,  W.  J .  15 

Blatchford,  E.  W.,  Co .  43 

Bolton,  John  W.,  &  Sons,  Inc .  60 

Brackett  Stripping  Machine  Co .  83 

Brock  &  Rankin .  50 

Central  Paper  Co.,  Inc .  44 

Challenge  Machinery  Co.,  The .  7 

Chalmers  Chemical  Co .  43 

Champion  Paper  and  Fibre  Co.,  The .  33 

Chandler  &  Price  Co.,  The .  70 

Chicago  Roller  Co .  81 

Coes,  Loring,  Company .  58 

Compo  Rule  Co .  38 

Cooperative  Features .  82 

Craftsman  Line-Up  Table  Corp .  87 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co .  19 

Devere  Company .  70 

Dexter  Folder  Company .  71 

Driscoll,  Martin,  &  Co .  62 

Economy  Printers  Products  Co .  83 

Ever  Ready  l^bel  Corp .  44 

Excelsior  Printing  Co . 71 

Federal  Mining  &  Mfg.  Co .  70 

Goes  Lithographing  Co .  79 

Griffin,  Campbell,  Hayes,  Walsh,  Inc —  80 

Gummed,  The,  Products  Company .  70 

Hamilton  Mfg.  Co .  21 

Hammermill  Paiw  Co . . . 25,  59 

Hammond  Machinery  Builders . 69,  77 

Hansen  &  Dean,  Inc . 62 

Harris-Seybold-Potter  Company _  45 

Hood-Falco  Corporation  .  99 

International  Printing  Ink . 56,  57 

Johnston  Paper  Co..  The .  86 

Justrite  Manufacturing  Co .  38 

Kelly,  E.  J.,  Co .  27 

Kidder  Press  Company,  Inc .  63 

Kimble  Electric  Company .  5 

King,  W.  B . 104 

Lassco  Products,  Inc .  58 

Linotype  Maintenance  Co...Sectional  Insert 
Linotype  Repair  &  Supply  Co. 

. Sectional  Insert 


Lustro,  The,  Company . 

M  &  L  Type  Foundry . 

Mackenzie  &  Harris,  Inc . 

Miller  Printing  Machinery  Co . 

Milwaukee  Saw  Trimmer  Corp . 

Mohr  Lino*Saw  Co . 

Monomelt  Co . 

Montgomery  &  Bacon . 

Morgan  Expansion  Roller  Truck  Co . 107 

Morgans  &  Wilcox  Mfg.  Co . . 

Morrill,  Geo.  H.,  Co . 51 

National  Type  Founders . 32 

Nelson,  C.  B.,  &  Co . 85 

New  Era  Manufacturing  Co . 37 

Nolan  Machinery  Corporation . 50 

Numbering  Machine  Service  Co . _„104 

Nygren-Dahly  Co . ]]  49 

Paddy  Machine  Co . ~  78 

Paper  Manufacturers  Co . Sectional  Imert 

Printing,  The,  Machinery  Co . 55 

Process,  The,  Corporation . 52 

Process  Rubber  Plate  Co . 64 

Rapid  Roller  Co . 35 

Rayco  Type  Founders. . . 30 

Redington,  F.  B.,  Company . S3 

Reid,  William  . 64 

Riegel  Paper  Corp . 60 

Roberts,  The,  Numbering  Machine  Co...  52 

Rosback,  F.  P.,  Company . 48 

Rouse,  H.  B.,  &  Co . 17 

Sampson  &  Ollier  Electrotype  Co _ 90 

Scott  Linotyping  Co. . . Sectional  Insert 

Seybold  Division  .  2 

Signode  Steel  Strapping  Co . 67 

Simonds  Worden  White  Company . 66 

Standard  Form  Publishers . 60 

Stereotype  Equipment  Co . 48 

Strathmore  Paper  Company . 13 

Swigart  Knife  Grinder . 46 

Tarrant,  Jack,  School  of  Estimating _ 80 

Taylor  Gluem  Co . 62 

Taylor  Machine  Company . 80 

Thompson  Cabinet  Co . 74,75 

Tompkins  Printing  Equipment  Co. 

.  Sectional  Insert 


Type  &  Press  of  Illinois . 82 

United  American  Metals  Corp’n _ 88 

Universal  Mono-Tabular  Corp . 36 

Vandercook  &  Sons,  Inc . 9 

Wapakoneta,  The,  Machine  Co . .  62 

Wellington  Arms  . 91 

Western  Brush  Co.,  Inc . 62 

Western  States  Envelope  Co . 65 

Wetter  Numbering  Machine  Co . . 

Wiggins.  John  B..  Co . -  79 

Wild  &  Stevens.  Inc . Sectional  Im^ 

Wood,  Nathan  &  Virkus  Co.,  Inc . 69 
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CROMWELL  TYMPAN 


helps  you  produce  better  printing  at  bigger  profits 


UNVARYING  uniformity— the  goal  of 
eyery  cadet  corps — is  an  accom* 
plished  fact  with  Cromwell  Special  Pre¬ 
pared  Tympan.  It's  guaranteed  not  to 
rarr  .001  inch  in  thickness  throughout 
an  entire  roll.  This  simplifies  make- 
ready,  requires  less  packing  on  the  cyl¬ 
inder,  fewer  spot  sheets,  and  permits 
working  with  overlays  closer  to  the 
printing  surface. 


Take  advantage  of  Cromwell  Tympan's 
uniformity  to  secure  clearer,  sharper  im¬ 
pressions  throughout  the  longest  runs. 

Assure  yourself  of  better  looking  print¬ 
ing  and  bigger  profits.  Take  a  tip  from 
thousands  of  leading  printers  the  world 
over.  Order  Cromwell  Special  Prepared 
Tympan  from  your  local  distributor  to¬ 
day.  It  comes  in  rolls  or  sheets,  accu¬ 
rately  cut  to  fit  any  high  speed  press. 


THE  CROMWELL  PAPER  CO. 

CHICAGO,  ILL, 


4801-29  S.  WHIPPLE  ST, 


Six  folding  sections  —  any  combination  or  all  used. 
Priced  at  level  of  the  usual  5  fold  14x20  size. 
Sturdiest  —  Fastest  Folder  on  market. 

Accuracy  and  versatility  unequalled. 


Pay-for4tself  terms — 10%  initial — balance  36  months 


Write  for  particulars 


615  Chestnut  St.,  Philadelphia,  Pa. 


RUSSELL  ERNEST  BAUM 


i 


